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FYUG COMMERCE NEP CURRICULUM

HIGHLIGHTS OF FYUGP CURRICULUM
PROGRAMME DURATION

*  The Full-time, Regular UG programme for a regular student shall be for a period of four years w

ith multiple entry
and multiple exit options.

¢ The session shall commence from the 15¢ of July.

ELIGIBILITY

*  The selection for admission will be primarily based on the avai
imposed by the institution. Merit point for selection will be based on marks obtained in the Major subject at Class
12 (or equivalent level) or the aggregate marks of Class 12 (or equivalent level) if the Marks of the Major subject is
not available. Reservation norms of the Government of Jharkhand must be followed as amended in times.

UG Degree Programmes with Double Major shall be pravided only to those students who secure a minimum of 75
overall marks or 7.5 CGPA or higher,

*  Other eligibility criteria, including those for multiple entry, will be in light of the UGC Guidelines for Multiple
Entry and Exit in Academic Programmes offered in Higher Education Institutions.

lability of seats in the Major subject and marks
Yo

ADMISSION PROCEDURE

®  The reservation policy of the Government of Jharkhand shall apply in admission and the benefit of the same shall
be given to the candidates belonging to the State of Tharkhand on ly. The candidates of other states in the reserved

category shall be treated as General category candidates. Other relaxations or reservations shall be applicable as per
the prevailing guidelines of the University for FYUGP.

VALIDITY OF REGISTRATION

*  Validity of a registration for FYUGP will be for a maximum of Seven years from the date of registration,

ACADEMIC CALENDAR

*  An Academic Calendar will be prepared by
Research Programmes and PG Diplo:
(Constituent/A ffiliated).

the University to maintain uniformity in the UG Honours/ Honours with
ma Programmes, running in the colleges under the university

Academic Year: Two consecutive (one odd + one even) semesters constitute one academic year.
Semester: The Odd Semester is scheduled from July to December, and the
June. Each week has a minimum of 40 working hours spread over 6 days.

*  Each semester will include Admission, coursework,
semester break.

Even Semester is from January to

conduct of examination and declaration of results, including

To undergo an 8-week summer internship/ a

pprenticeship during the summer camp, the Academic Calendar may be
scheduled for academic activities as below:

a) OddSemester: From the first Monday of August to the third Saturday of December
b) Even Semester: From the first Monday of January to the third Satu rday of May
An academic year comprising 180 working days in the least is divided into two semesters,
least 90 working days. With six working days in a week, that would mean that each seme:
teaching/ working weeks. Each working week will have 40 hours of instructional time.
*  Each year, the University shall draw out a calendar of academic and associated activities,
adhered to. The same is non-negotiable, Further, the Department will make all reasonable en
programmes of study and other educational services as mentioned in its Information Brochure
circumstances may change, prompting the Department to reserve the ri
coursgs, discontinue or combine courses and introduce or withdraw area

each semester having at
ster will have 90/ 6 = 15

which shall be strictly
deavours to deliver the
and website. However,
ght to change the content and delivery of
s of specialization.

MME OVERVIEW/ SCHEME OF THE PROGRAMME

Undergraduate degree programmes of either 3 or 4-year duration, with multiple entries and exit peints and re-entry
P

Implemented frém Academic Session 2025-26 & onwards A" oﬂll
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FYUG COMMERCE NEP CURRICULUM

options within the period, with appropriate certifications such as:
# UG Certificate after completing 1 year (2 semesters) of study in the chosen fields of study,
complete one vocational course of 4 credits during the summer vacation of the
Apprenticeship in addition to 6 credits from skill-based courses earned during the firs

provided they
first year or internship/
tand second semesters.,

# UG Diploma after 2 years (4 semesters) of study diploma provided they complete one vocational course of 4
credits or internship/ Apprenticeship/ skill based vocational courses offered during the first year or second
year summer term, in addition to 9 credits from skill-based courses earned during the first, second. and third
semesler.

» Bachelor’s Degree after a 3-year (6 semesters) programme of study.

» Bachelor’s Degree ( Honours) after a 4-year (8 semesters) programme of study,

# Bachelor's Degree (Honours with Research) after a 4-year (8 semesters) programme of study to the students
undertaking a 12-credit Research camponent in the fourth year of FYUGP.,

CREDIT OF COURSES

The term *credit’ refers to the weightage given to a course,
assigned to it. The workload relating 1o a course is measure
instruction required per week over a semester (minimum |

usually in terms of the number of instructional hours per week

d in terms of credit hours. It determines the number of hours of
5 weeks).

a) One hour of teaching/ Lectures or
class/interaction,

One credit for Theory =15 Hours of Teaching
One credit for Practicum = 30 Hours of Practical work
One credit for Internship =02 Weeks of Practical experience

For credit determination, instruction is divided into three major components:

Hours (L) - Classroom Hours of one hour duration,

Tutorials (T) - Special, elaborate instructions on specific topics of one hour duration
Practical (P) — Laboratory or field exercises in which the student
work of a two-hour duration.

Internship — For the Exit option after any academic year of a Four-year U.G. Programme for the award

of U.G. Certificate, U.G. Diploma, U.G. Degree (Level 45 50rss respectively), Students can either
complete two 4-week internships worth 2 credits each or one 8-week internship for all 4 credits. THE practical

experience connects academic learning with real-world applications. offering valuable exposure (o
professional environments in their ficlds of study

CHANGE OF MAJOR OR MINOR COURSES

two hours of laboratory /practical work will be assigned per

b)

has to do experiments or other practical

*  The change of Major or Minor courses may be allowed only once after the Second Semester and before the third
Semester in the FYUG Programme, depending on the provisions laid by the FYUGP and the conditions laid by

the Institution. However, the student must clear the papers (Mid Sem & End Sem both) from the previous
semesters of the new subject opted in the next Examination of the coming session.

CALCULATION OF MARKS FOR THE PURPOSE OF THE RESULT

* Students’ final marks and the result will be based on the m
Semester Examination organized taken together.

» Passing in a subject will depend on the collective marks obt
Examination. However, students must pass in Theory

arks obtained in the Semester Internal Examination and End

- . . . .
ained in the Semester internal and End Semester University
and Practical Examinations separately.

PROMOTION CRITERIA

First degree programme with a single major (160+4=164 credits):

The Requisite Marks obtained by a student in a particular subject will
Semester.

the criteria for promotion to the next

5

No student will be detained in odd Semesters (1, L AL VD).

W

Implemented from Academic Session 2025-26 & onwards

5o - Mg

,



FYUG COMMERCE NEP CURRICULUM

iii.  To get promotion from Semester-11 to Semester-I1T a student will be required to pass in at least 75% of the Courses

in an academic year, a student has to pass in minimum | | papers out of the total 14 papers. It is further necessary

to procure pass marks in minimum of 50% papers of the current semester i.c. the student has to pass in 4 papers
out of 7 papers in Semester-11,

iv. To get promotion from Semester-1V to Semester-V (taken together of Semester I, I1. 111 & IV) a student has to
pass in minimum of 20 papers out of the total 26 papers. It is further necessary to procure pass marks in minimum
0of 50% papers of the current semester i.e. the student has to pass in 3 papers out of 6 papers in Semester-IV.

V. To get promotion from Semester-VI to Semester-VII (taken all together of Semester I, 11, 111, IV, V & VD) a

student has to pass in minimum of 27 papers out of the total 36 papers. It is further necessary to procure pass

marks in minimum of 50% papers of the current semester i.e. the student has to pass in 3 papers out of § papers
in Semester V1.

vi.  However, it will be necessary to procure pass marks in each of the papers before completion of the programme.
First degree programme with dual major (192+4=196 credits):
i.  Please refer to the FYUGP Regulations for the detailed provisions of Double Major and Dual Degrees,

il. No student will be detained in odd Semesters (LIIL, V & VI,

i To get promotion from Semester-11 to Semester-I11 a student will be re
in an academic year, a student has to pass in minimum 11 papers
10 procure pass marks in minimum of 50% papers of the current
out of § papers in Semester-11.

iv. To get promotion from Semester-IV to Semester-V (taken together of Semester L I, TIT & 1V) a student has to
pass in minimum 20 paper.

s out of the total 27 papers. It is further necessary to procure pass marks in minimum

of 50% papers of the current semester i.e. the student has to pass in 4 papers out of 7 papers in Semester-1V.

V. To get promotion from Semester-VI to Semester-VII (taken all together of Semester I, 11, LIV, V& VD) a
student has to pass in minimum 28 papers out of the total 37 papers. Itis further necessary to procure pass marks

in minimum of 50% papers of the current semester i.c. the student has to pass in 3 papers out of 6 papers in
Semester VI.

quired to pass in at least 75% of the Courses
out of the total 15 papers, It is further necessary
semesier i.e. the student has to pass in 4 papers

vi.  However, it will be necessary 10 procure pass marks in each of the papers before com pletion of the programme,

PUBLICATION OF RESULTS
¢ The examination resulr shall be notified by the Controller of Examinations of the Uniy
and the same is to be posted also on the University website,

If'a student is found indulging in any malpractice/ unfair means d
student for the semester will be cancelled, The candidate has t
students of the next session, and COM one vear will be detain
previous semesters will remain unaffected,

ersity in different newspapers

uring an examination, the examination taken by the
0 reappear in all the papers of the session with the
ed. However, marks secured by the candidate in all

There shall be no Supplementary or Re-examination for any subject. Students who have failed in any subject in an
even semester may appear in the subsequent even semester exam ination to clear the backlog. Similarly, the students

who have failed in any subject in an odd Semester may appear in the subsequent odd semester examination to clear
the backlog.

Regulations related to any concern not mentioned above shall be guided by the Regulations of the Ranchi University for
FYUGP.

MM S i R
plemented from Academic Session 2025-26 & onwards .
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FYUG COMMERCE

NEP CURRICULUM

COURSES OF STUDY FOR FOUR-YEAR UNDERGRADUATE PROGRAMME 2025 onwards

Table 4: Semester-

wise Course Code and Credit Points for Single Major during the First Three Years of FYUGP

Cnmmon, Introductory, Majnr. Minor, Vi nuticmal & Internshlp Courses Credits
Semester o Papers Pajer St
AEC-1 Language and Communication Skills (MIL-1; Modern Indian language Hindi/ 2
English)
VAC-1 | Value Added Course-1 2 "
IKS-1 | Indian Knowledge System (Foundation Course) 2 £ _‘é’
! SEC-1 | Skill Enhancement Course-1 3 &5
MDC-1 | Multi-disciplinary Course-1 3 Fbel
AC-1 Associated core courses from discipline/ Interdisciplinary/ vocational Bl
MIJ-1 Major paper 1 (Disciplinary/ Interdisciplinary Major) 4
AEC-2 Langluage a’ndICamrnunication Skills (MIL-1; Modern Indian language 2 2
English/ Hindi)
VAC-2 | Value Added Course-2 2 o
SA Social Awareness Activities 2 E =
I SEC-2 | Skill Enhancement Course-2 3 5 E
MDC-2 | Multi-disciplinary Course-2 3 g
AC-2 Associated core courses from discipline/ Interdisc iphi :narw’ wcanonal Bl
) MJ-2 Major paper2 (Dlsc!plmnry! Interduia];;r_:_ary Major} > e ol
AEC-3 | Language and Communication Skills (MIL-2; MIL including TRL) 2
SEC-3 Skill Enhancement Course-3 3 rd
e MDC-3 | IKSasa Multi-disciplinary Course-3 3 E. -§
ELC-1 | Elective courses from discipline/ Interdisciplinary/ vocational 4 £ s
MJ-3 | Major paper 3 (Disciplinary/ Interdisciplinary Major) 4 -
| MJ4 | Major paper 4 (Disciplinary/ Interdisciplinary Major) e e
AEC-4 | Language and Communication Skills (MIL-2; MIL including TRL) 2
VAC-3 | Value Added Course-3 2 —
= ELC-2 | Elective courses from discipline/ Interdisciplinary/ vocational 4 .E_ §
MJ-5 | Major paper 5 (Disciplinary/ Interdisciplinary Major having IKS) 4 & 3
MI-6 Major paper 6 (Disciplinary/ Interdisciplinary Major) PR Tl
MI-7 Major paper 7 (Disciplinary/ Interdisciplinary Major) 4
_____ ELC-3 | Elective cm;rses from dt-.':c_lﬁimaf Interdnsc_lp[mary}_\-rocauoaa] SR U Tl i E
M-8 Major paper 8 (Disciplinary/ Interdisciplinary Major) 4 # '§
v MI-9 Major paper 9 (Disciplinary/ Interdisciplinary Major) 4 §- E
MJ-10 | Major paper 10 (Disciplinary! Interdisciplinary Major) 1 - )
MI-11 | Major paper 11 (Disciplinary/ Interdisciplinary Major) 4
ELC-4 | Elective courses from discipline/ Interdisciplinary/ vocational gl B
-12 | Major paper 12 (Disciplinary/ Interdisciplinary Major) 4 g2
Vi MI-13 | Major paper 13 (Disciplinary/ Interdisciplinary Major) 4 é" §
MJ-14 | Major paper 14 (1 Disciplinary/ Interdisciplinary Major) 4 v ]
MI-15 | Major paper 15 (Disciplinary/ Interdisciplinary Major) 4 3
L Total Credits, excluding one | nternship (IAP) of 4 credits = 120 120
Note: Itis mandatory to take One Internship of 4 credits in any one of the semesters during the first three years it in .
EYUGP or before exit at any of the exit points if a student wishes opt for the s
Implemeniéd from Academic Session 2025-26 & onwards C \ £
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FYUG COMMERCE NEP CURRICULUM

Table SA: Semester-wise Course Code and Credit Points for Single Major during the Fourth Year of
FYUGP for Bachelor’s Degree (Honours with Research)

e Common, Introductory, Major, Minor, Vocaﬂonnlnﬂ;_l-:_l_ternship Courses s (-er‘eldits ]
R Code Papers Paper | Semester |
SR _"ELC-S k3 -‘l;l_c;:lwe couwr;;—a;d;canuw! Interdlsc:plma.r}f vocanona] 4 |
. MI-I6 | Major paper 16 (Research Mcthodology) N (R e

VIIA MI-17 Major paper 17 ('Disciplingryflnterdisciplinary Major) 4 E.. g

MJ-18 Major paper 18 (Disciplinary/Interdisciplinary Major) =13 4 x e S

i RC-1 Research proposal — Planning & Techniques (Dﬁc:plmaryf[ntcrdlsclp[ma.ry 4 =

' Major) ; |

ELC-6 Elective courses from discipline/ Interdisciplinary/ vocational q.. i =

MI-19 Major paper 19 (Disciplinary/Interdisciplinary Major) 4 E. §

s MI-20 Major paper 20 (Disciplinary/Interdisciplinary Major) 4 £ g

‘ RC2 | Rescarch Internship/Field Work/Project/Dissertation Thesi 1 S

n Total Credits, excluding one Internship of 4 er 160

Table 5B: Semester-wise Course Code and Credit Points for Single Major during the Fourth Year of
FYUGP for Bachelor’s Degree (Honours)

P Cumn‘:ou. Introductory, Major, Minor, Yocational & Internship Courses Credits
Code | Papers Paper Semester
VB | ELCS | Elective courses from discipline/ Interdisciplinary/ vocational 4
T MI-16 Major paper 16 (Disciplinary/Interdisciplinary Major) g 4 ¢ Z
MJ-17 Major paper 17 (Disciplinary/Interdisciplinary Major) 4 2 -5
MJ-18 Major paper 18 (Disciplinary/Interdisciplinary Major) 4 é §
AMJ-1 Advanced Major pape-1 (Disciplinary/Interdisciplinary Major) 4 |
VI B ELC-6 Elective courses from discipline/ Interdisciplinary/ vocational 4 —1
MJ-19" | Major paper 19 (Disciplinary/Interdisciplinary Major) 4 g g
MJ-20 Major paper 20 (Disciplinary/Interdisciplinary Major) 4 E- 5
AMJ-2 Advanced Major paper-2 (Disciplinary/Interdisciplinary Major) 4 n g
AMJ-3 | Advanced Major paper-3 (Disciplinary/Interdisciplinary Major) 4 i
: Total Credits, excluding one lnlemship of 4 credits= | 160 160

Table 5C: Semester-wise Course Code and Credit Points for Single Major during the Fourth Year of
FYUGP for Bachelor’s Degree (with Postgraduate Diploma)

e e S

Commnn.lnlroductory, Major,Mmor. Vocntmnal& Intemship (.ourseu : C-rtdiu ‘
Semester L— sl
Code Papers Paper | Semester |
i ELC Elective coursm I'mm dl;i:l;ﬂ; lnterdnmp]maryl \’OC;I_ISI;;I“—_ T _11— LK S s ‘
' _ M6 | Major p paper 16 [Dls<:1plmaryf[nterdxsc1phnary Major) =S 4 { @ E
VIIC | M7 | Major paper 17 (Disciplinary/interdisciplinary Major) =) §- E
MI-18 Major paper 18 (Disciplinary/Interdisciplinary Major) 4 s; S
JOC-1 Skill based Job Oriented paper (Disciplinary/Interdisciplinary Major) 4 i
ELC-6 | Elective courses from discipline/ Interdisciplinary/ vocational o
MI-19 Major paper 19 (Disciplinary/Interdisciplinary Major)
vilic | M0 “,Wpé}"z'd (Disciplinary/Interdisciplinary Major)
JOC-2 Skill based Job Oriented paper (Dm:p}mnrv#lnterdlsctplman Major)

I
JOC-3 | Skill based Job Oriented paper (Disciplinary/Interdisciplinary Major)
Total Credits, t!clwe Intepgship of 4 credits

................ e o am ML At 2 A

- (
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FYUG COMMERCE NEP CURRICULUM
AIMS OF BACHELOR’S DEGREE PROGRAMME IN COMMERCE

The broad aims of the Curriculum of the Commerce are:

The B. Com. Programme provides an extensive and rigorous base for learning, application. research, entrepreneurship, and
holistic development. The key areas of study in Commerce and Business are:

i. Marketing Management
ii. Human Resource Management

iii. Accountancy
iv. Finance

v. Economics
vi. Tax

vii. Investment
viii. Banking & Insurance
ix. Business & Corporate Laws

Apart from these key areas present curriculum framework includes courses on Yoga and Happiness, Mind Management,
Computer awareness etc., with an aim to imbibe in students a sense of self awareness, ethical conduct, human values, socially
and environmentally conscious behaviour.

The overall aim of B. Com. as a programme is to:

i. Provide a conducive environment that holistically engages students through an all- encompassing knowledge
impartation;

ii. Widen the scope and depth of the course enabling them to undertake further studies in commerce and its allied
areas on multiple disciplines concerned with commerce:

ili. Construct a sound theoretical footing;

iv. Acquainting students with recent market practices;

v.  Encourage the students to advance a range of generic skills helpful in employment, internships, and social activities;
Formulating business problems and provide innovative solutions to enable the students.

Implenpédnted from Academic Session 2025-26 & onwards ﬁ e St
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FYUG COMMERCE NEP CURRICULUM

PROGRAM LEARNING OUTCOMES

The broad programme learning outcomes in Commerce are:

The outcomes and attributes described in qualification descriptors are attained by students through learning acquired on
completion of a programme of study. The term ‘programme’ refers to the entire scheme of study followed by students
leading to a qualification.

Programme learning outcomes for B. Com. include various subject specific skills and generic skills like mind management,
creativity, and innovation of competencies in diverse areas of Commerce and Business, the achievement of which will be
demonstrated by the students of B. Com. Programme for the award of bachelor degree. The programme learning outcomes
of B. Com. also enable a student to prepare for further study, employment, and good citizenship. Further, the difference in
the level of achievement of programme outreach provides for comparing of learning levels and standards across different
collegefinstitution. The various learning outcomes of the programme are mentioned below:

Bachelor’s Degree in Commerce results in giving comprehensive knowledge of Marketing, Human Resource
Management, Business and Corporate Law, Economics, Finance, Accounting, Management, Tax and several other
branches of Commerce that includes Investment, Insurance, and Banking. Thus, this programme helps students in
building a concrete footing for advanced studies in Commerce and to stand with the requirement of business sector,
insurance, banking seeking youth fit for employment.

Students undergoing this programme will be equipped to the world of work. particularly, work of the future. The
student will get a first-hand exposure of working in the real world.

Students completing this programme will be able to develop managerial knowledge and tactical dexterity, with a
broader skill set and encourages them to seek out audacious, innovative solutions for today’s business.
Completion of this programme will also enable the students to formulate business problems and provide innovative
solutions thus, molding them into future visionaries, management leaders that are compassionate vet efficient.

The course provides an extreme and rigorous base for teaching, research, and allied business administrations,

T

ym
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FYUG COMMERCE NEP CURRICULUM

SEMESTER WISE COURSES IN COMMERCE HONOURS 2025 onwards

Table 6: Semester-wise Course Code and Credit Points of Major Courses in Commerce

| Courses Examination Structure
 Semester i Courses in NEP FYUGP Syllabus of Commerce e T St | Ser}r::ter | Sef:::lcr
| Cole Session 2025-26 & onwards Crols: | - iioary Theory | Practical
(F.M.) (F.M.) Viva (FM.)
: MJ-1 | Financial Accounting 4 25 75 - |
i ! SEC-1 | Office Management 3 - 75 - i'
. MJ-2 | Income Tax Law and Practice 4 25 75 -
} ’ SEC-2 | Inventory & Working Capital Management 3 --- 75 -
MI-3 | Business Organisation and Management 4 | 25 75 -
111 MJ-4 | Business Statistics 4 25 75 -
SEC-3 | Elementary Computer Application Software 3 - 75 - '
MI-5 | IKS in Business, Trade & Commerce 4 25 75 - |
v MJ-6 | Goods and Services Tax -Law and Practices 4 25 75 =
MJ-7 | Corporate Accounting 4 | 2 I 4‘
MJ-8 | Business and Corporate Law 4 25 75 |
MJ-9 | Business Mathematics .i“ & 25 i % | i
v MJ-10 | Cost Accounting a 4 J -_)_5_ ' __T“ ‘ 75 b
MJ-11 | Human Rcsourccml\;ianagemem =S 4 ) | 25 T 75 R | |
MJ-12 | Entrepreneurship Development 4 | 25 75 =
MJ-13 | Principle of Marketing 4 25 75 - |
| VI MJ-14 | Quantitative Techniques for Business Decision 4 25 75 s :
MJ-15 | Financial Management and Principles 4 : 25 75 e
MJ-16 | Research Methodology 4 25 75 e
MJ-17 | Managerial Economics 4 25 75 e
VIl MJ-18 | Managerial Accounting 4 25 75 s
AMIJ-1/ | Financial Technology and Analytics OR 4 25 75 ---
RC-1 Research Planning & Techniques 4 25 75 ---
MIJ-19 | Advanced Statistical Analysis "o 25 75 ) ’
. MIJ-20 | Financial Institutions and Markets 4 | 25 . 75 o
VIl | AMI-2 | Anificial Intelligence for Business 4 | 2 =0 o o
AMJ-3/ | Business Data Analytics 4 25 73 -
= 7 i &?f Dissertation/ Research Internship/ Field 2 g 5 0

is mandatory to take Either One Internship of 4 credits or Two Internships of 2 credits each in any on
¢ semesters during the first three years in FYUGP or before exit at any of the exit points if a student wishes t
|

opt for the same. _ .
/ ; >
M’f
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FYUG COMMERCE

NEP CURRICULUM

Table 7: Semester-wise Course Code and Credit Points of Minor Courses in Commerce

%./

Courses Examination Structure
Mid End End
Code Minor Courses in NEP FYUGP Syllabus of Commerce Credits Semester Semester Semester
Session 2025-26 & onwards i Theory Theory Practical/
, (F.M.) (F.M.) Viva (F.M.)
| MN-A | Fundamentals of Accounting 4 25 75 s
| MN-B | Fundamentals of Business and Entreprencurship 4 25 75 o
MN-C | Business Laws and Corporate Governance 4 25 75 2
MN-D | Business Economics ol i 25 RS T
MN-E | Principles of Management and Organizational Behaviour 4 25 75 o
MN-F | Financial System and Markets 4 25 75 e
MN-G | Digital Marketing 4 25 ‘ 75 Biee
A i

Implemented from Academic Session 2025-26 & onwards
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FYUG COMMERCE NEP CURRICULUM

INSTRUCTION TO QUESTION SETTER

SEMESTER INTERNAL EXAMINATION

There will be Only One Semester Internal Examination in Major, Minor and Research Courses. which will be organized at
college/institution level. However, Only One End semester evaluation in other courses will be done either at College/

Institution or University level depending upon the nature of course in the curriculum.

A. (SIE1 15 marks):
There will be two group of questions. Question No.1 will be very short answer type in Group A consisting of five
questions of 1 mark cach. Group B will contain descriptive type two questions of five marks each. out of which any
one to answer.
The Semester Internal Examination shall have two components. (a) One Semester Internal Assessment Test (SIA)
of 10 Marks, (b) Class Attendance Score (CAS) of 5 marks.

B. (SIE20+5=25 marks):

There will be two group of questions. Group A is compulsory which will contain two questions. Question No.1 will

be very short answer type consisting of five questions of 1 mark each. Question No.2 will be short answer type of

5 marks. Group B will contain descriptive type two questions of ten marks each, out of which any one to answer.
The Semester Internal Examination shall have two components. (a) One Semester Internal Assessment Test (SIA)

of 20 Marks, (b) Class Attendance Score (CAS) of 5 marks.

Conversion of Attendance into score may be as follows:

Attendance Upto 43%, Imark: 45<Attd.<55, 2 marks; 55<Attd.<63. 3 marks; 65<Attd.<75, 4 marks: 75<Attd, 5 marks.

END SEMESTER UNIVERSITY EXAMINATION (ESE):

A. (ESE 50 marks):
There will be two group of questions. Group A is compulsory which will contain one question. Question No.1 will
be very short answer type consisting of five questions of | mark each. Group B will contain descriptive type five
questions of fifteen marks each, out of which any three are to answer,

B. (ESE 60 marks):
There will be two group of questions. Group A is compulsory which will contain three questions. Question No.1 will
be very short answer type consisting of five questions of 1 mark each. Question No.2 & 3 will be short answer type

of 5 marks. Group B will contain descriptive type five questions of fifteen marks each. out of which any three are to
answer.

C. (ESE 75 marks):
There will be two group of questions. Group A is compulsory which will contain three questions. Question No.1 will
be very short answer type consisting of five questions of 1 mark each. Question No. 2 & 3 will be short answer type

of 5 marks, Group B will contain descriptive type six questions of fifteen marks each, out of which any four are to
answer,

D. (ESE 100 marks):
There will be two group of questions. Group A is compulsory which will contain three questions. Question No.1 will
be very short answer type consisting of ten questions of | mark each. Question No. 2 & 3 will be short answer type
of 5 marks Group B will contain descriptive type six questions of twenty marks each, out of which any four are to

Implemented from Academic Session 2025-26 & onwards ﬂ
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FYUG COMMERCE

NEP CURRICULUM

FORMAT OF QUESTION PAPER FOR MID/ END SEMESTER EXAMINATIONS

Question format for 15 Marks:

Subject/ Code

F.M. =15 Time = | Hr. Exam Year
General Instructions:
i Group A carries very short answer-type compulsory questions.
ii.  Answer 1 out of 2 subjective/ descriptive questions given in Group B.
iii. Answer in your own words as far as practicable.
iv.  Answer all subparts of a question in one place.
v.  Numbers in the right indicate full marks for the question.
Group A
I [5x1=5]
R .
il
iil.
iv.
v.
Group B
> AP I [10]
s S o [10]
Note: There may be subdivisions in each question asked in Theory Examination.
Question format for 20 Marks:
Subject/ Code
F.M. =20 Time =1 Hr. Exam Year
General Instructions:
L Group A carries very short answer-type compulsory questions.
il.  Answer 1 out of 2 subjective/ descriptive questions given in Group B.
ili.  Answer in your own words as far as practicable,
iv. Answer all subparts of a question in one place.
V. Numbers in the right indicate full marks for the question.
Group A
1. [5x1=5]
i
ii.
iii.
A i e
V.
2. [5]
Group B
3 [10]
............... [10]

ote: There may be subdivisions in each question asked in the Theory Examination.

\

@éf'
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FYUG COMMERCE NEP CURRICULUM

Question format for 50 Marks:

Subject/ Code
F.M. =50 Time = 1.5 Hrs. Exam Year
General Instructions:
i.  Group A carries very short answer-type compulsory questions.
ii.  Answer 3 out of 5 subjective/ descriptive questions given in Group B.
iil,  Answer in your own words as far as practicable.
iv.  Answer all subparts ol a question in one place.
v.  Numbers in the right indicate full marks for the question.
Group A
1. [5x1=5]
i
ii.
iii.
iv.
V.
Group B
R [15]
! [15]
4, [15]
. [15]
I . [15]
Note: There may be subdivisions in each question asked in the Theory Examination.
Question format for 60 Marks:
Subject/ Code
F.M. =60 Time = 3 Hrs. Exam Year
General Instructions:
i Group A carrics very short answer-lype compulsory questions.
ii.  Answer 3 out of 5 subjective/ descriptive questions given in Group B,
iii.  Answer in your own words as far as practicable.
iv.  Answer all subparts of a question in one place.
V. Numbers in the right indicate full marks for the question,
Group A
1. [5x1=5]
i
[5]
131
Group B e
[15]
[15]
[15]
[15]
. nsl r
Note: There may be subdivisions in each question asked in the Theory Examination. W
!

& \
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FYUG COMMERCE NEP CURRICULUM

Question format for 75 Marks:

Subject/ Code
E.M. =75 Time = 3 Hrs. Exam Year
General Instructions:
i.  Group A carries very short answer-type compulsory questions.
ii.  Answer4 out of 6 subjective/ deseriptive questions given in Group B.
ili. Answer in your own words as far as practicable.
iv.  Answer all subparts of'a question in one place.
v, Numbers in the right indicate full marks for the question.
Group A
I; [5x1=5]
. 0 st
ii.
iii.
iv.
V.
B bt [5]
3. 151
Group B
4. [15]
5 [15]
6. [15]
7. [15]
8. [15]
ST e [15]
Note: There may be subdivisions in each question asked in the Theory Examination.
Question format for 100 Marks:
Subject/ Code
F.M. =100 Time = 3 Hrs. Exam Year
General Instructions:
i.  Group A carries very short answer-type compulsory questions.
i Answer 4 out of 6 subjective/ descriptive questions given in Group B.
it Answer in your own words as far as practicable.
iv.  Answer all subparts of a question in one place.
V. Numbers in the right indicate full marks for the question.
Group A
1. [10x1=10]
i. Vi
ii. Vil
iii viii.
iv ix.
Vo ¢ % crmsmsEmes X.
2 5]
L ol L [ [5]
Group B
4. [20]
5 [20]
6. [20]
7 20]
: —/J[zu]
9.

Note: There may be subdivisions in each question askeld in the Theory Examination

L

i\ ‘
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SEMESTER -1

Language and Communication Skills (Hindi Communication)

Value Added Course-1 (Understan ding India)

Indian Knowledge System — 1 (Foundation Course)

Skill Enhancement Course-1 (Office Management)

Multi-disciplinary Course-1 (E — Commerce)

Associated core courses -1

Major paper 1 (Disciplinaryflnlerdisciplinary Major) (Financial Accounting)
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ABILITY ENHANCEMENT COURSES FYUGP

SEMESTER I

L AEC COURSE (for Sem-I)~AEC 1:
MIL-HINDI COMMUNICATION 3Tyfes WRelfg ey f)

[Mes @St  — ——————— 0%

~ Pass Marks: Th (ESE)= 20 ]
(Credits: Theory-02) Theory: 30 Lectures
W%gﬂmma@wmﬁﬁmﬁm~:
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VALUE ADDED COURSES

FYUGP

SEMESTER - 1

VALUE ADDED COURSE-1 (VAC-1):

[Marks o @SE: 1M =0

(Credits: Theory-02)

Pass Marks: Th (ESE) = 20 ;

Instruction to Question Setter Sor

End Semester University Examination (ESE 50 marks):

1.
2.
5 18

4. Examinees are required to mark their answer on O

There will be Objective Lype test consisting of questions of | mark each.

There will be 50 questions in the first paper of 2 eredits in Semester-/,

The End Semester University Examination (ESUE) of 50 marks in Semester-] (VAC-1) will be of 1.5 Hys,

MR Sheet provided by the University.

UNDERSTANDING INDIA

(Credits: Theory-02)

Course Learning Outcomes:

This course is designed:

1.

2.
3

4,

5.

6.
&

to enable the students to acquire and demonstrate the knowledge and understanding of contemporary India with its
historical perspective

to demonstrate the basic framework of the goals and policies of national development
to demonstrate the constitutional ob]

igations with special emphasis on constitutional values and fundamental rights
and duties.

to develop the understanding of Indian know
of teachers to the nation in general and to the

to deepen knowledge about and understanding of India’s freedom struggle and of the values and ideals that it
represented.

to prepare the learners for their roles and responsibilities as effective citizens of a democratic society.
A unit in the context of Jharkhand.

ledge systems, Indian education sy

stem and the roles and obligations
society.

Course Content:

Theory: 30 Periods of 01 Hr. each

UNIT I: Introducing India

1.
2.

(8 Lectures)
The Land of India: Geographical Setting;

The People of India: The migration of p
Persians, the Greeks, the Kushanas, the Shakas, the Arabs, the Turks,
contribution to the making of Indian History and Culture

The Name of our Country: Jambudvipa, Bharat, Sindhu (Indus), Inde,
Historical Background of India: Historical Background of India throu
Science and Technology in pre-modern days.

Physical and Natural Environment

eople into India, such as Indo-Aryans speaking people, the

the Mughals, etc., and their

Hind, Hindustan, India,
gh the ages: Culture, Literature,

UNIT II: The Knowledge System of India

Imp]ementﬁ::ﬁ'/m(‘.&cademic Session 2025-29 & Onwards
b 2o’ N\~

(5 Lectur
Traditional Knowledge System: Gurukuls, Pathshalas, Tols, Maktabs,

Beginnings of Modern Education: The British Government's
Expansion of Higher and Technical Education in India
Role and obligations of Teachers in National Development.

's
Education Policy of government. 1986 and 2020. MC‘%
: Ahe Indian Economy

Madarsas
Educational Policjes

(7 Lectures)
oals and Policies: Post Independent Goals and Policies of National Development.
2,/ Features of National Deyv. —
a.  Social Justice and Economic Equality.

; . M=7
b.  Goals and Policies and National Development ring 21st Century,

'l



VALUE ADDED COURSES FYUGP

3. Indian Economy through the Ages (A griculture, Industry and Trade)
4. Directive Principles and Fundamental Rights and Duties.

UNIT IV: The Making of Contem porary India
1. National Movements, Social and religious aspects (1750-1950)
The Struggle for Independence (1885-1947)
The Making of the Indian Constitution; Concept of Fundamental Rights and Duties
India’s Foreign Policy: Main Elements (Non Alignement, Panchsheel)
Secular- Constitutional role of a citizen in Democratic India.
Formation of Jharkhand: Challenges

Panchayati Raj in India with special reference to PESA in Jharkhand

(10 Lectures)

N v E W

Reference Books:

A.L. Basham, 4 Cultural History of India, Oxford University Press, 1997
A.L. Basham, 4 Wonder that was India, Rupa, New Delhi, 1994

N. R. Ray, An Approach to Indian Art, Publication Bureau, Chandi garh, 1974
S Abid Hussain: The National Culture of India

Jawaharlal Nehru: Discovery of India, Delhj
Namavar Singh: Dusari Parampara ki khoj, Rajkamal, Delhi
Kanjiv Lochan: Medicines of Early India, Delhi

Hitendra Patel: Adhunik Bharat ka Aitihasik Yarh,

arth, Rajkamal, Delhi
Nayanjot Lahiri, Marshaling the Past: Ancient India and its Modern Histories, Permanent Black, 2012

. R.C. Majumdar (ed.), History and Culture of Indian People (Relevant Volumes and Chapters),
11. Bhartiya Vidya Bhawan, Bombay.

12. S. C. Ghosh, History of Education in Modern India 17581986, Orient Longman, Hyderabad, 1995
13. Tirthankar Ray, The Economic History of India 1857-] 947, OUP, 2006

14. Vijay Joshi and I.M.D. Little, /ndia s Economic Reforms, 1991-2001, OUP, 1996

SP®ENOLALN -
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SEMESTER - |

INDIAN KNOWLEDGE SYSTEM-1 (IKS-1):

[Morke: S0 @SE: 15 My =g B Yy

(Credits: Theory-02)
Instruction to Question Setter Sfor

End Semester University Examination (ESE 50 marks):
l. There will be Objective Lype test consisting of questions of 1 mark each.
2. There will be 50 questions in the Jirst paper of IKS of 2 credits in Semester-1.
3. The End Semester University Examination (ESUE) of 50 marks in Semester-1 (IKS-1) will be of 1.5 Hrs.
4. Examinees are required to mark their answer on OMR Sheet provided by the University,
FOUNDATION COURSE (Credits: Theory-02)
Course Learning Outcomes:

By the end of this course, students will be able to:

1. Understand the foundational concepts and holistic philosophy of Indian Knowledge Systems,
Analyze the contributions of ancient India to science, technology, arts, and philosophy.

Appreciate the value-based traditions and cthics embedded in Indjan thought,

Correlate traditional Indian wisdom with modern knowledge and practices.

Recognize the multidisciplinary nature of IKS and its relevance in contemporary society.

Reflect upon the Indian education system and its transformational potential.

S Hhiiteia

Course Content: Theory: 30 Periods of 01 Hr. each
UNIT 1: Introduction to Indian Knowledge System (IKS) Hours: 5

i.  Meaning, definition, and scope of IKS

il. Vocabulary of IKS

iii. Characteristics and classifications of IKS

iv. Vedas, Upanishads, Darshanas — philosophical foundation of IKS

V. Interdisciplinary approach of IKS

vi.  Sources of Indian traditional knowledge

vii. Holistic and integral worldview of Indian tradition

UNIT 2: Indian Contribution to Science and Technology
i.  Ancient Indian Mathematics: Sulbasutras, Aryabhata, Brahmagupta
ii. Astronomy: Vedanga Jyotisha, Surya Siddhanta
iii. Ayurveda: Charaka, Sushruta, health as balance (Tridosha)
iv. Metallurgy and Architecture: Iron Pillar, Temple designs
V. Traditional water management and sustainable technologies

Hours: 5

UNIT 3: Indian Linguistic and Literary Traditions
Hours: §
i.  Development of Sanskrit and regional languages
il.  Structure and grammar: Pan ini’s Ashtadhyayi
dian poetics and aesthetics (Rasa theory)
Epics and their cultural significance: Ramayana, Mahabharata
Bhakti and Sufi literature in regional languages
- Contribution of ancient Indian literature to moral education

/
S
i
UNIT 4: Indian Arts, Education and Knowledge Transmission

Hours: 5
i.  Gurukul, Pathshala, and ancient university systems (Nalanda, Takshashila) %

Implemented from y&nic Session 2025-29 & Onwards ﬂ/‘ W
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Indian art and architecture: paintings, sculpture, classical dance, music
- Role of oral tradition and storytelling in preserving knowledge
iv. Knowledge systems in crafts: texti les, pottery, metallurgy
V. Role of women in knowledge transmission
vi. Guru-Shishya Parampara

UNIT 5: Indian Ethieal, Social, and Environmental Thought
Hours: 5
i.  Dharma, Artha, Kama, Moksha — Purusharthas
ii. Indian models of sustainable living and nature worship
iii. Role of family and society in ethical development

Iv. Concept of “Vasudhaiva Kutumbakam® and ‘Sarva Dharma Sambhava®
v.  Environmental values in Indian scriptures

vi. Relevance of Indian ethics in present-day challenges

UNIT 6: Contemporary Relevance and Integration of IKS Hours: 5
i. Need for IKS in modern education and research

ii. National Education Policy 2020 and IKS
. IKS and modern sciences: Complementarities and contrasts
iv. IKS for holistic health, wellness, and mindfulness

Innovation and entreprencurshi p based on traditional knowledge
vi. Role of IKS in nation-building and global harmony

Suggested Readings & References:

Kapil Kapoor — Text and Interpretation: The Indian Tradition
Subhash Kak — The Astronomical Code of the Rigveda
Michel Danino — The Lost River: On the Trail of Sarasvati
Lokesh Chandra — Indian Heritage and Culture

IGNOU Study Materials on Indian Culture

Government of India, IKS Division — NAIKS Portal Resources

B % ) [\/X/
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FYUG COMMERCE NEP CURRICULUM

1L SKILL ENHANCEMENT COURSE- SEC 1:
OFFICE MANAGEMENT

| Marks: 75 (ESE: 3Hrs) = 75 ' ~ PassMarks: Th(ESE)=30 |

(Credits: Theory-03) 45 Hours

Course Objectives:
1. Nature and Scope of Logic. 2. Laws of Thought.

Course Contents:
Unit 1: Office and Office Management: Meaning of office. Functions of office — primary and administrative management
functions, importance of office, duties of the office manager, his qualities and essential qualifications. (6 Lectures)

Unit 2: Filing and Indexing: Filing and Indexing — Its meaning and importance, essentials of good filing, centralized vs.
decentralized filing, system of classification, methods of filing and filing equipment, Weeding of old records, meaning and
need for indexing, various types of indexing. (5 Lectures)

Unit 3: Mail and Mailing Procedures: Mailing Procedures — meaning and importance of mail, centralization of mail
handling work, its advantages, room equipment and accessories, sorting tables and rack, letter opener, time and date stamps,
postal franking machine, addressing machine, mailing scales, mailing through post, courier, email, appending files with
email. Inward and outward mail — receiving, sorting, opening, recording, making, distributing. folding of letters sent,
maintenance of peon book, dispatching, courier services, central receipt and dispatch. (5 Lectures)

Unit 4: Forms and Stationery: Office Forms — introduction, meaning, importance of forms, advantages of using forms,
disadvantages of using forms, types of forms, factors affecting forms design, principles of form design, form control.
Stationery — introduction, types of stationery used in offices, importance of managing stationery, selection of stationery,
essential requirements for a good system of dealing with stationery. purchasing principles, purchase procedure,
standardization of stationery. (4 Lectures)

Unit 5: Modern Office Equipment: Modern Office Equipment — Introduction, meaning and Importance of office
automation, objectives of office mechanization, advantages. disadvantages, factors determining office mechanization. Kind
of office machines: personal computers, photocopier, fax, telephone, telephone answering machine, dictating machines,
Audio Visual Aids. (5 Lectures)

Unit 6: Budget: Budget - Annual, revised and estimated. Recurring and non-recurring heads of expenditure (3 Lectures)

Unit 7: Audit: Audit process- Vouching, verification and valuation (in brief). Consumables/ Stock register and
Asset register. Procedure for disposal of records and assets. (3 Lectures)

Unit 8: Banking facilities: Types of accounts. Passbook and cheque book. Other forms used in banks. ATM and money
transfer. (3 Lectures)

Unit 9: Abbreviations/Terms used in Offices: Explanation of abbreviations/terms used in offices in day-to-day work,
(3 Lectures)

Unit 10: Modes of Payment: Types of payments handled such as postal orders, Cheque (crossed/uncrossed), post-dated
and pre-dated Cheques, stale Cheque, dishonored Cheque. (3 Lectures)

Unit 11: Role of Secretary: Definition; Appointment; Duties and Responsibilities of a Personal Secretary; Qualifications
for appointment as Personal Secretary. Modern technology and office communication, email, voice mail, intera
multimedia, scanner, video-conferencing, web-casting. Agenda and Minutes of Meeting, Drafting. fax-messages. email:
Maintenance of appointment diary. (5 Lectures)

Essential Readings
1 Bhatia, R.C. Principles of Office Management, Lotus Press, New Delhi.

2 Leffingwell and Robbinson: Text book of Office Management, Tata McGraw-Hill.

3 Ferry, George R: Office Management and Control. -

4 / Ghosh, Evam Aggarwal: Karyalayva Prabandh, Sultan Chand & Sons. 9 |\'\./l
Duggal, B: Office Management and Commercial Correspondence, Kitab Mahal.

6  Gaurav, Mrinal; Mohan, Ashsih and Sharma, Pankaj: Ofice Management, Shiksha Sagar Publications, Agra ﬂ

¥
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Multi-disciplinary Course

Semester — |

List of Subjects —

MDC 1A: FOUNDATION OF COGNITIVE SCIENCE

MDC 1B: PERFORMANCE MANAGEMENT AND COUNSELLING
MDC 1C: INTRODUCTION TO GENDER EQUALITY
MDC 1D: E-COMMERCE

MDC 1E: LIFE SCIENCE - CELLULAR ORGANISATION &
FUNDAMENTAL PROCESSES

MDC 1F: MATHEMATICAL & COMPUTATIONAL THINKING AND
ANALYSIS

MDC 1G: CONCEPTUALIZING WOMEN'S STUDIES

MDC TH: INTRODUCTION TO INTELLECTUAL PROPERTY RIGHTS
(IPR)

MDC II: INCOME TAX




MULTIDISCIPLINARY COURSES FYUGP

OR
MDC 1D: E-COMMERCE

(Credits: Theory-03)

Theory: 45 Lectures

Course Learning Objectives:

1. To know the students "Ecommerce"” or "electronic commerce”

2. To know varieties of Business Transactions viz: Business to B
Customer to Customer (C2C) & Customer to Business (C2B).

3. To understand the present status and trends of E-Commerce; and

4. Toreveal the key variables influencing the increased usage of E-Commerce

as the trading of goods and services on the internet.
usiness (B2B), Business to Customer (B20C),

On successful completion of this course the student should be able to:
I Know the technological aspects of e-commerce
2. Know the ways of electronic data interchange.
3. Understand the security aspects in e-commerce
4. Understanding Ethical, Social and Political issues in E-Commerce

Course Content:
UNIT-I: E-commerce and its Technological Aspects
Overview of developments in Information T.

Electronic Market, Electronic Data Interchange, Internet Commerce, Bene

5 fits and limitations of E-Commerce

UNIT- II: Consumer Oriented E Commerce

E-Retailing: Traditional retailing and e retailing, Benefits of ¢ retailing, Key success factors, Models of ¢
retailing, Features of e retailing. E services: Categories of e-services, Web-enabled services, matchmaking
services, Information- selling on the web, e entertainment, A
to Business Electronic Commerce

UNIT-III: Electronic Data Intercha nge
Benefits of EDI, EDI technology, EDI standards, EDI communications, EDI Implementation, EDI
Agreements, EDI Security. Electronic Payment Systems, Need of Electronic Payment System: Study and

examine the use of Electronic Payment system and the protocols used, Study Electronic Fund Transfer and
secure electronic transaction protocol for credit card paym

payments on the net — Electronic Cash, Cheques and Credi

UNIT- IV: Security in E Commerce
Threats in Computer Systems: Virus, C

Firewall, Firewall and the Security Policy, Network Firewalls and Application Firewalls, Proxy Server,

UNIT- V: Issues in E Commerce

Understanding Ethical, Social and Political issues i
Ethical Concepts, Analyzing Ethical Dilemmas, Can
Information collected at E-Commerce Websites,
Property Rights: Types of Intellectual Property protection, Governance.

Reference Books

I.  Elias. M. Awad, " Electronic Commerce", Prentice-Hall of India Pvt Ltd.

2. avi Kalakota, Andrew B. Whinston, "Electronic Commerce-A Manager's guide”, Addison-Wesley,

Efraim Turban, Jae Lee, David King, H. Michael Chung, “Electronic Commerce-A Managerial Perspective”,
Addison- Wesley,

Elias M Award, “Electronic Commerce from Vision to Ful filment”, 3rd Edition, PHI,
Judy Strauss, Adel El-Ansary, Raymond Frost, “E-Marketing”, 3RDEdition, Pearson Education.

echnology and Defining E-Commerce: The scope of E commerce,

L}

uctions and other specialized services. Business

yber Crime Network Security: Encryption, Protecting Web server with a

n E-Commerce: A model for Organizing the issues, Basic
didate Ethical principles Privacy and Information Rights:
The Concept of Privacy, Legal protections Intellectual

} Q—V\@»—(a‘lﬁl _#
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FYUG COMMERCE NEP CURRICULUM

SEMESTER I

I

| Marks: 25 (5 Attd. + 20 SIE: 1Hr) + 75 (ESE: 3Hrs) = 100

MAJOR COURSE -MJ 1:
FINANCIAL ACCOUNTING

' Pass Marks: Th (SIE + ESE) =40 |

(Credits: Theory-04) 60 Hours

Course Objectives:

1

The course aims to help learners to acquire conceptual knowledge on financial accounting, to impart skills for recording various
kinds of business transactions and to prepare financial statements

Course Learning Outcomes:
After completion of the course, learners will be able to:

S - N O T

Apply the generally accepted accounting principles while recording transactions and preparing financial statements;
Demonstrate accounting process under computerized accounting system;

Measure business income applying relevant Accounting Standards;

Evaluate the importance of depreciation and inventories in financial statements:

Prepare and manage cash book and other accounts necessary while running a business;

Prepare and maintain financial statements of sole proprietors and partnership firms;

Prepare accounts for Inland Branches and Not-for-Profit Organizations.

Course Content:
UNIT-I: (a) Theoretical Framework

1;

Accounting as an information system, the users of financial accounting information and their needs. Qualitative
characteristics of accounting information. Functions, advantages, and limitations of accounting. Branches of
accounting. Bases of accounting: cash basis and accrual basis.

Financial accounting principles: Concepts and Conventions.

Accounting standards: Concept, benefits, and Process of formulation of Accounting Standards including Ind AS
(IFRS converged standards) and IFRSs; convergence Vs. adoption; Application of accounting standards (AS and

Ind AS) on various entities in India. International Financial Accounting Standards (IFRS) — meaning, need and
scope: Process of issuing IFRS. (10 Lectures)

UNIT-II: (b) Accounting Process

From recording of a business transaction to preparation of trial balance including adjustments. Application of
Generally Accepted Accounting Principles in recording financial transactions and preparing financial statements.

(6 Lectures)

UNIT HI: Computerized Accounting Systems

W

Computerized Accounting Systems: Computerized Accounts by using any popular accounting software Creating a
Company; Configure and Features settings;

Creating Accounting Ledgers and Groups; Creating Stock Items and Groups: Vouchers Entry;

Generating Reports - Cash Book, Ledger Accounts, Trial Balance, Profit and Loss Account. Balance Sheet;
Cash Flow Statement

Selecting and shutting a Company; Backup, and Restore data of a Company. (8 Lectures)

UNIT IV: Business Income, Accounting for Depreciation, and Inventory Valuation System.

1.

UNIT V: Financial statements of Sole Proprietorship, Partnership Eg s and Not-for-Rrofit Making Concern

Business income: Concept of Revenue and Business Income, Measurement of business income; relevance of
accounting period, continuity doctrine and matching concept in the measurement of business income; Objectives
of measurement of Business income.

Revenue recognition: Recognition of expenses and income. Recognition of expenses and income with a reference

to AS 9 and Ind AS 18.

The Hature of Depreciation. Accounting concept of depreciation. Factors in the measurement of depreciation.
hods of computing depreciation: straight line method and diminishing balance method: Disposal of depreci

ets; change in method of Depreciation and its impact of on measurement of business income.

Inventories: Meaning. Significance of inventory valuation. Inventory Record Systems: periodic and perpetual.

Methods of computing depreciation: FIFO, LIFQ, and Weighted Average. Application of Accounting Standard in

valuation of Inventory. Impact of inventory valuation on measurement of business income. (10 Lectures)
4

Capital and revenue expenditur d receipts: general infro

—
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2. Preparation of financial statements of non-corporate business entities - Sole Proprietorship and Partnership firms
(both manual and using appropriate sofiware).
3. Preparation of financial statements of Not-for-Profit Organizations. (6 Lectures)

UNIT VI: Accounting for Branch
1. Concept of Dependent branches; Branch Accounting - debtors system, stock and debtors™ system, branch final
account system and wholesale basis system.
2. Independent branches: concept, accounting treatment with necessary adjustment entries; Incorporation of Branch
Trial Balance in Head Office Books for home branches. (10 Lectures)

UNIT VII: Accounting for Hire Purchase, Instalment Payment system, and Royalty.
1. Overview of hire purchases and instaliment payment system. Difference between Hire-purchase system and
Instalment payment system, journal entry and accounting treatment in case of hire purchases and installment
payment system (In the Books of Both Parties).

2. Royalty Accounting, (10 Lectures)

Note:
1. Therelevant Accounting Standards (both AS and Ind AS) for all of the above topics should be covered.
2. Any revision of relevant Indian Accounting Standard/Accounting Standard would become applicable,

Practical Exercises: The learners are required to:

1. Download ‘Framework for the Preparation and Presentation of Financial Statements’ from the websites of the
Institute of Chartered Accountants of India (ICAI) analyse the qualitative characteristics of accounting information
provided therein,

2. Collect and examine the balance sheets of business Organizations to study how these are prepared.

Examine the accounting policies and revenue recognition policies by collecting necessary data from small business
firms.

Prepare Trading and Profit & Loss Account and Balance Sheet collecting necessary data from small business firms.
Prepare financial statements manually and using appropriate software,

Prepare accounts of Inland Branches.

Collect data from your college and prepare Receipt and Payment Account, Income and Expenditure Account and
Balance Sheet.

e

S s

Reference Books:
I. Anthony, R. N, Hawkins, D., & Merchant, K. A. (2010). Accounting: Text and Cases. New York: McGraw-Hill Education
India.
Dam, B. B., & Gautam, H. C. (2019). Financial Accounting. Guwahati: Gayatri Publications.
Homgren, C. T., & Philbrick, D. (2017). Introduction to Financial Accounting. London: Pearson Education.
Lal, J.. & Srivastava, S.(2012). Financial Accounting Text & Problems. Mumbai: Himalaya Publishing House.
S.K.Singh , A K.Chattoraj, Financial Accounting, Agra (U.P.), Sahitya Bhawnan Publisher and Distributors.
Monga, J. R. (2017). Financial Accounting: Concepts and Applications. New Delhi: Mayur Paperback Publishing.
Shukla, M. C., Grewal, T. S, & Gupta, S. C. (2016). Advanced Accounts. Vol.-1. New Delhi: Sultan Chand Publishing
Maheshwari, S. N., Maheshwari, S. K., & Maheshwari, S. K. (2018). Financial Accounting. New Delhi: Vikas Publishing House
Pvt. Ltd.
9. Sehgal, D, (2014), Financial Accounting. New Delhi: Vikas Publishing House Pvt. Ltd,
10. Goyal, B. K., & Tiwari, H. N. (2019). Financial Accounting. New Delhi: Taxman Publication,

1. BK Mehta, Vikas Kumar, Pankaj Kumar Sharma, Roshan Baa.SJ; Financial Accounting, Agra (U.P.)Shiksha Sagar Publisher
and Distributors

%O
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Language and Communication Skills (English Communication)

Value Added Course-2 (Health & Wellness, Yoga Education, Sports And Fitness / Global
Citizenship & Sustainable Development)

" Indian Knowledge System — 2 (Social Awareness Activities (SA-1) / Social Awareness
Activities (SA-2))

Skill Enhancement Course-2 (Inventory and Working Capital Management)

—
SEMESTER - IT

Multi-disciplinary Course-2 (Development & Management of Human Resource)

Associated core courses - 2 (Indian Banking System)

Major paper 2 ( DiscipIinary;’lnterdisciplinary Maijor) (

Income Tax Law and

Practice)




ABILITY ENHANCEMENT COURSES FYUGP

SEMESTER 11

I AEC COURSE (For Sem-I1)- AEC 2:
ENGLISH COMMUNICATION

’Tsrks_: 50 (ESE: I.ﬁrs] =50 RS i A

Pass Marks: Th (ESE) ~ 20 |

(Credits: Theory-02) Theory: 30 Lectures
Course Objectives:
The course will seek to achieve the following objectives:

l. Knowing the Learner

2. Teaching structures of English Language
3. Teaching Reading Skill

4. Teaching Writing Skill

5. Evaluating Reading and Writing Skills

Course Learning Outcomes:
At the end of the course students will be able to:
1. getrid of their present flaws of reading skill
2. getrid of their present flaws of writing short compositions
3. getrid of their present flaws of writing long compositions
Unit -1
What is communication? Definition and Aspects

Unit - 11
Reading Comprehension, Note-making and Summarising
Unit - 111

Short compositions: Notice, Advertisement, Posters, Invitation
Unit - 1V

Letter writing: Letter of Enquiry, Letter of Placing Order, Letter of Complaint, Letter of Request, Letter to the
Editor, Letter to the Principal, Application for Job

Unit-v
Article writing, Resume writing

Suggested Reading:
.

V. C. Mahto & Sushmita Chakraborty, Basics of Communication: Opportunities and Challenges, Rudra Publishers
and Distributors, New Delhi

2. Prescribed Text: R. K. Sharma & Nidhi Singh, Essential English for Better Communication, Cambridge U
Press

niversi
Reader’s Digest- How to Write and Speak Better

Gangal & Dere- Developing Writing Skills in English

N. L,aj—tNew Style English Grammar and Composition

bl ol




VALUE ADDED COURSES FYUGP

SEMESTER - 11

VALUE ADDED COURSE-2A (VAC-2A): (Credits: Theory-02)

L T N i1

Instruction to Question Setter Sfor

Lnd Semester University Examination (ESE 50 marks).
1. There will be Objective bipe test consisting of questions of | mark each.
2. There will be 50 questions in the first paper of 2 credits in Semester-2.
3. The End Semesier University Examination (ESUE) of 30 marks in Semester-1I (VAC-
4. Examinees are required to mark their answer on OMR Sheet provided by the

2) will be of 3 Hrs.
University,

HEALTH & WELLNESS, YOGA EDUCATION, SPORTS AND FITNESS
Course Lea rning Qutcomes:

This course is designed:

l. To promote an optimal state of physical, emotional, intellectual, social spiritual and environmental wellbeing of a
person,

2. To organise sports and fitness activities outside the regular institutional workin g hours.

3. Yoga education focusing on preparing the students physically and mentally for the i ntegration of their physical,
mental, and spiritual faculties, to maintain self-discipline, self-control,

4. To learn to handle oneself well in all life situations.

The focus of sports and fitness components of the courses will be

including the improvement of various com

coordination, endurance and flexibility;

6. Acquisition of sports skills relevant to a particular sport; improvement of tactical abilities: and improvement of
mental abilities.

(Credits: 02 Credits)

on the improvement of physical fithess
ponents of physical and skills related fitness like strength, speed,

Course Content:

PART *A’: YOGA (a7 uftery) Theory: 07 Periods of 01 Hr. each

m“—uﬁaﬂwﬁzm,uﬁﬁm_mww.mwwﬁaaqﬁﬁﬂw
mz:-mém_w,w,waﬂmww |
iwés:—ma%uﬁqm,m.m%mﬂﬁmwmm|
mu—wmaﬁqﬁmmw,mwmzﬁmﬁﬁmwmammwvﬁm |
YOGA PRACTICAL (3rT yrafirs IRIT) Practical: 08 Periods of 02 Hrs. each
I
1. g
m)n%mﬁﬁwm:—ﬁﬁa%aﬁ%ﬁaﬁ?mﬁﬁawmwwmfﬁm.

3 7 gof forerell, whom @, aﬁaﬁ&qﬁﬁ,mﬁgﬁﬁﬁqamfﬁml

E)Wg(ﬂa}ﬁﬁmm:—ﬂvgmmmﬁaaﬂmﬂﬁmm|
) wferrEE & e — '
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GO B T — G, THTE, TSR , TERTS AT |
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4.
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6.

7.
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9. HaT - W 4%, forw qmr
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PART ‘B’: SPORTS AND FITNESS

Theory: 07 Periods of 01 Hr. each

UNIT -I: Introduction to Health and Wellness

1.

2.
3,
4

Meaning and definition of Health and Health education.
Objectives and Importance of Health education.
Stretching exercises

Warming up and Limbering down

a) General warm up exercises

b) Specific warm up exercises

UNIT-II: Health and Wellness through Physical Exercise

2.
3
4.

Components of Physical Fitness and Wellness
Means of fitness development
Advantages of wellness
Rules & Regulations of the games;
a) Football,
b) Volleyball,
¢) Basketball,
d) Badminton,
e) Table Tennis (D),
f) Hockey,
g) Archery

SPORTS PRACTICAL

1.

("
2. Basic Techniques and Tactics of an
/(Football, Volleyball, Basketball, Badminton, T.T, Hockey,

Practical: 08 Periods of 02 Hrs. each
Exercises for Health and Wellness
a) Warming up
b) Stretching Exercises
¢) Strengthening Exercises
d) Cardiovascular Exercises
€) Flexibility and Agility Exercises
f) Relaxation Techniques

y of the following games: -\_},lll 1 e
Al:ghery).

n.

| f
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VALUE ADDED COURSES FYUGP

VALUE ADDED COURSE-2B (VAC-2B): (Credits: Theory-04)

| Marks; 50+ 50 (ESE: 3 Hrs) = 100 i Sc Lo Ft e Pass Marks: Th (ESE) = 40 |

Instruction to Question Setter for

End Semester University Examination (ESE ] 00 marks):

L. There will be Objective type test consisting of questions of | mark each.
There will be 100 questions in the Jirst paper of 4 credits in Semester-1

2, :
3. The End Semester University Examination (ESUE) of 100 marks in Semester-1 (VAC-1) will be of 3 Hrs.
4,

Examinees are required to mark their answer on OMR Sheet provided by the University.

GLOBAL CITIZENSHIP & SUSTAINABLE DEVELOPMENT

Introduction:

The NEP, 2020 notes that “as the world is becomin
(GCED), a response to contemporary global challenges, wil
understand global issues and to become active promoters of more peaceful, tolerant, inclusive, secure, and sustainahle
societies”. The NEP 2020 highlights certain aspects which have a direct linkage with citizenship education,

Globally, the programmes relating to the Global Citizenship Education is guided by the SDG4 — Education 2030
agenda, especially Target 4.7 of the Sustainable Development Goal 4 (SDG 4 ) on Ed ucation, which calls on countries to
“ensure that all learners are provided with the knowledge and skills to promote sustainable development, including, among
others, through education for sustainable development and sustainable lifestyles, human rights, gender equality, promotion

of a culture of peace and non-violence, global citizenship and appreciation of cultural diversity and of culture’s contribution
to sustainable development™,

Therefore, the course
Indian values.

‘Global Citizenship & Sustainable Development will provide conceptual clarity, infused with

Course Objectives:
This course is designed to achieve the following objectives:
1. To understand the concept and structure of global governance
2. To empower learners to become aware of and understand global and sustainable development issyes.
3. To become active promoters of more peaceful, tolerant, inclusive, secure. and sustainable societies.
4. Enabling students to embrace and practice constitutional, humanistic, eth ical, and moral values in conducting
one's life, including universal human values and citizenship values,
5. To practice responsible global citizenship required for responding to contemporary global challenges
6. To enable the students in recognizing environmental and sustainability issues, climate change impacts and to
participate in actions to promote sustainable development.
7. To instill integrity in students and enable them to identify gender issues, human rights issues, ethical issues,
related to work and follow Just and ethical practices both at home and workplace.
8. To situate the role and scope of our country as Global leader.

(Credits: Theory-02)

Course Content:

Theory: 30 Periods of 1 Hr each
UNIT It

6 Periods
1. The concept of Citizenship and Citizenship Education
2. The Concept of Global Citizenship and Global Citizenship Education (GCED)
3. Aims of Global Citizenship Education

4

5

Global governance — concept and structure
Cultural diversity and tolerance

8 Periods

- Jmequality and Global Citizenship /k’__:j
2,/ Social Justice o | /
. Gender Equality -\ﬁll‘l‘/\
4. Multi culturalism Q)/M
@ 1 . ﬂ
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VALUE ADDED COURSES FYUGP

UNIT I1I:

1. Human Right Education
2. Peace and non-violence
3. Global Economy

UNIT IV;

I. Combating climate change
2. Environmental sustainability

UNIT V:
I Global Citizenship and leaders
2. G-20 and India’s role in it
3. Global Citizenship and Indian Ethos

Reference Books:

I. Peter N. Stearn- Education Global Citizens in Colle
2. Adeel Jalil, A.K. Kari, Kathrine Meleg-
Springer

Eva, Aboagye & S. Nomburo Dlamini,
William Gaudelli, global Citizenship Education,

A text book of Environmental Studies- E. Bharucha (English/ Hindi)
Fundamental Concepts in Environmental sciences D
A textbook of environmental studies: C. Rajgopalan
A text book of environmental studies: SVS Rana
Carson, R, 2002. Silent Spring. Houghton Mifflin Harcourt.

- Gadgil, M., & Guha, R. 1993, This Fissured Land: An Ecological Histo
- Odum, E.P., Odum, H.T. & Andre

SSP®Nowaa W

6 Periods

4 Periods

6 Periods

ge and University; Routledge Publication
Global Citizenship Education, A Critical and International Perspectives

global Citizenship Education: Challenges and Successes.

D Mishra- Sultan Chand publication

ry of India. Univ. Of California Press,
ws, J. 1971. Fundamentals of Ecology. Philadelphia

2" i —
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SEMESTER - 11

SOCIAL AWARENESS ACTIV ITIES (SA-1):

(Credits: Theory-02) Theory: 20 periods of 01 Hr. each

Activities: 10 periods of 02 Hr. each
Instruction to Question Setter for
Internal Assessment (25 marks):
1. The student evaluation consists of one test and q set of out-of-class activities,
2. Tests: Each test will consist of 5-10 multiple-choice questions and 5 short questions (2-3 Senlence responses). The internal
written test will be conducted afer covering 75% of the course.
3. The test will be of 15 marks. It will be mandatory
marks,

to appear in the written test and activities Jor evaluation of a total of 20
4. Out-of-class Activities: Each of the 10 act,
deliverable is a short report. Each activity
3. The elements of evaluation will carry the
class activities: 5 marks total, 0.5 marks

ivities specified in the syllabus will receive full marks
will count the same.

Jollowing weighis in computing the final course
per activity, Total internal assessment counts /5

End Semester University Examination (ESE 30 marks):

1. There will be Objective Oipe test consisting of questions of 1 mark each.

There will be 30 questions in the first paper of S4-1 of 2 credits in Semester-1],
The End Semester University Examination (ES. UE) of 30 marks in Semester-
Examinees are required to mark their answer on OMR Sheet prov

Course Lea rning Qutcomes:

This course is designed:

to develop students’ awareness of the challenges society faces today.

2. to improve students’ knowledge and skills to navigate such challenges, including those related to gender and
women empowerment, road safety, water, sanitati

if turned in. The usual

grade: Test I |5 marks: hi-af-
=3=20 marks

2
L 1T (SA-1) will be of 1.5 Hrs,
4. rided by the University.

1on and hygiene, and environmental sustainability,
3. to describe the benefits of democracy and how the Indian Consti tution and institutions support it.
4. to enable students to understand what democracy is and what it requires of them,
5. toimprove civic engagement among young people by highlighting their duties and motivating them to get
informed, vote, and participate.
6. to prepare the learners for their roles and responsibilities as effecti
i

ve citizens of a democratic society.

to encourage students to actively | g in out-of-class activities tied closely to the

earn about topics by parti cipatin
theory covered in the class.

Course Content:

PART 1

UNIT I: General Social Awareness (5 Lectures + 4 Activities + | Assessment)
Introduction

Gender and women empowerment

\
Activity: Survey to understand challenges faced by working women
Road Safety

ivity: Road safety report using information
Vater, sanitation and hygiene (WASH)
Activity: Effectiveness of gove

<
/ rment programs in addressing WASH challenges
. Environmental sustainability
9. Activity: Environmental sustainability policies and their co liance

&‘ ///""
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MDC FYUG

PART 2

UNIT II: Introduction to Civics (4 Lectures + 1 Activity)
1. What is democracy?
2. Benefits of democracy
3. Civic institutions
4. Democracy through history
5. Activity: Pick one major foreign country and study using resources available online how it has transitioned from
autocracy to democracy, or vice versa
UNIT III: Democracy in India (2 Lectures + 2 Activities)
1. India and democracy

2. Activity: Watch Samvidhan episode 1
3. Elections in India
4. Activity: Survey friends and family about their opinions on democratic systems

UNIT IV: Alternatives to Democracy

1. What is life like under authoritarianism? Experiences from other countries

(2 Lectures)
2. How democracies die: signs and symptoms

UNIT V: Your citizen duties and plan (5 Lectures + 3 Activities + | Assessment)
I. Persuading fellow citizens to turn out to vote

Activity: Create a motivational slogan to inspire others to vote and try it out

Defending democratic values everywhere

Activity: Register to obtain a voter I + reading multiple sources of news
Identifying fake news and misinformation

2

3

4

5

6. Democracy in depth: Partnership vs. majoritarian democracy
7. Democracy in depth: Arguments for and against democracy
8

9.

Activity: debate the merits and downsides of different forms of democracy with a fiiend
Internal Assessment Test (15 marks)

10. Out-of-class activities eval uation (5 marks)

Reference Books:

I. Baluja, Ramesh. 2022, Road Traffic Legisiation — India, New Delhi: Institute of Road Traffic
2. Bandyopadhyay, Arnab, Jan Erik Nora, Dipan Bose, Krishnan Sriniy
Anthony G. Bliss. 2020, Delivering Road Safery
World Bank Group,

Campbell, David E., Meira Levinson, and Frederick M. Hess, cds. 2012, Matking Civies Count: Citizenship Education for a
New Generation. Cambridge, MA: Harvard Education Press,

4. Kashyap, Subhash Chandra. 2024. Our Constitution. 5th ed. N

Government of India. (Hindi edition- Hamara Samvidhan.)

5. Korbey, Holly. 2019. Building Better Citizens: A New Civics Edvwcation for AN, Lan

ham. MD: Rowman & Littlefield,
6. Mehta, Balwant, and I, C. Awasthi. 2019, Women and Labour Marker Dynamics; N
Springer Nature.

ew Insights and Evidences. Singapaore:
7. National Council of Education

Education.

asan, John Henry Faber Woodrooffe, Nitika Surie, and

in India: Leadership Priorities and Initiatives to 2030, Washington, DC:

2]

ew Delhi: National Book Trust, Ministry of Education,

al Research and Traini ng. 2025, Democratic Politics —

Land Il: Textbook in Political Science
Jor Class [X and X, Reprint 2025-26, New Delhi: NCE KT,
8. Nath, KallolJit, and Veerappan P. Sharma, eds. 2017. Water and Santtation in the New Millenniwm. New Delhi: Springer
India,
9. Rajagopalan, Raghavachari, 2015. Lnvironmental Studies: From Crisis to Cure. 3rd ed. New Delhi: Oxford U, niversity Press,
10. Sen, Amartya. 1981, Poverty and Famines: An Es

say on Entitlement and Deprivation, Oxford: Clarendon Press,
11, Sen, Amartya. 1999, Development as Freedom. New York: Alfred A. Knopf,

12. World Bank. 2023. Global Water Security and Sanitation Parinership: Annual Report 2023, Washington, DC: World Bank.

W ©
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OR

SOCIAL AWARENESS ACTIVITIES (SA-2):

LMarhw{@Lq ":):%'_ _ .................... ’ e = - ____.

(Credits: Theory-02) Theory: 20 periods of 01 Hr. each
Activities: 10 periods of 02 Hr, each
Instruction to Question Setter Jfor
Internal Assessment (235 marks):

I The student evaluation consists of one test and a set of out-of-class activities,

2. Tests: Each test will consist of 5-10 multiple-choice questions and 5 short questions (2-3 sentence responses). The internal
written test will be conducted after covering 75% of the course.

3. The test will be of 15 marks. It will be mandatory to appear in the written test and activities for ¢
marks.

4. Out-of-class Activities: Each of the 10 activities specified in the svllabus will receive full marks if turned in. The usual
deliverable is a short report. Each acti vity will count the same,
5. The elements of evaluation will carry the

Jollowing weights in computing the final course grade:
class activities: 5 marks total, 0.5 marks per activity. Total internal assessment counts 15+5=20

valuation of a total of 20)

Test 1: 15 marks; Out-of-
marks

End Semester University Examination (ESE 30 marks):

1. There will be Objective type test consisting of questions of I mark each,

2. There will be 30) Guestions in the first paper of S4-1 of 2 credits in Semester-11,

3. The End Semester University Examination (ES UE) of 30 marks in Semester-1] (SA-1) will be of 1.5 Hs,
4.

Examinees are required to mark their answer on OMR Sheet provided by the University.

Course Learning Qutcomes:

This course is designed;

I to develop students’ awareness of the challenges society faces today.
2. to improve students’ knowledge and skills to nav

igate such challenges, including those related to gender and women
empowerment, road safety, water, sanitation and hygiene, and environmental sustainability.

3 e Indian Constitution and institutions support it.
4. to enable students to understand what democracy is and what it requires of them.
5

to improve civic engagement among young people by hig
participate.

6. to prepare the learners for their roles and

-

to encourage students to actively learn a
in the class,

hlighting their duties and motivating them to get informed, vote, and

responsibilities as effective cit

izens of a democratic society.
bout topics by participating in

out-of-class activities tied closely to the theory covered
Course Content:

PART 1

UNIT I: General Social Awareness (5 Lectures + 4 Activities + 1 Assessment)
Introduction

Gender and women empowerment

Activity: Survey to understand challen
Road Safety

Activity: Road safety report using information from news articles
Water, sanitation and hygiene (WASH)

Activity: Effectiveness of government programs in addressing WASH chal lenges
Environmental sustainability

Activity: Environmental sustainability policies and their ¢
PART 2

ges faced by working women

QYR L

© 0 N

npliance

UNIT II: U derstanding Drug Abuse and Addiction
1. ncepts and overview of drug abuse

{
==
hysical and psychological dependence W

¢ Signs and symptoms of drug abuse
4. Commonly abused drugs and their effects

5. Activity: Summarize 2 recent news articles about drug-related problems in

Jharkhand
Implemented from Acddemic Session 2025-29 & Onwards K& ﬁ/ W = Fa—
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UNIT III: Causes and Consequences of Drug Abuse (4 Lectures + 1 Activity)
Causes of drug abuse

Risks and consequences of drug abuse

Identifying and understanding drug abuse in youth - |

Identifying and understanding drug abuse in youth - 2

Activity: Watch the assigned video on drug abuse in youth and extract main 3 lessons

ol S

UNIT IV: Management and Prevention Strategies (3 Lectures + 2 Activities)
Management of drug abuse

Activity: Familiarize yourself with resource
Prevention of drug abuse
Stories of recovery

Activity: Design anti-drug poster or slogan aimed at prevention

s for drug abuse prevention

A BN,

UNIT V: Other Addictions and Risky Behavior
I Social media and phone addiction
2. Activity: Review usage statistics from own phone or that of friend or relative: count number of times

friend or relative checks phone per day

Gambling addiction

Activity: Watch assigned video on gambling risk

Internal Assessment Test (15 marks)

Out-of-class activities evaluation (5 marks)

(2 Lectures + 2 Activities + 1 Assessment)

R

Reference Books:
Baluja, Ramesh. 2022. Road Traffic Legislation — India. New Delhi- Institute of Road Traffic Education.
2. Bandyopadhyay, Arnab, Jan Erik Nora, Dipan Bose, Krishnan Srinivasan, John Henry Faber W
Anthony G. Bliss. 2020, Delivering Road Safety in India: Leadership Priorities and Initiatives
World Bank Group,

3. Ghuman, Ranjit Singh, Jatinder Sing
Delhi: Routledge India.
4. Mehta, Balwant. and I, C, Awasth

oodrooffe, Nitika Surie. and
to 2030. Washington, DC:

h, and Gurinder Kaur. 2023. Dynamies of Drug Addiction and Abuse in India. New

1. 2019. Women and Labour Market Dynamics: Ne

w Insights and Evidences. Singapore:

Springer Nature.

5. Nath, KallolJit, and Veerappan P. Sharma, eds. 2017, Water and Sanitation in the New Millennium. New Delhi: § pringer
India,

6.  Rajagopalan, Raghavachari. 2015, Environmental Studies: From Crisis 1o Cure. 3rd ed. New Delhi: Oxford University Press,

7. Sen, Arun Kumar, 1999. Drug Abuse and Youth. New Delhi: Gyan Publishing House,

8. Sharma, Rajeev, and Yogita Bansal. 2017. Drug Abuse: Problem, Management and Prevention. New Delhi: RD Publications,

9. United Nations Office on Drugs and Crime. 2024, Worid Drug Report 2024, New York: United Nations.

10. World Bank. 2023,

Global Water Security and Sanitation Partnership: Annual Report 2023. Washington, DC: World Bank.

W o
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FYUG COMMERCE NEP CURRICULUM

IL SKILL ENHANCEMENT COURSE- SEC 2:

INVENTORY & WORKING CAPITAL MANAGEMENT

~ Pass Marks: Th (ESE) = 30 |

(Credits: Theory-03) 45 Hours
Course Objectives:
1. To provide basic knowledge and equip students with various aspects of inventory, inventory management and inventory control.
2. This course will teach the fundamentals of Working Capital Management and it is targeted against Entrepreneurs (to correct
their Working Capital Management Systems) -CA / CMA / CFA / CPA Aspirants to pursue their examinations

Course Content:
Unit I: Meaning and Definition of Inventory. Types of Inventory, Need for holding Inventory, Risks and Cost Associated
with excessive inventory. (8 Lectures)

Unit II: Meaning and Definition of Inventory Management, Objectives of Inventory Management, Advantages of Inventory
Management, Limitations of Inventory Management (8 Lectures)

Unit ITI: Techniques of Inventory Management: EOQ Model. ABC Analysis, Stock Levels. VED Analysis, FSN Analysis,
Traditional Techniques. (9 Lectures)

Unit IV: Management of Working Capital (8 Lectures)
Meaning and Definition of Working Capital. Types of Working Capital, Importance of Working Capital, Factors affecting
Working Capital, Advantages of Working Capital, Need and Determination of Working Capital. Sources of Working Capital

Unit V: Management of Cash Meaning and Objectives of Cash Management, Motives for holding cash, Determination of
Optimum level of Cash, Methods of Cash Management, Models of Cash Management (5 Lectures)

Unit VI: Management of Receivables (7 Lectures)

Meaning and Nature of Receivables, Benefits of Receivables, Meaning of Receivables Management, Factors affecting
Investment in Receivables, Scope of Receivable Management, Credit Policy, Control of Receivables.

Essential Readings
1. Khan and Jain, Financial Management Text Problems. 2nd Edition, Tata Mc Graw Hill New Dellhi,
2. Pandey, I M, Financial Management. Vikas Publications.
3. Chandra, P Financial Management-Theory and Practice (Tata Mc Graw Hill).
4. Rustagi. R.P. Fundamentals of Financial Management. Taxmann Publication Pvt.Ltd.
5. Singh LK, Financial Management-Text and Problems. 2nd Edition Dhanpat Rai and Company, Dellhi.
6.

Singh, Surender and Kaur, Rajecv, Fundamentals of Financial Managements, Book Bank International.

Implemented from Academic Session 2025-26 & onwards é)\ W
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Multi-disciplinary Course

Semester — I1

List of Subjects —
MDC 2A: TRIBAL STUDIES

MDC 2B: AN INTRODUCTION TO SUSTAINABLE DEVELOPMENTS
MDC 2C: COPYRIGHT & PATENT LAW

MDC 2D: GOODS AND SERVICES TAX (GST)
MDC 2E: MANAGEMENT OF UNORGANISED LABOUR

MDC 2F: DEVELOPMENT & MANAGEMENT OF HUMAN
RESOURCE

MDC 2G: SOCIETY & PSYCHOLOGY
MDC 2H: HUMAN RIGHTS
MDC 2I: DEVELOPMENT PSYCHOLOGY




MULTIDISCIPLINARY COURSES FYUGP

OR
MDC 2F: DEVELOPMENT & MANAGEMENT OF HUMAN RESOURCE

(Credits: Theory-03)
Theory: 45 Lectures

| Marks: 75 (ESE: 3Hrs) =75 ol A _ PassMarks: Th(ESE)- 30
1. This course provides an exposure to the concerns of HRD in developing Human Resources,
2. Itexplores the dimension of Human Resource Training and Development.
3. Italso deals with difficulties in implementing the development initiatives in practices.

Course Content: 2
UNIT - I: HRD-Macro Perspective: HRD Concept, Origin and Need, HRD as a Total System; Approaches to HRD; Human

Development and HRD; HRD at Macro and Micro Climate.
UNIT =I1:
Feedback and Performance Coaching, Traini elopment, Rewards, Employee

Welfare and Quality of Work Life and Human Resource Informat ion; Staffing for HRD: Roles of HR Developer; Physical
and Financial Resources for HRD: HR Accounting; HRD Audit, Strategic HRD

UNIT - II: Instructional Technology for HRD: Learning and HRD; Mod
and Individual Learning; Transactiona Analysis;
Evaluating the HRD

els and Curriculum; Principles of Learning; Group
Assessment Centre; Behaviour Modeling and Self-Directed Learning;

UNIT - IV: Human Resource Training and Development: Concept and Im

portance; Assessing Training Needs; Designing
and Evaluating T&D Programmes:; Role, Responsibilities and challenges t

o Training Managers.

UNIT - v: Training Methods: Training with in Industry (TWI): On the Job
Development: Lecture Method; Role Play; In-basket Exercise; Simulation; Vestib
Study: Programmed Instruction; Team Development; Sensitivity Training;
Training Program, Review on T&D Programmes in India.

& Off the Joh Training; Management
ule Training; Management Games; Case
Globalization challenges and Strategies of

Reference Books

1. Nadler, Leonard: Corporat Human Resource Development, Van Nostrand Reinhold, ASTD, New York.
2. Rao. T.Vand Parcek, Udai: Designing and Managing Human Resource Systems, Oxford IBH Pub, Pyt Ltd., New Delhi,
2005,

Rao, T.V: Readings in HRD, Oxford IBH Pub. Pvt. Lid., New Delhi, 2004.

Viramani, B.R and Seth, Parmila- Evaluating Management Development, Vision Books, New Delhi.

Rao, T_V. (et.al): HRD in the New Economic Environment, Tata McGraw-Hill Pub. Pyvt, Ltd., New Delhi. 2003.
Rao, T.V: HRD Audit, Sage Publications, New Delhi.

ILO, Teaching and Training Methods for Management Development Hand Book, MecGraw-Hill, New York.
Rao, T.V: Human Resource Development, Sage Publications, New Delhi.
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} i, B.R and Rao, Kala: Economic Restructuring, Techno
Books, New Delhi.

12, Jaya Gopakl, R: Human Resource Development: Coneputal analysis and Strategies, Sterling Publishing Pyt. Lid., New Delhi.

13. Truelove, Steve. A: hand book of Training and Development, Beacon Books, New Delhi,

14, Goldstein, Irwin: Training in Organisations, Cole Publ

ishing Co., Californja.
15 Malcom W. Warrant: Training for Results, Addision Wesley Pub. Co., London

16, Graig, Robert L. and Bittel, Lester r. (Ed): Training and Development Hand Bc;ok. McGraw-Hill, New Delhi.

17. Padmalita Routry Kalyani Mohanthy, Human Resource Development and Organisational Effectiveness, Excel Books New
Delhi 2009
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FYUG COMMERCE NEP CURRICULUM

SEMESTER Il

L MAJOR COURSE- M1 2:
INCOME TAX LAW AND PRACTICE

| Marks: 25 (5 Attd. + 20 SIE: 1Hr) +75 (ESE: 3Hrs) = 100 i Pass Marks: Th (SIE + ESE) = 40
w3 r . I ] (Credits: Theory-04) 60 Hours

Course Objectives:
The course aims to provide knowledge of the various provisions of income-tax law in India and enable the learners to apply such provisions
to compute total income and tax liability of individuals and HUFs. It also aims to enable learners to understand the provisions relating to
filing of return of income.
Course Learning Outcomes:
After the completion of the course, the learners will be able to:
I. Comprehend the concepts of taxation, including assessment year, previous year, assesses, person, income, total income,
agricultural income and determine the residential status of persons;
2. Compute income under different heads, applying the charging provisions, decming provisions, exemptions, and deductions;
3. Apply the clubbing provisions and provisions relating to set-off and carry forward of losses to determine the gross total income;
Calculate the tax liability of an individual and HUF as well as deductions from gross total income and determine the total income
of an individual and HUF; Comprehend the provisions relating to filing of return of income.

Course Content:

UNIT- I: Basic Concepts

1. Tax: concept, types — direct and indirect; canons of taxation; Direct Tax: Need, features and basis of charges.

2. Income Tax (as per Income Tax Act 1961 and amendments): Basic Concepts

3. Residential status. 4. Scope of Total Income, Heads of Income; Income which do not form a part of Total Income

3. Agriculture Income and its taxability. (14 Lectures)

UNIT-I1: Income from Salary and House Property

1. Meaning of salary, Basis of charge, conditions of chargeability, Allowances, Perquisites, Deductions and exemptions,
Computation of taxable Income from Salary. 2. Income from house property Basis of charge, Determinants of Annual Value,
Deductions and exemptions, computation of taxable income House Property. (10 Lectures)

UNIT-111: Profits and Gains from Business or Profession, Capital Gains, and Income from Other Sources

1.Meaning of business income, methods of accounting, Deductions and Disallowances under the Act, Computation of
presumptive income under Income-tax Act, Computation of taxable income from Business and profession.2, Meaning of
Capital Asset, Basis of Charge, Exemptions related to capital gains; Meaning of Transfer, Computation of taxable capital
Gain. 3. Income from Other Sources Basis of charge - Dividend, Interest on securities, winning from lotteries, Crossword
puzzles, Horse races, Card games etc., Permissible deductions, impermissible deductions, (14 Lectures)

UNIT-1V: Computation of Total Income and Tax Liability of individual and HUF

1.Income of other persons included in assessee’s total income, Aggregation of income and set-off and carry forward of
losses; Deductions from gross total income; Rebates and reliefs

2. Computation of total income and tax liability of individuals and HUF., (12 Lectures)

Practical Exercises: The learners are required to:
I, Identify five individuals above the age of 18 vears without PAN Card. Educate them about the relevance of getting a PAN card
issued from I'T Department of India and help them fill the online application form for generating their PAN Card. Also, educate

UNIT-V: Preparation of Return of Income
I. Filing of returns: Manually and on-line filing of Returns of Income & TDS; Provision & Procedures of Compulsory on-
line filing of returns for specified assesses (10 Lectures)

them about the significance of filing return and help them fill the same online, Prepare and present a report of the key leamings
from the exercise;
2. File Income-tax return of individuals and HUF;
3. Compute income under different heads, total income, and tax liability of an individual and HUF; ¥
4. Apply for TAN for a firm and file its TDS return; Visit the website of Income Tax Department, Governm dia and fj

Study Material of ICAI Intermediate Paper 4A: Income-tax Law —
. . A~ l LR
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the vapfous online ITR forms with hypothetical data,

uja, G & Gupta, R. (2020). Simplified Approach to Income Tax. New Delhi: Flair Publications Pvt. Ltd. 2
Singhania, V. K., & Singhania, M. (2020). Student’s Guide to Income Tax including GST Problems & Solutions. New Delhi:
Taxman Publications Pvt. Ltd.
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SEMESTER - 111

Language and Communication Skills (English Elective 1)

Skill Enhancement Course-3 (Elementary Computer Application Softwares)

Multi-disciplinary Course-3 (Indian Knowledge System-2 (IKS-2)

Elective courses - 1 from discipline/ Interdisciplinary/ vocational

Major paper 3 (Disciplinaryl'[nterdisciplinary Major) (Business Organisation And
Management)

Major paper 4 (Disciplinary/ Interdisciplinary Major) (Business Statistics)




ABILITY ENHANCEMENT COURSES FYUGP

OR
II. AEC ELECTIVE COURSE (For Sem-111)- AEC 4A:
ENGLISH ELECTIVE 1

| Marks: 50 (ESE: 1.5Hrs) = 50 L T

~ Pass Marks: Th (ESE) = 20 |

(Credits: Theory-02) Theory: 30 Lectures
Course Objectives:

The course will seek to achieve the following objectives:

1. to make students use simple and acceptable English to convey
2. to make students commun icate information clearly and effe
3. to sensitize students to creative expression

4. to make students use the language effectively

their ideas in English in writing
ctively in all kinds of environment and contexts

Course Learning Outcomes:

At the end of the course students will be able to:
1. convey their ideas in English usin
2. develop a love for Literature

3. try their hand at creative writing

4,

develop the ability to use the language correctly and effectively

g simple and acceptable English in writing

Course Content:

Unit-I
1. Paragraph Writing: Writing short paragraphs on given subjects
2. Story Writing: Constructing readable stories from the given outlines
3. Expansion: Expanding sentences or short passages into paragraphs
4. Paraphrasing: Paraphrasing short poems/stanzas
5. Essay writing

Unit-IT

I. Subject-Verb Agreement: Using correct form of verbs in sentences

2. Modals: Using appropriate modals in sentences

3. Positive, Comparative and Su
the meaning

4. Synthesis of Sentences: Combini

5. Sounds of English: symbols of d

perlative Degree: Changing the degree of comparison without changing

ng two simple sentences into one sentence
ifferent consonants and vowels used in dictionary

Suggested Reading:
l. R.K.Sharma & B. Singh — A Com

prehensive English Grammar, A tlantic Publishers, New Delhi
Reader’s Digest- How to Write and Speak Better

2.
3. Wren and Martin- High School English Grammar and Composition
4. Gangal & Dere- Developing Writing Skills in English
5. B.N.Lal- New Style English Grammar and Composition
—
3 i W L/
—
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FYUG COMMERCE NEP CURRICULUM

III. SKILL ENHANCEMENT COURSE- SEC 3:
ELEMENTARY COMPUTER APPLICATION SOFTWARE

| Marks: 75 (ESE: 3H Pass Marks: Th (ESE) = 30
———— - - - ————eeeees

A Common Syllabus for FYUGP (Credits: Theory-03) 45 Hours

Instruction to Question Setter
There will be objective type fest consisting of Seventy-five questions of 1 mark each. Students are required (o mark their answer on OMR Sheet

provided by the University,

Course Objectives & Learning Outcomes:

The objective of the course is to generate qualified manpower in the area of Information Technology (IT) and Graphic designing
which will enable such person to work seamlessly at any Offices.

1. Basic Concept of Computer: What is Computer, Applications of Computer. Types of computer. Components of
Computer System, Central Processing Unit (CPU) (3 Lectures)

2. Concepts of Hardware: Input Devices, Output Devices, Computer Memory, Types of Memory, processing Concept of
Computer (4 Lectures)

3. Operating system: Operating System, Functions of Operating System (Basic), Introduction to Windows 11, Working on
Windows 11 environment, Installation of Application Software, My Computer, Control Panel, searching techniques in
windows environment, Basic of setting (6 Lectures)

4. Concept of Software: What is Software, Types of Software, Computer Software- Relationship between Hardware and
Software, System Software. Application Software, some high level languages (4 Lectures)

5. Internet & its uses: Basic of Computer networks; LAN, WAN, MAN, Concept of Internet, Applications of Internet;

connecting to internet, what is ISP, World Wide Web, Web Browsing software’s, Search Engines, URL, Domain name, IP

Address, using e-governance website, Basics of electronic mail, getting an email account, Sending and receiving emails.
(6 Lectures)

6. Microsoft Word: Word processing concepts. Creation of Documents, Formatting of Documents, Formatting of Text,
Different tabs of word 2016 environment, Formatting Page, Navigation of Page. Table handling, Header and footer, Page
Numbering, Page Setup, Find and Replace, Printing the documents (7 Lectures)

7. Microsoft Excel (Spreadsheet): Spreadsheet Concepts, Creating, Saving and Editing a Workbook, Inserting, Deleting
Work Sheets, Formatting worksheet, Excel Formula, Concept of charts and Applications, Pivot table, goal seek. Data filter,
data sorting and scenario manager, printing the spreadsheet (6 Lectures)

8. Microsoft Power Point (Presentation Package): Concept and Uses of presentation package, Creating, Opening and
Saving Presentations. working in different views in Power point. Animation, slide show, Master Slides, Creating photo
album, Rehearse timing and rCOMrd narration (5 Lectures)

9. Digital Education: Introduction & Advantages of digital Education, Concept of e-learning, Technologies used i
learning (4 Lectures)

Reference Books
. Nishit Mathur, Fundamentals of Computer, APH publishing corporation (2010)

1
2. Neeraj Singh, Computer Fundamentals (Basic Computer), T Balaji, (2021)
3. Joan Preppernau, Microsoft Power Point 2016 step by step, Microsoft press (2015)
4. Douglas E Comner, The Internet Book 4" Edition, prentice —Hall (2009)
5. Wallace Wang, Microsoft Office 2019, Wiley (January 2018)
6. Noble Powell, Windows 11 User Guide For Beginners and Seniors, ASIN, (October 2021)
/'-
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List of Subjects —

INDIAN KNOWLEDGE SYSTEM-2 (IKS-2)
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SEMESTER - 111

INDIAN KNOWLEDGE SYSTEM-2 (IKS-2):

| Marks: 75 (BSE: i) =75 T et TnEHw]
(Credits: Theory-03) 45 Hours

Instruction to Question Setter for

L. There will be Objective ype test consisting of questions of 1 mark each.
2. There will be 75 questions in the paper of 3 credits in Semester-111
3. The End Semester University Examination (ESUE) of 75 marks in Semester-

11 (IKS-2) will be af 3 Hrs.
4,  Examinees are required to mark their answer on OMR Sheet provided by th

e University,

MULTIDISCIPLINARY COURSES IN IKS

Course Objectives:
After completing this unit, students will be able to:
1. To introduce students to the richness and depth of Indian Knowledge Systems (IKS) across disciplines.

To enable appreciation of India's indigenous contributions to science, arts, governance, health, and education,
To connect traditional knowledge with contemporary relevance and global outreach.

To provide interdisciplinary perspectives on IKS, integrating textual, practical, and philosophical insights,
To cultivate respect for indigenous knowledge traditions and inspire contextual innovation.

Yos

Course Learning Outcomes:
After completing this unit, students will be able to:
I. - Understand and explain key foundations and branches of Indian Know
Analyze the contributions of India in fields like astronomy, mathemati
Recognize the cultural continuity and scientific rigor in IKS traditions
Reflect upon the application of IKS in present-day education, health,
Develop interdisciplinary insights and respect for Indian epistemolog

ledge Systems.
cs, health sciences, and language.

BB R ol

governance, and sustainability,
ical traditions,
Course Content:
UNIT I: Introduction to Indian Knowledge System
i.  Meaning and scope of [KS

ii. Bharatavarsha: Unique geographical, ecological, and cultural endowments
iii. Importance of rivers, seasons, biodiversity, minerals, and social prosperity
iv. Geographical isolation and civilizational uniqueness

V. Cultural continuity through oral and textual traditions

UNIT II: Indian Language Sciences
i.  Varnamala and classification of sounds in Indian languages

ii.  Introduction to Vyakarana (Grammar), Siksha (Phonetics), Nirukta (Etymology), Chandas ( Prosody)
iii. Panini and the purpose of grammar

iv. Role of language sciences in preserving Vedic corpus
v. Growth of Navya-Nyaya and Navya-Vyakarana

UNIT I1I: Indian Mathematics )
i.  Numbers, fractions, and geometry in the Vedas = A
ii. Decimal place value system, concept of zero and infinity gp&—ﬂ 4
iii. Sulba Sutras and basic constructions
iv. Contgibutions of Aryabha ol

ta, Bhaskaracharya, Madhava, Kerala Scho
V. Leghcy of Ramanujan

e
: Indian Astronomy < Itll “
Observations in Vedic corpus: Sun, Moon, Nakshatras, Grahas VL

mplemented from Academi /ession 2025-29 & OKX k@/ ﬁm _______
Ml

Astronomy as the science of time, place, direction
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iii. Aryabhata’s planetary model and Nilakantha’s revision
iv. Indian calendars, equinoxes, solstices

V. Observations, eclipses, instruments, and revival in 18—19th century

UNIT V: Indian Health Sciences (Ayurveda)
i.  Vedic roots of Ayurveda
ii. Tridosha theory, Panchamahabh uta, Sapta Dhatu, Agni
iii. Concepts of health, disease, Dinacharya, Ritucharya
iv. Ancient surgeries: cataract, plastic surgery
V. Texts: Charaka Samhita, Sushruta Sambhita
vi. Revival and modern relevance of Ayurveda and Yoga

UNIT VI: Indian Architecture & Fine Arts
i.  Sthapatya Veda and town planning (Indus Valley, Jaipur)
ii. Symbolism in temple architecture
iii. Natyashastra and the science of aesthetics
iv. Indian dance, music, sculpture, and painting
v.  Classical instruments and regional schools of art
vi. Contemporary revival of fine arts and architecture

Suggested Readings:
I. M.K. Sharan - Foundations of Indian Culture

8. Balachandra Rao — Indian Astronomy. An Introduction
K.S. Shukla & D, Sen — History of Science, Philosophy
P.V. Sharma — Classical Texts of Ayurveda
Kapil Kapoor - Language, Linguistics and Literature: The Indian Perspective
Subhash Kak — The Astronomical Code of the Rigveda
Debiprasad Chattopad hyaya — History of Science and Technology in Ancient India
S. R. Sarma — Indian Mathematics and Astronomy
Stella Kramrisch — Indian Architecture and Sculpture

- Kapila Vatsyayan - Traditions of Indian Folk and Performing Arts

and Culture in Indian Civilization

SN owawN

X =

Implemented from Academic Session 2025-29 & Onwards
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FYUG COMMERCE NEP CURRICULUM

SEMESTER III

I.

MAJOR COURSE- MJ 3:
BUSINESS ORGANISATION AND MANAGEMENT

Marks: 25 (5 Attd. + 20 SIE: 1Hr) + 75 (ESE: 3Hrs) = 100

© Pass Marks: Th (SIE + ESE) =40 |

(Credits: Theory-04) 60 Hours

Course Objectives:

1.

To acquaint the leamers with the basic concepts of business, different forms of business organisation, hasics of management
concepts and the different management functions.

Course Learning Outcomes:
After completion of the course, the learners will be able to:

N RN

Distinguish and explain each form of business;

Draft a Partnership Deed for a partnership firm;

Prepare the draft of Articles of Association, Memorandum of Association and Prospectus for a company;
Explain the functions of Management of any business Organisation;

Identify and explain Managerial skills used in business,

Analyse the concept of Delegation of Authority, coordination, and control;

Assess the importance of effective communication in management

Validate the role of Motivation and Leadership in modern day management

Course Content:
UNIT-1: Concept and Forms of Business Organisations (12 Lectures)

1

Concepts of Business, Trade, Industry and Commerce- Objectives and functions of Business

2. Social Responsibility of a business, Responsible Business, Ethical Conduct & Human Values, code of business
cthics

3. Forms of Business Organisation-Meaning, Characteristics, and types.

4. Sole Proprietorship-Advantages and Disadvantages of Sole Proprictorship

5. Partnership -Meaning, Characteristics, Advantages and Disadvantages of Partnership - Kinds of Partners -
Partnership Deed

6. Registration of partnership, Rights and duties of Partners, Reconstitution of Firm, and dissolution.

7. Limited Liability partnership- Concept, Meaning, Characteristics, Formation and incorporation of LLP, Partners
and their relations, financial disclosures, conversion into LLP, Foreign LLP, Winding up and dissolution.

8. Hindu Undivided Family Business-Advantages and Disadvantages

9. Co-operative Organisation-Meaning. Advantages and Disadvantages.

UNIT- II: Joint Stock Company (12 Lectures)

1. Joint Stock Company- Meaning, Definition, Characteristics - Advantages and Disadvantages

2. Kinds of Companies

3. Promotion - Stages of Promotion - Promoter - Characteristics - Kinds - Preparation of Important Documents -
Memorandum of Association - Clauses - Articles of Association - Contents ~Prospectus - Contents — Red
herring Prospectus Statement In lieu of Prospectus (as per Companies Act, 2013).

4. Oppression, Mismanagement, Rights to apply, Powers of Tribunal, Provisions related to
Compromises, Arrangement and Amalgamations, winding up of Company: Concept and Modes of Winding Up;
Provisions of winding up under Insolvency and Bankruptey Code, 2016.

5.

UNIT-III: Principles and Functions of Management

Implemented from AcademigSession 2025-26 & onwards

e 3 o

B ot g o

Definitions; Constitution of National Company Law Tribunal; Constitution of Appellate Tribunal; Appeal from
orders of Tribunal: Power to punish for contempt,

(6 Lectures)
Management - Meaning and Characteristics

Fayol’s 14 Principles of Management.
Functions of Management

LevelS of Management — Skills of Management e~
Sglentific Management - meaning. objectives, relevanc .._}z{ umw
V: Functions of Management: Planning and Organizing (12 Lectures)

Planning- Meaning, Characteristics, Types of Plans, Advantages and Disadvantages — Approaches to Planning
Management by Objectives (MBO) - Steps in MBO - Benefits —Weaknesses.

rd
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2. Organizing - Process of Organizing; Principles of Organisation - Formal and Informal Organisations - Line,
Staff Organisations, Line and Staff Conflicts. Functional Organisation
3. Span of Management - Meaning - Determining Span - Factors influencing the Span of Supervision.

UNIT- V: Functions of Management: Authority, Coordination, and Control (6 Lectures)
1. Meaning of Authority, Power, responsibility, and accountability - Delegation of Authority - Decentralization of
Authority

2. Definition, importance, process, and principles of Coordination techniques of Effective Coordination.
3. Control-Meaning, Relationship between planning and control, Steps in Control — Types (post, current, and pre-
control). Requirements for effective control.

UNIT- VI: Functions of Management: Communication, Motivation and Leadership (12 Lectures)
1. Communication-purpose, process, formal and informal communication, barriers to effective communication and
overcoming these barriers.
2. Motivation-Meaning, importance, major motivation theories- Maslow's need hierarchy theory, Herzberg's two-
factors theory, Vroom’s Expectation Theory, extrinsic and intrinsic motivation.
3. Leadership- meaning, theories, essential qualities, global leadership attributes, practicing leadership

Practical Exercises:
The learners are required to:

1. Complete the exercise wherein they are given different situations and scenarios to start their own business (in
terms of capital. liability, scale of operations, etc.) and are asked to select the most suitable form of business and
justify the same highlighting the advantages and disadvantages of their choice.

2. Prepare the Article of Association & Memorandum of Association/rules and regulations/bye laws for the form of
business organisation chosen in Unit 1.

3. Participate in role play activity for describing the various levels of Management and the ways the 14 Principles
of Management are used in defining the policies of the chosen organisation.

4. Participate in simulation activity wherein each learner is asked to prepare plans with respect to increasing the
effectiveness in their respective organisation.

5. Participate in simulation activity wherein learners are asked to draft roles and responsibilities of members in the
chosen organisation.

6. Download *“The Indian Partnership Act 1932 and ‘The Companies Act, 2013 regulations from the website of
the Ministry of Corporate Affair and analyse the qualitative information given therein

Reference Books:

. Basu, C. R. (1998). Business Organization and Management. New Delhi: McGraw Hill Publishing India. Chhabra, T. N.
(2011). Business Organization and Management. New Delhi: Sun India Publications.

2. Gupta, C. B. (201 1). Modern Business Organization. New Delhi: Mayur Paperbacks.

3. Kaul, V. K. (2012). Business Organization and Management, Text and Cases. New Delhi: Pearson Education. Koontz, H., &
Weihrich, H. (2008). Essentials of Management. New York: McGraw Hill Education.

4. Anuradha Verma & Sunita Chitlangiya, Business Organisation and Management, Agra (UP), Agra (U.P.) Shiskha Sagar
Publisher and Distributors.

5. Singh, B. P., & Singh, A. K. (2002). Essentials of Management, New Delhi: Excel Books.

6. S5 K.Sahu, Business Organisation and Management, Agra (L1.P.) Sahitya Bhawan Publisher and Distributors

Implemented fmm Academic Session 2025-26 & onwards
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1L MAJOR COURSE -MIJ 4:
BUSINESS STATISTICS

. ‘\-larlls. 25(5 Attd + 20 SIE: lHr}+';"i (ESE: 3Hr5} = Iﬂﬂ Y

Pnss Marks. rn (SIE +ESE) 44.!

(Credits: Theory-04) 60 Hours
Course Objectives:
The course aims to develop amongst the learners the ability to summaries, analyse and interpret quantitative information for business
decision making.
Learni omes:
After completion of the course, learners will be able to:

1. examine and understand the various descriptive properties of statistical data.
2. compare probability rules and concepts relating to discrete and continuous random
3. variables to answer questions within a business context.
4 Analyse the underlying relationships between the variables to use simple regression models.
5. Analyse the trends and tendencies over a period through time series analysis.
6. examine and apply index numbers to real life situations.
UNIT-I: Univariate Analysis (12 Lectures)

1. Measures of Central Tendency- Arithmetic mean, Geometric mean, Harmonic mean, Properties. and applications. Median
and other Partition values (quartiles, deciles, percentiles), Mode.

2. Measures of Dispersion: absolute and relative- Range, Quartile deviation, Mean deviation, Standard deviation. and their
coefficients; Properties of Standard deviation/Variance.

UNIT-11: Bi-variate Analysis (12 Lectures)
1. Simple and Linear Correlation analysis: Meaning. Measurement (Karl Pearson’s coefficient and Spearman’s Rank
correlation) and Properties.

2. Simple and Linear Regression Analysis: Regression equations and estimation; properties of Regression coefficients:
Relationship between correlation and regression.

UNIT-II: Index Numbers (12 Lectures)
1. Meaning and uses; Construction of index numbers: Aggregative and average of relatives —simple and weighted; Tests of
adequacy of index numbers; Computation and uses of Consumer Price Index (CPI), BSE SENSEX, and NSE, NIFTY.

UNIT-1V: Time Series (12 Lectures)
Components; additive and multiplicative models; Trend analysis - moving averages and method of least squares (linear
trend).

UNIT V: Probability: (12 Lectures)
1. Theory of probability, Approaches to the calculation of probability.

2. Calculation of event probabilities, Addition, and multiplication laws of probability (proof not required).

3. Conditional probability and Bayes theorem (proof not required)

Reference Books:
1. L.R.R. Sharma, Mrityunjay Kumar, Business Statistics, Agra (U.P.), Shiksha Sagar Publisher and Distributors.
2. 2.Bhardwaj, R. S. (2019). Business Mathematics and Statistics. New Delhi: Scholar Tech Press.
3. 3.Richard, I. L., Masood, H. S, David, S. R., & Rastogi, S. (2017). Statistics for Management. New Jersey:
Pearson Education.
4. Thukral, J. K. (2017). Business Mathematics and Statistics. New Delhi: Maximax Publications.
5. Vohra, N. D. (2014). Business Mathematics and Statistics. New Delhi: Tata McGraw Hill Education India. >

Implemented from Academic Session 2025-26 & onwards
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SEMESTER - IV

Language and Communication Skills (English Elective 2)

Value Added Course-3 (Environmental Studies)

Elective courses - 2 from discipline/ Interdisciplinary/ vocational (Fundamentals
Insurance)

Major paper 5 (Disciplinaryflnterdisciplinary Major) (IKS In Business,
Commerce)

Major paper 6 (Disciplinaryflmcrdisciplinary Major) (Goods And Services Tax
And Practices)

Of

Trade &

-Law

Major paper 7 (Disciplinaryflnterdisciplinary Major) (Corporate Accounting)

»
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ABILITY ENHANCEMENT COURSES FYUGP
AEC ELECTIVE COURSE (For Sem-1V)- AEC 4B:

ENGLISH ELE?TIVEZ - ) ol T _
o T 1

(Credits: Theory-02) Theory: 30 Lectures
Course Objectives:

The course will seek to achieve the following objectives:

I to make students use simple and acceptable English to convey their ideas in

2. to make students communicate information clearly and effectively
contexts

to sensitize students to creative expression
to make students use the language effectivel y

English in writing

in all kinds of environment and
&
4,

Course Learning Outcomes:

At the end of the course students will be able to:
l.  convey their ideas in English using simple and acceptable English in writing
2. develop a love for Literature
3. try their hand at creative writing

4. develop the ability to use the language correctly and effectively

Course Content:
Unit I
I Autobiography Writing:

Writing imaginary autobiography pretendin
Dialogue Writing: Writi

g to be an animal or an object
ng an imaginary conversation between two people

2

3. Report Writing: Reporting an event or incident
4. Process Writing: Factual description of a process
5
6

Appreciation of Poetry: Questions on the substance and form of a given poem
Book and Movie Reviews

Unit 11

1. Determiners: Using suitable determiners in sentences
2. Prepositions: Using appropriate prepositions

3. Active and Passive Voice: Ch
4. D

anging sentences from Active voice to Passive voice and vice-
irect and Indirect Speech: C

versa
hanging sentences from Direct to Indirect Speech and vice-ve

rsa
Suggested Readings:
I

Reader’s Digest- How to Write and Speak Better

2. Wren and Martin- High School English Grammar and Composition

3. Gangal & Dere- Developing Writing Skills in English
4. B.N. Lal- New Style English Grammar and Composition

e
o M 'ug/“fﬂ

Implemented from Academic Session 2025-26 & Onwards
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VALUE ADDED COURSES FYUGP

SEMESTER - IV

VALUE ADDED COURSE-3 (VAC-3):

(Credits: Theory-02)

Theory: 30 Lectures

| Marks: 50 (ESE: LSHrs)=50 L e s

_ Pass Marks: Th (ESE) = 20

There will be Objective lype test consisting of questions of | mark each
2. There will be 50 questions in the paper of 2 credits in Semester-1V

3. The End Semester University Examination (ESUE) of 50 marks in Semester-iv (VAC-
4. Examinees are required to mark their answer on OMR Sheet provided by the U,

niversity.
ENVIRONMENTAL STUDIES

Course Learning Qutcomes:

After completing this unit, students will be able to;

Appreciate the historical context of human interactions with the environment.

Gain insights into the international efforts to safeguard the Earth’s environment and resources
Understand the concept of natural resources; and their conservation and management.
Develop a critical understanding of ecosystems. biodiversity

Develop an understanding of pollution and its types and Sensitize themselves to adver
Gain a comprehensive knowledge of climate change, its science and r
national and global efforts to address climate change adaptation and m
Develop a critical understand ing of the complexity of environmental
8. Learn about how the nations of the world work together for the en

A

itigation.
management,

b

2) will be of 1.5 Hrs,

se health impacts of pollution.
eSponse measures and have an overview of

vironment by understanding about the major
international treaties and our co &

Course Content:

UNIT I: Humans and the Environment
1. The man-environment interactio
civilizations and the environment.

2. UN Conference on Human Environment 1972;  Environmental
environmentalism: World Commission on Environme
sustainability; Indic Knowledge and Culture of sustainabil

UNIT II: Ecosystem

Concepts of ecosystem; Structure and functi
an ecosystem.
2. Indicator species, keystone species and their role in ecosystem,

3. Major ecosystem types in India and their basic characteristics;
a. Forest ecosystem

ity.

n; Humans as hunter-gatherers: Mastery of fire;

major international agreements.

(2 lectures)
Great ancient

Ethics and emergence of
nt and Development and the concept of

(4 lect

on of ecosystem; Food chains, Food webs, Energy flotv i

b. Grassland ecosystem z

¢. Desert ecosystem

d. Aquatic ecosystems (Fresh water & marine water ecosystem) tnportance land, Mangroves
Coral reef,

: Natural Resources and Sustainable Development

Water resources; Water scarcity and stress; issues and challenges; Conflicts over
conservation methods;Rain water harvesting, check dams and other traditional methods,

7
(2 X
ic Session 2025729 & Onwards

Implemented from A
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(4 lectures
4 b |
Overview of natural Tesources: renewable and non-renewable. ~ I
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VALUE ADDED COURSES FYUGP

3. Mineral resources: important minerals of Jharkhand; Environmental problems due to extraction of
minerals,

4. Soil as a resource and its degradation; Soil erosion, effects of soil erosion, remedial measures of soil
erosion. Desertification; effects of desertification, remedial measures of Desertification.

Forest Resources: Im portance, deforestation, Afforestation

6. Energy resources: Conventional energy sources- coal, oil, natural gas, nuclear energy;

energy sources- solar, wind, tidal, hydro, wave, ocean thermal, geothermal, biomass,
cells.

o

Non- conventional
hydrogen and fuel

7. Introduction to sustainable development: Sustainable Development Goals (SDGs) - targets and
indicators, challenges and strategies for SDGs.

UNIT IV: Biodiversity and its conserva tion
1. Biodiversity and its distribution: Biodiversity as a natural resource; Levels and types o
genetic, species and ecosystem diversity.
2. Hot spots of biodiversity; biodiversity hot spots of world; Biodiversity hot spots of India; endemic
species; microbes and biodiversity.
Threats to biodiversity; Habitat loss, poaching of wildlife, man
Conservation of biodiversity; In--situ and Ex--situ conservat
reintroduction and translocation program; Major protected a
knowledge, Gender and conservation,
5. IUCN and its role in biodiversity conservation, endangered species of India.
6. Ecosystem and Biodiversity services: Aesthetic, Ethical, Economic,

(5 lectures)
f biodiversity;

-wildlife conflicts, Invasive species.
ion approaches; Project Tiger; Cheetah
reas of Jharkhand. Role of traditional

St

Informational, social valye.

UNIT V: Environmental Pollution and Health
1. Definition of pollution; Point sources and non
2. Types of Pollution; Air pollution; Sources of

pollutants- carbon monoxide, lead, nitrogen o
dioxide.

(5 lectures)
-point sources of pollution; Structure of atmosphere.

air pollution; Primary and secondary pollutants: Criteria
Xides, ground-level ozone, particulate matter and sulphur

health impacts of air pollutants
ful effects
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adverse health impacts of water pollution on human and aquatic life. Plastic pollution,

Biomagnifications, Eutrophication.

6. Noise pollution: Definition of noise; Unit of measurement of no
Noise standards; adverse impacts of noise on human health.

7. Thermal and Radioactive pollution and impact on human health.

ise pollution; Sources of noise pollution;

UNIT VI: Climate Change: Impacts, Adaptation and Mitigation
I. - Understanding global warming and climate chan
change from greenhouse £as emissions—
with special reference to temperature, rai

°C and 2.0 °C limits to global warming.

2. Climate change projections for the Indian sub-continent. Impacts, vulnerability and adaptation to climate
change.

3. Adaptation vs. resilience; Climate-resilient development;
climate change,

(5 lectures)
ge: Natural variations in climate; Anthropogenic climate

past, present and future; Projections of global climate change
nfall, climate variability and extreme events; Importance of 1.5

Indigenous knowledge for adaptation to

future; Carbon capture and storage.

5. National climate action plan and Intended Nationally Determined Con fibutions (INDCs); Mission LiF E,
Climate justice. / .

ntroduction to environmental laws and regulation: Constitutional
(g) and other derived environmental rights,

2. Environmental management system: ISO 14001 (elementary),
3. Waste Management- Concept of 3R (Reduce, Recycle and Reuse), E

colabeling/Ecompark schéme.
plemented from Académid Session 2025-29 & Onwards ﬁ/ W
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VALUE ADDED COURSES FYUGP

UNIT VIII: Environmental Treaties and Legislation
1.

<.

%
4.
5

6.

T
8.

(3 lectures)
ntal Agreements and India’s status as a party

Intergovernmental Panel on Climate Change (IPCC), ISA-

An overview of major International Environme
Kyoto Protocol; Paris Agreement;
International Solar Alliance.
Convention on Biological Diversity (CBD); Nagoya Protocol on Access and Benefit-sharing.
United Nations Convention to Combat Desertification (UNCCD),

Montreal Protocol on Substances that Deplete the Ozone Layer and the Kigali Amendment
out of production and consumption of Ozone Depleting Substances by India.

Major Indian Environmental Legislations; The Wild Life (Protection) Act, 1972; The Environment

(Protection) Act, 1986; The Biological Diversity Act, 2002: The Scheduled Tribes and Other Traditional
Forest Dwellers (Recognition of Forest Ri ghts) Act, 2006.
The Pollution Control Act, 1989 and updates.

National Green Tribunal; Some landmark Supreme Court judgments.

: Status phase-

SELF-LEARNING MODULE
Case Studies and Field Work:

I3
2.

3
4.

Lh

© %0 N o

Sugges
1.

e S

he

10.
11.

12,
13.
14.

Thapar, V. 1998. Land of the Tiger: A Natural History of the Indian Subc
Pepper, I.L., Gerba, C.P. & Brusseau,

The students are expected to be en
In each unit as prescribed,
be considered

Discussion of FLAGSHIP programs of Indian government

Discussion on one national and one international case study related to the environment and sustainable
development.

Field visits to identify local/regional environmental issues. make observ
and prepare a brief report.

Participation in plantation drive and nature camps.

Documentation of campus biod iversity.

Campus environmental management activities such as solid waste disposal, water
Management and sanitation, and sewage treatment.

gaged in some of the following or similar identified activities:
wherever possible, references and exam ples from the State Jharkhand should

ations including data collection

ted Readings:

A text book of Environmental Studies- E. Bharucha (English/ Hindi)

Fundamental Concepts in Environmental sciences DD Mishra- Sultan Chand publication
Fundamental of ecology: by MC Dash

A textbook of environmental studies; C. Rajgopalan

Comprehensive environmental studies- Laxmi publication
Environmental studies: Asthann

A text book of environmental studies: SVS Rana

Carson, R. 2002. Silent Spring, Houghton Mifflin Harcourt, 2. Gad
An Ecological History of India. Univ, Of California Press.

Odum, E.P., Odum, H.T, & Andrews, I. 1971, Fundamentals of Ecology. Philadelphia
Sengupta, R. 2003. Ecology and economics: An approach to sustainable development. OUP

Singh, J.S., Singh, S.P. and Gupta, S.R. 2014, Ecology, Environmental Science and Conservation. S. Chand
Publishing, New Delhi

World Commission on Environment and Development. 1987, Our Comm

gil, M., & Guha, R. 1993. This Fissured Land:

on Future. Oxford University Press,
ontinent
M.L. 2011. Environmental and Pollution Science. Academic Press

m ot

Implemented from Academic Session 2025-29 & Onwards Jf_/ -
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FYUG COMMERCE NEP CURRICULUM
SEMESTER IV
I. MAJOR COURSE- MJ 5:
1KS IN BUSINESS, TRADE & COMMERCE
‘ Marks: 25 (5 Attd. + 20 SIE: 1Hr) +75 (ESE: 3Hrs) = 100 Pass Marks: Th (SIE + ESE) =40
(Credits: Theory-04) 60 Hours
Learning Qutcomes

By the end of this course, learners will be able to:

1

i e

5.

Understand the foundational principles and sources of Indian Knowledge Systems (IKS) in the context of trade and
commerce.

Identify major Indian rulers, thinkers, and economic texts that shaped India’s commercial and fiscal systems.
Describe the evolution of trade and economic administration across ancient, medieval, and colonial periods.
Analyze the economic philosophies of Kautilya, Gandhi, and Ambedkar and their relevance Lo Indian commerce.
Evaluate the disruptions and continuity of indigenous trade practices and their significance in contemporary India.

Course Content

UNITI:
1.

9

Foundations of Indian Knowledge System and Ancient Economic Thought (12 Lectures)
Nature, scope and sources of Indian Knowledge System (IKS) in commerce

The Mughal Empire, John F. Richards, Cambridge University Press

2. Concept of Artha, Dharma, Karma and their relation to business cthics
3. Kautilya's Arthashastra: Economic planning, taxation, trade regulation, market supervision
4. Contributions of Mauryan rulers (Chandragupta Maurya, Ashoka) to trade and administration
5. Role of Jain and Buddhist traditions in commerce and merchant ethics
UNIT II: Indigenous Institutions and Business Practices in Ancientand Early Medieval India (12 Lectures)
1. Guilds (Shrenis), artisan and merchant groups. trade corporations
2. Ancient trade routes: Uttarapatha, Dakshinapatha, Silk Road, and maritime routes
3. Currency, weights and measures, contract systems, credit instruments (Hundi)
4. Role of prominent cities: Takshashila, Ujjain, Kanchipuram, Madurai, Patliputra
5. Pallavas and Cholas: Overseas trade with Southeast Asia
UNIT I11: Trade, Revenue, and Commerce under Medieval Rulers (12 Lectures)
1. Alauddin Khalji: Trade Reforms, Price controls
2. Sher Shah Suri’s reforms: Roads, sarais, currency standardization, market development
3, Akbar’s economic administration: Mansabdari system, revenue reforms
4. Growth of urban markets and handicrafts under Mughal patronage
5. Role of merchants and financiers (Sarrafs, Jagat Seths)
6. Indigenous banking and insurance mechanisms
UNIT IV: Colonial Impact on Indigenous Economic Systems (12 Lectures)
1. Decline of traditional trade and handicrafts under British policies
2. Colonial land revenue systems: Permanent Settlement, Ryotwari, Mahalwari, Zamindari
3. Early Indian industrialists: Dwarakanath Tagore, Jamsetji Tata, G.D. Birla
4. Introduction of railways, post, ports and western accounting systems
5. Transition from community-based commerce to colonial capital markets
UNIT V: Modern Indian Economic Thought and Contemporary Relevance (12 Lectures)
1. Gandhian economic philosophy: Swadeshi, trusteeship, village industries, decentralization
2. Ambedkar's economic views: Land, labor, caste and industrialization; critique of Gandhian model
3. Relevance of Indian Knowledge Systems in NEP 2020, Digital India, and sustainable development
4, Revival of traditional industries: Khadi, Ayurveda, handloom, organic farming
5. 'Vocal for Local' and entrepreneurial applications of IKS
Suggested Readings
1. Indian Knowledge System: An Introduction, Kapil Kapoor & Michel Danino, Central Institute of Higher Tibetan Studies
2. Introduction to Indian Knowledge System: Concepts and Applications, B. Mahadevan, Balasubramanian & Haldorai, PHI
Learning, 2022
3. The Arthashastra (Translation), L.N. Rangarajan Penguin Classics f e
4. The Wonder That Was India A.L. Basham, Picador India O =
5. GandMian Economics: A Humane Approach, S. Ghosh, Gyan Publishing House
6. DyBabasaheb Ambedkar: Writings and Speeches, Vol. 3 & 4, B.R. Ambedkar Government of Maharash
7. Andian Economy Under Early British Rule, R C. Dutt, Government Central Press
Crafis and Commerce in Pre-colonial India, Satish Chandra Har-Anand Publications %\K/ﬂ

10.
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IL MAJOR COURSE- MJ 6:
GOODS AND SERVICES TAX -LAW AND PRACTICES

| Marks: 25 (5 Attd. + 20 SIE: 1Hr) +75 (ESE: 3Hrs) = 100

s e T B 5640

(Credits: Theory-04) 60 Hours
Course Objectives:

The course aims to provide understanding about salient features of GST law and implications of its various provisions for
different classes of suppliers. It also aims to provide an understanding of compliances and procedures laid down in GST law.

Course Learni omes:
After the completion of the course, the learners will be able to:
Explain concept, need, and utility of indirect taxes;

|
2 Understand and analyse the taxable event, i.e., supply under GST:
3 Identify exemptions for different types of goods and services;
4  Examine implications of input tax credit;
S Analyse provisions regarding penalties and interest: 8. Prepare and file GST return online
Course Content:
UNIT- I: Introduction (12 Lectures)

1 Concept and features of Indirect Taxes. Difference between Direct and Indirect Taxes, Concept of GST, Relevant
Definitions under GST law, Constitutional aspects of GST. GST Council: Constitution, Structure, and functioning.

UNIT-11: Concept of Supply under GST law and Levy on GST (12 Lectures)
1 Concept of supply including composite and mixed supply, Place, Time, and Value of taxable supply, Significance
of consideration.

2 Basis of Charge of GST, Inter-State Supply, Intra-State supply, GST rates notified for supply of various goods and
services. Reverse charge mechanism, Composition levy

3 Exemptions from GST, Power to grant exemptions, Exempted goods under exemption notifications, Exempted
services under exemption notifications.

UNIT-1II: Input Tax Credit under GST law (12 Lectures)

1 Meaning, Eligibility and Conditions for taking Input Tax Credit, Apportionment of credit and blocked credits,
Availability of credit in special circumstances, Taking Input Tax credit in respect of inputs and capital goods sent
for job work.

2 Manner of distribution of credit by Input Service Distributor, Manner of recovery of credit distributed in excess.

UNIT-IV: Registration under GST law (12 Lectures)
1 Threshold Limits for Registration, Persons liable for Registration, Persons not liable for Registration, Compulsory
Registration in Certain Cases, Procedure for Registration, Deemed Registration, Special Provisions relating to
Casual Taxable Persons and Non-resident Taxable persons, Amendment of registration, Cancellation of
Registration, Revocation of Cancellation of Registration.

UNIT-V: Other Procedures under GST (12 Lectures)
1. Tax invoice credit and debit notes, Different GST returns, electronic liability Ledger, Electronic credit Ledger,
Electronic cash ledger, Different assessments under GST, Interest applicable under GST (Period), Penalty under
GST.
2. Various provisions regarding e-way bill in GST, Mechanism of tax deducted at source (TDS) and tax collected at
source (TCS). Audit under GST.

Practical Exercise: Learners are required to:
1. Fill up online application for registration under GST for hypothetical firm.
Fill up online various forms of GST Returns for hypothetical firm.
Prepare e-Way bill for hypothetical firm.
Practical problems on computation of input tax under reverse charge for hypothetical firm.
roblems on computation of input tax credit for hypothetical firm.
; jeél problems on payment of tax and interest, if any, for hypothetical firm.
Reference BpOks:

uja, G., & Gupta, R. (2020). Direct Taxes Ready Reckoner. New Delhi: Wolters Kluwer India Private Limited, Mehrotra,
H.C., & Agarwal, V. P. (2019). Goods and Services Tax GST. Uttar Pradesh: Sahitya Bawan Publications.

Singhania, V. K., & Singhania, M. (2020). Students’ Guide to Income Tax Including GST. New Delhi: Taxm lication.
Singhania, V. K., & Singhania, K. (2020). Direct Taxes: Law & Practice. New Delhi: Taxmann Publicafjon.
The ICAI Study Material for Final Course Group-I1, Paper-8: Indirect Tax Laws [Module 1,2, and 3]
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FYUG COMMERCE NEP CURRICULUM

III.  MAJOR COURSE -MJ T:
CORPORATE ACCOUNTING

Marks: 25 (5 Attd. + 20 SIE:

(Credits: Theory-04) 60 Hours

Course Objectives:
I, The course aims to help learners to acquire conceptual knowledge of corporate accounting system and to learn the techniques

of preparing the financial statements of companies.

Course Learning Outcomes:
After completion of the course, learners will be able to:

1 Describe the rationale, merits, and demerits of issuing bonus shares for a company;

2. Prepare financial statements (Profit & Loss Account, Balance Sheet, ete.) using online software;
3. Prepare balance sheet after Internal Reconstruction of company,

4. Analyse the case study of major amalgamations of companies in India;

5. Describe the process of e-filing of annual reports of companies.

Course Content:

UNIT- I: Accounting for Share Capital & Debentures (12 Lectures)

1. Types of shares; Issue and Pro-rata allotment of shares: concept & process of book building; forfeiture and reissue of
forfeited shares; Issue of rights and bonus shares; ESOPs and Buy Back of shares: Issue and Redemption of preference
shares and Debentures.

2. Preparation of financial statements of corporate entities including one Person Company (excluding calculation of
managerial remuneration) as per Division 1 and II of Schedule I1I of the Companies Act 2013.

3. Preparation of Statement of Profit and Loss, Balance Sheet, and Cash Mow Statement of corporate entities manually
and using appropriate software.

Unit [1: Valuation of Intangible Assets and Shares: (6 Lectures)
Valuation of goodwill and Shares. Value Added Statement, Economic Value Added, Market Value Added, Shareholder
Value Added (Simple Problem Only)

UNIT-TI: Amalgamation of Companics and Internal Reconstruction: (12 Lectures)
1. Accounting for Amalgamation of Companies (excluding inter-company holdings) applying AS 14/Ind AS 103.
2. Accounting for Different forms of Internal Reconstruction (excluding drafting of Internal Reconstruction Scheme).

UNIT IV: Accounting of Holding Companies/ Parent Companies (6 Lectures)
Preparation of consolidated balance sheet with one subsidiary company. Relevant of  Accounting standatd. 21 (ICAI)

UNIT-V: Liquidation of Company (12 Lectures)
Meaning- Modes. Contributory Preferential Payments, Statement of Affairs, Liquidator’s Remuneration, Preparation of
Liquidator’s Final Statements of Account (Introductory & Simple Problems)

UNIT-VI: Corporate Financial Reporting (12 Lectures)

1. Meaning, need and objectives; Constituents of Annual Report and how it is different from financial statements; Contents
of annual report; mandatory and voluntary disclosures through annual report. Contents of the Report of the Board of
Directors; E-filing of annual reports of companies and XBRL Filing with specific practical exercises.

2. Note: The syllabus is to be covered in reference to Relevant Accounting Standards, AS and Ind AS, as applicable. Any
revision of relevant Accounting Standards/Indian Accounting Standards, which are covered above would become
applicable

Practical Exercises: The learners are required to:

1. Collect prospectus issued by reputed companies, examine the matters related to issues of shares.

2. Examine the annual reports of business Organizations to find out whether applicable accounting standards (AS
AS) are complied with or not.

Prepare financial statements using appropriate software.
Download company annual reports of reputed companies from the websitgs and shall analyse the voluntary and

mandatary information contained in these stalements. s /'
New Jersey. W
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Reference Books:
1. Bergeron, B. (2003). Essentials of XBRL: Financial Reporting in the 21st Centu
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2. John Wiley & Sons. Dam, B. B. & Gautam. H. C. (2019). Corporate Accounting, Gayatri Publications, Guwahati. Goyal, B. K.

(2019). Corporate Accounting. New Delhi: Taxmann Publication.
3. Goyal, V, K., & Goyal, R. (2012). Corporate Accounting. New Delhi: PHI Learning.

4. Jain, S.P., & Narang, K. L. (2015). Corporate Accounting, New Delhi: Kalyani Publishers.

5. Monga,J. R. (2019). Fundamentals of Corporate Accounting. New Delhi: Mayur Paperbacks. Maheshwari. S. N., Maheshwari,
S. K., & Maheshwari,

6. S K.(2018). Corporate Accounting. New Delhi: Vikas Publishing House.

7. Mukherjee, A., & Hanif, M. (2005), Corporate Accounting. New Delhi: Tata MeGraw Hill Education.

8  Shukla, M. C., Grewal, T. S.. & Gupta, S. C. (2016). Advanced Accounts. Vol -11. New Delhi: S. Chand Publishing.

9. Sharma, Corporate Accounting, Agra (U.P.), Shiksha Sagar Publisher and Distributors,

10. Sehgal, A. (2011). Fundamentals of Corporate Accounting. New Delhi: Taxmann Publication. Tulsian, P. C., & Tulsian, B,

(2016). Corporate Accounting. S. New Delhi: Chand Publishing,
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Elective courses - 3 from discipline/ Interdisciplinary/ vocational

Major paper 8 (Disciplinaryflmerdisciplinary Major) (Business And Corporate
Law)

Major paper 9 (Disciplinaryflnterdisciplinary Major) (Business Mathematics)

Major paper 10 (Disciplinary/ Interdisciplinary Major) (Cost Accounting)

Major paper 11 (Disciplinary/lnterdisciplinary Major) (Human Resource
Management)
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SEMESTER V

L MAJOR COURSE- MJ 8&:
BUSINESS AND CORPORATE LAW

Marks: 25 (5 Attd. + 20 STE: 1Hr) + 75 (ESE: 3Hrs) =100 Pass Marks: Th (SIE + ESE) = 40

(Credits: Theory-04) 60 Hours

Course Objectives:
The course aims to give the learners a broad understanding about important aspects of legal environment of business; to make them

study how various special contracts are brought into force; and to impart knowledge about legal agreement so that they get acquainted
with the process of establishing legal relationships, to have knowledge of various measures protecting the interest of the consumers and
to impart the learner’s working knowledge of the provisions of the Companies Act, 2013.

Course Learning Outcomes:
After the completion of the course, the learners will be able to:

. Examine various aspects of entering into a contract and implications of different types of contract,

2. Interpret the regulation governing the Contract of Sale of Goods;

Describe the significant provisions of the Competition Act to prevent practices having adverse effect on competition and
provisions of the Consumer Protection Act to protect the interest of the consumers:

Explain the law governing regulation and management of foreign exchange under FEMA;

Explain relevant definitions and provisions relating to issue of prospectus and allotment of shares;

Synthesize company processes, meetings, and decisions,

Describe the framework of dividend distribution, Accounts of the company and Audit and Auditors of company,
Determine the role of Board of directors and their legal position;

State regulatory aspects involved in Oppression, Mismanagement, corporate restructuring and to study the composition of
Adjudicating Authority i.e.. NCLT and NCLAT and its powers.

O 0051 0N th b

Course Content:
BUSINESS LAW
UNIT-1: Indian Contract Act, 1872: (12 Lectures)

1. Nature of contract and its essentials, Void, valid and voidable contracts, Consent. consideration and its’ impact on
contract, Agreements in restraint of trade, Performance, breach, revocation and termination of contract, Agency and bailment
contracts, Contract of Indemnity, Contract of Guarantee and Pledge.

UNIT- 1I: Sale of Goods Act,1930: (4 Lectures)
1. Nature of sale, conditions and warranties, Performance of contract of sale and rights of unpaid seller.

UNIT-111: Competition Act, 2002 and Consumer Protection Act, 2019 (12 Lectures)
1. Competition Act, 2002: Objectives and basic concepts, Consumer, goads, service, Prohibition of anti- competitive
agreements, Prohibition of Abuse of Dominant Position;
2. Consumer Protection Act, 2019: Important definitions, Consumer Disputes Redressal Commission, Measures to
Prevent Unfair Trade Practices, Offences and Penalties

CORPORATE LAW

UNIT-1V: Management and Administration: (8 Lectures)
Board Meetings, Annual General Meeting, Extra Ordinary General Meeting. Requisites of a valid meeting,
Convening of Meetings, Minutes and Resolutions; Postal ballot; voting through electronic matters.

UNIT-V Dividends, Accounts and Audit: (12 Lectures)
I. Declaration and Payment of Dividend. Accounts of Companies, Maintenance and
authentication of Financial Statement
1. Corporate social Responsibility
2. Appointment of Auditor, qualification, disqualifications, rotation, removal, duties and responsibilities, Auditors
report, Constitution, and functions of Audit committee.

UNIT-VF Directors and their Powers (12 Lectures)

Board of directors, appointment, and qualifications of directors; Director Identification Number (DIN).
Disqualifications, Removal of directors: Legal positions, Powers, Duties and responsibilities; Additional Directo
Alternate Director, Nominee Director, Director appointed by ¢ Vacancy, Key Managerial Personnel,
Managing Director. Manager and Whole Timg Director.

ademic Session 2025-26 & onw, ke/ ﬂ\ W
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Practical Exercises:
The learners are required to:

1.

Enlist steps involved in execution of contract.

2.  Enlist steps involved in agreement to sale.
3. Enlist steps involved in discharge of contract,
4. Prepare agreement to sale and contract related to sale of movable property, pledging of property, indemnity &
guarantee bond ete.
5. Enlist the various KYC documents for opening of bank account, e-wallet account, mutual fund account, bank
locker, etc.
6. Enlist the content of the prospectus.
7. Prepare a hypothetical notice, resolutions, and minutes of a meeting.
Reference Books:
|. Bose, D. C.(2008). Business Law. New Delhi: PHI Limited.
2. Chopra, R. K. (2015). Business Laws. New Delhi: Himalaya Publishing House. Kuchhal, M. C_, & Kuchhal, V. (2018). Business
Laws. New Delhi: Vikas Publishing. Singh, A. (2009). Business Law. Delhi: Eastern Book Company
3. AK. Chattoraj & Nashir Ahmed, Business Laws, Agra (U.P.), Shiksha Sagar Publisher and Distributors.
4. ChadhaR., & Chadha, S. (2018). Company Laws. Delhi: Scholar Tech Press.
5. Gowar, L. C. B. (1969). Principles of Modern Company Law. London: Stevens & Sons.
6. Hicks, A & Goo, S. H. (2017). Cases and Material on Company Law. Oxford: Oxford University Press. Kuchhal, M. C., &
Kuchhal, A. (2020). Corporate Laws. New Delhi: Shree Mahavir Book Depot.
7. Kumar, A. (2019). Corporate Laws. New Delhi: Taxmann Publication. Ramaiya. (2015). A Guide to Companies Act. Nagpur:
Wadhwa Book Company. Hanningan, B. (2018). Company Law. Oxford: Oxford University Press.
8. Sharma,J. P. (2018). An Easy Approach to Corporate Laws. New Delhi: Ane Books Pvt. Lud.
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FYUG COMMERCE NEP CURRICULUM

1L MAJOR COURSE- MJ 9
BUSINESS MATHEMATICS

| Marks: 25 (5 Attd. + 20 SIE: 1Hr) +75 (ESE: 3Hrs) = 100

Pass Marks: Th (SIE + ESE) =40

(Credits: Theory-04) 60 Hours
Course Objectives:
The course aims to familiarize students with the applications of Mathematical techniques in business decision making.

Course Learning Outcomes:
After completing the course, the student shall be able to:

I.  Acquire proficiency in using different mathematical tools (matrices, calculus and mathematics of
2. finance) in solving real life business and economic problems:
3. Develop an understanding of the various averages and measures of dispersion to describe statistical data;
4, Explain the relationship between two variables through correlation and regression;
5. Explain the construction and application of index numbers to real life situations;
6.  Analyse the trends and tendencies over a period through time series analysis.
Course Content:
UNIT- I: Matrices and Determinants (12 Lectures)

Overview of Matrices; Definition and types; Algebra of matrices: Applications of matrix operations to simple business and
economic problems; Calculation of values of determinants up to third order; Finding inverse of a matrix through determinant
method: Solution of system of linear equations up to three variables. Leontief Input Output Model (Open Model Only).

UNIT- 11: Permutation and Combination: (4 Lectures)
Basic concept of permutation and combination and simple problems based on permutation and combination.

UNIT- I1I: Basic Mathematics of Finance (12 Lectures)
Basic Mathematics of Finance: Simple and Compound interest (including continuous compounding); Rates of interest-
nominal and effective and their inter-relationships; Compounding and discounting of a sum using different types of rates,
annuities, discount- Banker’s discount, Trade discount.

UNIT- 1V: Mathematical Reasoning and Aptitude (8 Lectures)
Types of reasoning, Number series, Letter series, Codes and Relationships, Mathematical Aptitude (Fraction, Time &
Distance, Ratio, Proportion and Percentage, Profit and Loss, Averages).

UNIT- V: Differentiation and Integration: (12 Lectures)
Concept and rules of differentiation; applications of differentiation - elasticity of demand and supply, Maxima and Minima
of functions relating to cost, revenue and profit. Concept and basic rules of integration of a function. Application in Business
and commerce.

UNIT- VI: Linear Programming Problem: (12 Lectures)
LPP: Objective Functions, Constraints, Mathematical Formulation Of LPP, Graphical Solution to LPP, Feasible and
Infeasible Regions/ Solution. Optimal Feasible Solution.

Reference Books:

R. R. Das, Mrityunjay Kumar, Business mathematics, Agra (U.P.), Shiksha Sagar Publisher and Distributors.

B.N. Gupta, Shyamlesh Kumar, Business Mathematics, Agra (U.P.), Sahitya Bhawan Pub. and Distributors.

Bhardwaj, R. S. (2019). Business Mathematics and Statistics. New Delhi: Scholar Tech Press,

Richard, 1. L., Masood, H. S., David, S. R, & Rastogi, S. (2017). Statistics for Management. New Jersey: Pearson Education.
Thukral, J, K. (2017). Business Mathematics and Statistics. New Delhi: Maximax Publications,

Vohra, N. D. (2014). Business Mathematics and Statistics. New Delhi: Tata McGraw Hill Education India
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FYUG COMMERCE NEP CURRICULUM

III.  MAJOR COURSE- MJ 10:
COST ACCOUNTING

* Pass Marks: Th (SIE + ESE) =40

(Credits: Theory-04) 60 Hours
Course Objectives:

The course aims to develop understanding among learners about contemporary cost concepl and rational approach towards cost systems
and cost ascertainment. The course also aims to provide knowledge about various methods of cost determination under specific situations
and to acquire the ability to use information determined through cost accounting for decision making purpose.

Course Learnin; teomes:

After completion of the course, learners will be able to:

Determine various types of cost of production;

Compute unit cost and total cost of production and prepare cost statement;
Compute employee cost. employee productivity, and employee turnover:
Determine cost under job costing, batch costing, process costing,

contract costing and service costing;

Apply activity-based costing for cost determination.

bac it~ oo B ol o

Course Content:

UNIT- I: Concept and Nature of Cost Accounting (12 Lectures)

1. Concept of cost and costing, Importance and features of costing, Cost classification, Concept of cost unit, cost
center, meaning of ‘unit’ from the view point of producer, Establishment of an ideal cost accounting system. Cost
Reduction, Cost Control.

2. [Installation of Costing System, Application of IT in Cost Accounting.

Preparation of Cost Sheet for manufacturing and service sector,

4. Material Cost - Direct and indirect material, Valuation of materials, Principles of valuation of material as per AS2/
Ind AS- 2; CAS- VI, Material control, purchases, Objectives and functions of purchase department. Inventory
control: Meaning and techniques including latest techniques like Just in Time (JIT) Inventory Management,
Kanban, Kaizen. Determination of Economic Order Quantity (EOQ).

5. Treatment of waste, scrap, spoilage, defective and obsolesce.

s

UNIT-1I: Employee Cost and Overheads (12 Lectures)

1. Meaning and classification of employee cost, Requisite of a good wage and incentive system, Time and piece rate
plans, Profit sharing. Employee productivity and cost. Labor cost control — techniques, Employee turnover,
Remuneration and Incentive schemes (Rowan & Halsey Plan only).

Definition and classification, Production overheads — allocation and apportionment of cost, Meaning and Methods
of cost absorption, Treatment of over- absorption& under absorption of overheads, Administration and selling &
distribution overheads — methods of ascertainment, Treatment of Research & Development cost in Cost

Accounting,

!\J

UNIT-111: Methods of Costing: Job Costing, Batch Costing and Process Costing (12 Lectures)
1. Meaning of Job Cost, its application and accounting, Preparation of Job cost sheet.
2. Meaning of Batch Cost and its application in today’s industry.
3. Meaning and application of process costing, Methods of determination of cost in process costing, Normal and
abnormal loss and gain, inter process costing and profit ascertainment.
4. Choice between process and job costing.

UNIT-1V: Methods of Costing: Contract Costing and Service Costing (12 Lectures)
1. Meaning, features and types of contracts, Methods of cost determination in contract cosling, Escalation clause and
cost-plus contract.
2. Meaning and scope of service costing, Factors in ascertaining service cost, Ascertainment of service cost of
following services:
3. i Transport ii. Hospital iii. Canteen iv. Toll v. Education institution vi. IT industry vii. Hotel
4. Any other contemporary service industry.

UNIT-V: Agtivity Based Costing (ABC) (12 Lectures)
L ncept, significance, and salient features; Stages and flow of costs in ABC: Basic components of ABC - resource
drivers and cost drivers; Application of ABC in a manufacturing organisation and service industry.

Practical Exercises: The learners are required to:
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Apply different price determination methods to assess sa
Prepare a cost statement for different processes.

Suggest ideal cost system.
Calculate impact of material cons
Prepare of different format of acq
Determine total labour cost,

Suggest suitable cost system for different types of services organisation.

Analyse Research& Development cost in pharmaceutical &similar industry.
Visit industries to understand process costing, ABC concept.

les price,

umption, usage and waslages on total material

COSL.
uisition of material and storage.

Reference Books:

et
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IV, MAJOR COURSE -MJ 11:
HUMAN RESOURCE MANAGEMENT

Marks: 25 (5 Attd, + 20 SIE: 1Hr) + 75 (ESE: 3Hrs) = 100 Pass Marks: Th (SIE + ESE) = 40

(Credits: Theory-04) 60 Hours
Course Objective:
The course aims to acquaint the learners

with the techniques and principles to manage human resources of an organisation for better
performance and workplace environment

0 Learni utcomes:
After the completion of the course, the learners will be able to:
. demonstrate necessary skills to design an HR policy that improves the work environment.

analyse job requirements and prepare a Human Resource Plan; match the skills with the job requirement and preparation of

report on job analysis; organize an onboarding programme in an organisation;
describe and apply the use of different kinds of training and development Strategies in real life situations:
organize counselling sessions for employees for better psychological health;
create incentive schemes for diverse job roles to enhance satisfaction and improve retention of employees;
design HR policies for employee engagement and experience: grievance redressal,
employee health, safety, welfare. and social security, for employees 1o attain stress-free work life balance,

Course Content:

Unit I: Introduction to Human Resource Management (12 Lectures)

Concept and functions; Role, status, and competencies of HR manager; HR policies; Evolution of HRM: Emerging
challenges of HRM- Workplace diversity, empowerment, downsizing, VRS, work life balance.

52
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Unit 2: Procurement of Human Resource

Human resource planning- Quantitative and qualitative dimensions; Job analysis -
Recruitment — concept and sources: Selection — concept and process: Test and
socialization; Retention of employees.

(12 Lectures)
Job description and job specification:
interview; Placement, induction and

Unit 3: Upgrading Employees: Training and Development
A. Concept and significance; Role specific and competency-based training;
Apprenticeship, understudy, job rotation, vestibule training, case study,
sensitivity training, In-basket, management games, confere
development programs: Training process outsourcing.

B. Scope of training; On board, soft skills, technical skills, product & service, quality, antiharassment, legal.

(12 Lectures)
Training and development methods —
role playing, hands on, shadowing, e-learning,
nces and seminars, coaching and mentoring, management

Unit 4: Performance Appraisal and Compensation Management
Performance appraisal- Nature, objectives and process;
Potential appraisal; Employee counselling;
supplementary compensation; Individual,
compensation: Employee stock option:

(12 Lectures)
Performance management; Methods of performance appraisal:
Job Transfer and promotion, Compensation - Concept and policies, Base and
group and organisation incentive plans; Fringe benefits; Performance linked
Pay band compensation system; Job evaluation.

Unit 5: Employee Maintenance, Engagement and Emerging Horizons
Employee health and safety; Employee welfare; Social security (excluding legal provisions): Employer-employee relations:
Grievance handling and redressal; Industrial disputes: Causes and settlement machinery. Stress-free environment.
Rejuvenation breaks and leisure activities. Emerging Horizons: Redundant manpower, ¢-HRM: Human Resource

Information System (HRIS); HR Audit. Emerging job opportunities, Talent management, Employee burnout. Work life
balance, Work from Home.

Reference Books:
I Amar kumar Chaudhary & Rakhi Gupta, Human Resource Management, Agra (U.P.), Shiksha Sagar Publisher and Distributors,
- Aswathappa, K. & Dash, S. (2021). Human Resource Management-Text and cases, B Ninth Edition, Tata MeGraw-Hill

(12 Lectures)

Chhabra, T. N. & Chhabra, M. (2020). Human Resource Management. Delhi: Sun India Publications.

Decenzo, D.A., & Robbins, S, P (2009). Fundamental of Human Resource Management. New Jersey; Wiley.

Dessler G. & Varrkey B. (2020). Human Resource Management, Sixteenth Edition Pearson Paperback.

French, W. L. (2006). Human Resource Management. Boston: Houghton Mifflin.

Gupta, C. B. (2018). Human Resource Management. Delhi: Sultan Chand & Sons.

Pattanayak, B. Human Resource Management, 6th ed. PH] leaming

Prasag, L.M. (2018), Human Resource Management, Delhi: Sultan Chand & Sons
V. 5. P.(2020). Human Resource Management, Delhi: Second edition, - ‘axmann's,

ngupta, A. (2018). Human Resource Management, Sage Textbool

ers are advised to use the latest edition of readings.
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Elective courses - 4 from discipline/ Interdisciplinary/ vocational (Entrepreneurship)

Major paper 12 (Disciplinary/lmcrdisciplinary Major) (Entrepreneurship Development)

Major paper 13 (Disciplinary!lnterdisciplinary Major) (Principle Of Marketing)

Major paper 14 (Disciplinaryflnterdisciplinary Major)
Business Decision)

Major paper 15 ('Disciplinaryflnterdisciplinary Major) (Financial Management And
Principles)
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SEMESTER VI

I MAJOR COURSE- MJ 12:
ENTREPRENEURSHIP DEVELOPMENT

5 '  Pass Marks: Th (SIE +ESE) =40

(Credits: Theory-04) 60 Hours
Course Objectives:

The course aims to equip the learners to

entrepreneurship so that they are inspired to look at entrepreneurship as a viable,
preferred option of professional life,

lucrative, and

Course Learning Outeomes:
After completion of the course, learners will be able to:
I Discern distinct entrepreneurial traits: Identify the parameters to assess opp

2. Develop a business idea by adopting systematic process: Design strategies
3. Create a Business Plan

Course Content:

UNIT- I: Introduction

1. Meaning, clements, determinants and importance of
creative response to the society” problems and at work.

2. Dimensions of entrepreneurship: intrapreneurship, technopreneurship,

entrepreneurship, netpreneurship, ecopreneurshi p. and social Entrepreneurship,

ortunities and constraints for new business ideas;
for successful implementation of ideas:

(12 Lectures)
entrepreneurship and creative Behaviour: Entrepreneurship and

cultural entrepreneurship, international

UNIT-II: Entreprencurship in India
I. Concept of business houses and role of business houses
Indian business: their values, business philosophy and
resolution. 3. Initiatives of Government of India to pro
India, etc.

(12 Lectures)
and family business in India: The contemporary role models in
behavioural orientations. 2. Conflict in family business and its

mote entrepreneurship - Start Up India, Stand Up India, Make in

UNIT-II1: Entrepreneurship Ecosystem
1. Requirement, availability and access to finance, marketing assistance, technolo
of government, Institutions, industries/entrepreneur’s associations & self-hel
business incubators, angel investors, venture capital, start-

(12 Lectures)
gy, and industrial accommodation. 2. Role

p groups. 3. Concept, role and functions of
up finance and private equity fund.

UNIT-1V: Sources of business ideas and tests of feasibility
I. Significance of writing the business plan/ project proposal including feasibility
proposal. 2. Designing business processes, location. layout, operation,
3. Preparation of project report (various aspects of the project report su
of material, market potential may be covered); Project submission/ pre
such as financial/nonfinancial institutions.

(12 Lectures)
analysis; Contents of business plan/ project
planning & control.
ch as size of investment, nature of product, sourcing
sentation and appraisal thereof by external agencies,

UNIT-V Mobilizing Resources
I. Mobilizing resources for start-up. Accommodation and utilities:
bankers, principal customers; Contract management: Basic start-u

(12 Lectures)
Preliminary contracts with the vendors, suppliers,
p problems.

Practical Exercises: The learners are required to:

1. Discuss various cases of entrepreneurship and distin

2. Analyse and interpret case study on busin
Limited, and similar organisations,

3. Analyse and present the Key initiatives of Government of India for promoting entreprencurship in the country for any
one business area. Develop a business idea and conduct a feasibility analysis of the same.

4. Participate in Business Plan Competition-designing a business plan proposal and identifying alte
raising figance for startup,

guish between different entrepreneurial traits,
ess philosophy at Tata Group, Aditya Birla Group, Reliance Industri

sources of

Dollinger, M. J. (2008). Entrepreneu
Hisrich, R., Peters, M., & Shepherd, D.(2017). En

/




FYUG COMMERCE NEP CURRICULUM

IL. MAJOR COURSE- MJ 13
PRINCIPLE OF MARKETING

| Marks: 25 (5 Attd. + 20

: 1Hr) +75 (ESE: 3Hrs) = 100

 Pass Marks: Th (SIE + ESE) = 40

(Credits: Theory-04) 60 Hours
Course Objective:
The objective of this course is to provide basic know

ledge of concepts, principles, tools and techniques of marketing and to provide
knowledge about various developments in the marketing.

Course Learning Outcomes:
After completing the course, learners will be able (o:
. Develop understanding of basic conce
marketing decisions of a firm.
Explore the dynamics of consumer Behaviour
Analyse the process of value creation through

pts of marketing, marketing philosophies and environmental conditions affecting

e s b
g
Z
11
&
(¢]
3
2
n =
=]
=
-
=
E
(]
g
=
(=1
=
=
3
=
=
=

Course Contents:

Unit 1: Introduction to Marketing and Marketing Environment (12 Lectures)
Introduction to Marketing: Scope and Importance; Core concepts of marketing; Marketing Philosophies; Services
Marketing, Marketing Mix. Marketing Environment: Need for studying marketing environment: Micro environmental

factors- company, suppliers, marketing intermediaries, customers, competitors, publics; Macro environmental factors
demographic, economic, natural, technological, politico-legal and socio- cultural.

Unit 2: Consumer Behavior and Market Selection
Consumer Behavior: Need for studying consumer Behavi
influencing consumer buying decisions. Market Selection: C
bases of segmenting consumer markets. Market Targeting,

(12 Lectures)
or; Stages in Consumer buying decision process; Factors

hoosing market value through STP. Market Segmentation-
Product Positioning — concept and bases

Unit 3: Product Decisions and New Product Development
Product Decisions: Concept and classification;
significance, and qualities of good brand name; Pac
Product Development; New product developmen

(12 Lectures)
Levels of Product. Designing value: Product mix, Branding- types,

kaging and Labelling types and functions; Product support services. New
L process: Product life cycle —concept and marketing strategies,

Unit 4: Pricing Decisions and Distribution Decisions
Pricing Decisions: Objectives; Factors affecting price of a product; Pricing methods;
Decisions: Delivering Value: Channels of distribution-
choice of distribution channel: Logistics decisions,

(12 Lectures)
Pricing strategies. Distribution
types and functions: Wholesaling and retailing; Factors affecting

Unit 5: Promotion Decisions and Developments in Marketing

Promotion Decisions: Communicating Value: Communication process; Importance of Promotion. Prom
advertising, personal selling, sales promotion, public relations, publicity
Communication. Developments in Marketin
and rural marketing mix. Social marketing-

(12 Lectures)
otion-mix tools
and direct marketing; Integrated Marketing
g: Sustainable Marketing- concept and issues. Rural marketing- characteristics
concept and issues, Digital marketing- concepts and tools

Reference Books:

Baines Et AL (2021). Fundamentals of Marketing. Oxford University Press.
Etzel, M. J., Walker,B. J.. Stanton, W_ I, Pandit, A. (2010). Marketing. Mc Graw Hill

Jain, P & Singhal, N. Principles of Marketing, Scholar Tech Press, Delhi,

Kapoor, N. (2021), Principles of Marketing, Prentice Hall of India.

Kotler, P., Armstrong, G., Agnihotri, P. (2018). Principles of Marketing. Pearson Education. Indian edition.
xotler, P., Chernev, A, Keller, K. L. (2022). Marketing Management. United Kingdom: Pearson Education.
evy, M., Grewal, D. (2022). Marketing. United States: McGraw-Hill Education.

Mamoria C.B., Bhatacahrya A., Marketing Management. Kitab Mahal, Delhi

Sharma, K | Aggarym (2021). Principles of Marketing. Taxmann Publications.
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FYUG COMMERCE NEP CURRICULUM

II.  MAJOR COURSE- MJ 14:
QUANTITATIVE TECHNIQUES FOR BUSINESS DECISION

[ Marks: 25 (S Attd. + 20 SIE: 1) + 75 (ESE: 3Hmg) =100  Pass Marks: Th (SIE + ESE) =40 |

(Credits: Theory-04) 60 Hours
Course Objectives:
The course aims to familiarise the learners with basic mathematical tools, emphasising applications to business and economic situations,

Course Learning Outcomes:

After completion of the course, learners will be able to:

Analyse quantitative techniques that play an important role in managerial decision making,
Compare programming for business problems involving constrained optimization,

Examine, schedule, and coordinate the activities ofa large-scale project using PERT and CPM.
Describe programming to assign sources and jobs to destinations and machines.

Examine how competitive choices in a business are made.

Examine how the business strategies are developed to reduce the customers “wait time,
Analyse the decision-making process to replace used equipment.

MoV~

Course Content:
Unit 1: Introduction of Quantitative Techniques
Overview of Quantitative Techniques and Operations Research for Decision Making, Classificatio

Unit 2: Linear Programming
Formulation of Linear programming problems (LPPs) with more than two v
maximization and minimization cases. The dual problem: Formulation, t
Primal and Dual solutions (excluding mixed constraints LPPs). The econo

(12 Lectures)
ariables. Solution of LPPs by simplex method -
he relationship between Primal and Dual LPP,
mic interpretation of the dual.

Unit 3: Assignment and Transportation

Assignment Problem, Hungarian Method of Assignment, Unbalanced Assignment Problems, Trans
Methad to find the initial solution: North-west corner method, least cost Method, Voge
optimal solution: Stepping-stone method and Modified Distribution Method.

(12 Lectures)
portation Problem.
Is approximation method, Finding

Unit 4: Game Theory and Replacement theory
Introduction of Game Theory, Two-Person Zero-Sum Game,
with a saddle point. Mixed Strategies, Rule of Dominance. |
efficiency deteriorates with time.

(8 Lectures)
Pure Strategies (Minimax and Maximin Principles): Game
ntroduction of Replacement, Replacement of items whose

Unit 5: Project Management: PERT and CPM (4 Lectures)

Introduction, Basic Difference PERT and CPM, Phases of Project Management, PERT/CPM Network Components and

Precedence Relationships, Critical Path Analysis, Critical Path, Project Scheduling with uncertain activity times, Estimation
of project completion time.

Unit 6: Inventory Management and Queuing Theory: (12 Lectures)
Concepts of inventory management; Inventory models — classical F

0Q, EOQ with price breaks, EOQ model for production
runs, planned shortage model- deciding optimum safety stock and reorder level, Probabilistic Model; Techniques of selective
control.

Introduction of Queuing Madel, Objects of the Queuning Theory, Elements of a
Fixed Arrival and Fixed Service Time, Random Arrivals, Erlang’s Method in co
in case of Multiple Service station, Limitations of Queuing Theory.

Queuing System, Some Queuing M ;
ntext of Queuning Models, Queuing models

Reference Books:

apoor, VK Operations Research: Quantitative Techni ques for Management, Sultan Chand and Sons.

evin R L, Rubin D.S., Stinson I -P., Gardner E.S. Jr., Quantitative Approaches to Management, McGraw Hill
Vohra, ND, & Arora, Hitesh, Quantitative Techniques in Management, McGraw Hill.

Tulsian, P.C. & Pandey, V. —Quantitative Techniques] Pearson Education, India.
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FYUG COMMERCE NEP CURRICULUM

V. MAJOR COURSE -MJ 15:
FINANCIAL MANAGEMENT AND PRINCIPLES

Pass Marks: Th (SIE + ESE) = 40

(Credits: Theory-04) 60 Hours
Course Objective:
The course aims to enable students to acquire knowledge of principles and practice of financial management,

Course Learning Outcomes:
After completion of the course, learners will be able to:
I Analyse the conceptual framework of financial management
and risk and return.
2. Analyse the capital budgeting process and demonstrate decision making
3. Compute the cost of capital; critically analyse and understand differe
structure decision of a firm.
4. Analyse and understand different theories of dividend and factors affecting dividend policy.

5. Examine the concept of working capital and estimate working capital requirements of a firm; critically examine and decide
optimum credit policy for a firm.

and will have an insight into the concepl of time value of money

abilities using different techniques of capital budgeting.
nt capital structure theories and factors affecting capital

Course Contents:

Unit 1: Financial Management: An Overview
Nature, scope. and objectives of financial managem
finance manager. Stakeholders’ wealth maximizati
framework for financial decision making,

(12 Lectures)
ent. Financial decision making and types of financial Decisions. Role of

on. An overview of time value of money and risk and return. Risk-return

Unit 2: Capital Budgeting Decision
Nature, significance, and kinds of capital budgeting decisions. The Capital Budgeting Process, Cash
Different techniques of Capital budgeting: Payback Period Method, Discounted Payback Period Method,

of Return, Net Present Value (NPV). Internal Rate of Return (I RR) and Profitability Index. C
inflation.

(12 Lectures)

Flow Estimation,
Accounting Rate
apital budgeting decision under

Unit 2: Cost of Capital and Financial Decision (12 Lectures)

Cost of Capital: Estimation of components of cost of capital: Method for calculating cost of equity, Cost of retained Earnings,
Cost of Debt, Cost of Preference Capital, Weighted Average Cost of Capital (WACC) and Incremental (Marginal) Cost of
Capital.

Capital Structure: Theories of Capital Structure

(Net Income, Net Operating Income, MM Hypothesis, Traditional
Approach). Determinants of Capital Structure,

Operating, Financial and Combined Leverage. EBIT-EPS Analysis.

Unit 4: Dividend Decision
Theories for relevance and irrelevance of dividen
Gordon ‘s Model. Determinants of Dividend policy

(8 Lectures)
d decision for corporate valuation- MM Approach, Walter ‘s Mode],

Unit 5: Working Capital Decision
Concepts of Working Capital, O
Introduction of Cash management,

(10 Lectures)
estimation, Brief
agement,

perating & Cash Cycles, Risk-return Trade off, working capital
Receivables Management, Inventory Management, and payables man

Unit 6: Corporate Restructuring and Contem porary Issues in Financial Management

Corporate restructuring. Mergers and Acquisitions- types. sources of takeover gains, C
management.

(6 Lectures)
ontemporary issues in financial

Reference Books:

|. Brealey, Richard A, Myers Stewart C, Allen Franklin, Mohunty,
Education.
Khan, M.Y. and Jain, P K. Financial Management; Text and Problems. Tata McGraw Hills, New Delhi.
Kothari, R. Financial Management: A Contemporary Approach. Sage Publications Pyt [.td New Delhi.
Maheshwari, S. N. Elements of Financial Management. Sultan Chand & Sons.
Maheshwari, S. N. Financial Management — Principles & Practice. Sultan Chand & Sons.
Pandey, 1. M. (2022). Essentials of Financial Management, (5th ed.). Pearson,
Rustagi, R.P. Fundamentals of Financial Management Taxmann. New Delhi.
Sharma, S J¢ and Sareen, Rachna. Fundamentals of Financial Management Sultan Chand & Sons(P) Ltd. New Delhi.
Singh, LK. Financial Management: Theory and Practice. Galgotia Publishing House New Delhi.
inghy/Surender and Kaur, Rajeev. Fundamentals of Financial Management. SCHOLAR Tech Press. New Delhi,
1an, P.C. and Tulsian, B. Financial Management, S. Chand. New Delhi.

Pitahas. Principles of Corporate Finance. McGraw Hil
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SEMESTER - V11

Elective courses - 5 from discipline/ Interdisciplinary/ vocational

Major paper 16 (Disciplinaryflnterdisciplinary Major) (Research Methodology)

Major paper 17 (Disciplinaryf‘lnterdisciplinary Major) (Managerial Economics)

Major paper 18 (Disciplinaryflnterdisciplinary Major) (Managerial Accounting)

Research proposal — Planning & Techniques (Disciplinary/Interdiscip

linary Major) (Financial
Technology And Analytics)
OR
Advanced Major paper-1 (D1sc:1plmaryflmerdmcxplmary Major) (Research Planning &
Techniques)
OR

Skill based Job Oriented paper - | (Disciplinary/Interdisciplinaly Major)
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FYUG COMMERCE NEP CURRICULUM

SEMESTER VII

L MAJOR COURSE- MJ 16:
RESEARCH METHODOLOGY

| Marks: 25 (5 Attd. +20 SIE: 1Hr) +75 (ESE: 3Hrs) =100 i Pass Marks: Th (SIE + ESE) =40 |

(Credits: Theory-04) 60 Hours
Course Objectives:
After successful completion of this course, learners wi I be able to:

1. Understand the nature and scope of research in commerce and social sciences.

to research. Comprehend research problems, hypothesis formulation, and review of literature.
2. Explain the conceptual framework of measurement, sampling. and ethical issues in research.

3. Recognize the preparatory steps for planning, executing, and reporting research,

Identify types, objectives, and basic approaches

Course Content

UNIT I: Introduction to Research in Social Sciences (12 Lectures)
1. Meaning, objectives, and significance of research, Characteristics and criteria of good research
2. Typesof research: Basic vs. applied, quantitative vs. qualitative, exploratory, descriptive, explanatory
3. Rescarch in commerce and social science context

UNIT II: Research Process and Problem Identification
I. Steps in the research process, Identification and formulation of a research problem
2. Review of literature: Sources, strategies, and importance
3. Formulation of objectives and research questions
4. Concept and formulation of hypothesis

(12 Lectures)

UNIT I1I: Research Design and Conceptual Framework (12 Lectures)
I. Meaning and need of a research design
2. Types of research designs: Exploratory, descriptive, diagnostic, experimental
3. Variables: Types, relationships, and operational definitions
4. Conceptual and theoretical framework in social research

UNIT IV: Measurement, Scaling, and Sampling Basics
I. Measurement in social science research: Validity and reliability
2. Levels of measurement: Nominal, ordinal, interval, ratio
3. Scaling techniques: Likert, Thurstone, Guttman
4. Sampling: Concepts, need, and key
5. Determinants of Sample size
6. Sampling errors and non-sampling errors

(12 Lectures)
terms (population, sample, sampling frame, etc.)

UNIT V: Research Lthies and Basic Reporting Skills
I. Ethical issues in research: Consent, confidentiality,
2. Referencing and citation styles (APA, MLA basics)
3. Structure of a research paper/thesis
4. Useof library, digital databases. and e-resources for academic research

(12 Lectures)
plagiarism, academic integrity

Suggested Readings

Research Methodology: Methods and Techniques C.R. Kothari & Gaurav Garg New Age International

1

2. Researchin Social Sciences: Interdisciplinary Perspectives P, Saravanavel. Kitab Mahal
3. Social Research, Pauline V. Young, Scientific Book Co.

4. Methodology of Research in Social Sciences, O.R. Krishnaswamy, Himalaya Publishing House
5. Qualitative Inquiry and Research Design, John W. CreswellSAGE Publications
6.

7

8

9

Research Methods in Education, Louis Cohen et al . Routledge
igns of Behavioral Research, Fred N. Kerlinger, Holt, Rinehart and Winston
Research/Methodology: Methods and Techniques C R. Kothari & Gauray Garg New Age

in Social Sciences: Interdisciplinary Perspectives P. Saravanavel. Kitab Mahal
Research  Pauline V. Young Scientific Book Co.

rodology of Research in Sociul Sciences, O.R. Krishnaswamy, Himalaya Publish
ualitative Inquiry and Research Design, John W. Creswell SAGE Publications
Researclf Methods in Education, Louis Cohen et al., Routledge

- Foundstions of Behavioral Rescarch  Fred N. Kerlinger Holt. Rinehart and Winston




FYUG COMMERCE NEP CURRICULUM

1L MAJOR COURSE- MJ 17:
MANAGERIAL ECONOMICS

[ Mm-]u; 25(5:.\“{1-&-205]]&;l_l-]r)+'?5{E§F 3Hr5)=]i]0 i ST i e

(Credits: Theory-04) 60 Hours
Course Objectives:

The abjective of this paper is to provide basic understandi
applied to business decision making. The aim is to hel
about the market conditions and ability to forecast the
market structure affect the prices and output,

ng of economic concepts, principles and tools of micro economics that can be
p the students promote the development of analytical and critical thinking skills
future economic conditions. The students are acquainted how the differences in

Course Learning Outcomes:

After completion of the course, learners will be able to

Develop an understanding of the applications of managerial economics.

Interpret regression analysis and discuss why it's employed in decision-making.
Discuss optimization and utility including consumer behavior,

Assess the relationships between short-run and long-run costs.

Analyze perfectly competitive markets mncluding substitution.

Explain uniform pricing and how it relates to price discrimination and total revenue,

Course Content:

Unit-1 Introduction
Definition, Nature and scope of Managerial Economics,
with Other disciplines

Bt ol

(6 Lectures)
Basic Economic Principles. Relationships of Managerial Economics

Unit-2 Demand and Supply
Demand Function. Law of Demand, Determinants of Demand, Types & Significance of Elasticity of Dem
Techniques of Price Elasticity. Demand Forecastin
Preference approach, Income and distribution effec
of supply.

(12 Lectures)
and, Measurement
¢ and Its Techniques. Theories of Demand-Indifference and Revealed,

t. Law of supply, determinants and factors influencing supply, elasticity

Unit-3 Production and Cost Analysis
(a) Production Analysis: Law of Variable proportions— production function in the short run

And long run, returns to scale and Return to Factors, iso-quants, and iso-costs. CobbDoublas Production Function.
Economies of Scale and Diseconomies of scale.

(b) Cost Analysis: Cost functions determination of costs, cost forecasting, short run
And long run costs. Types of costs—analysis of risk and uncertai nty

(12 Lectures)

Unit-4 Market Analysis

Market structure—Perfect competition, Imperfect competition, Monopoly, Price
Discrimination, Monopolistic competition, Duopoly and Oligopoly. Pricing and employment
Of inputs under different market conditions.

(12 Lectures)

Unit-5 National Income, Employment, and Investment
Nature, Concept, and measurement of National Income. Classical and Keynesian approaches
to income, Employment, and Investment.

(8 Lectures)

Unit-6 Economic Development
Business Cycles, Phases-Management of Cyclical fluctuations,
Philips curve, Stagflation, Overview of NITI Aayog and GST.

(10 Lectures)
Inflation: Types, Causes and Measurement of Inflation,

Reference Books:
Atmanand, “Managerial Economics”, 2009, Excel Publishing
N. Dwivedi, “Managerial Economics™, 7th Ed Vikas Publishing.
D.M. Mithani. “Managerial Economics™ 2008, Himalayan Publishing House.
Dominik Saivatore, “Managerial Economics”, 2008, 6th Ed. Oxford University Press.
Geethika! Piyoli Ghosh, and P.R. Chaudhary “Managerial Economics™, 2008, Tata M
Mark Hirschey. Log “Managerial Economics-An Integrative Approach”, Cengage Le
Roptrt Wasahik “Managerial Economics: A Strategic Approach”, 2010, 2nd Ed. Ro
muelson & Nordhaus, “Economics” 2010, 19th Ed., Tata McGraw Hills.
Trunett & Trunett, “Managerial Economics”, 2009, 8th Ed Weiley India.
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FYUG COMMERCE NEP CURRICULUM

III.  MAJOR COURSE -MJ 18:
MANAGERIAL ACCOUNTING

| Marks: 25 (S Atd. + 20 SIE: 1Hr) +75 (ESE: 3Hrs) =100  Pass Marks: Th (SIE + ESE) = 40

(Credits: Theory-04) 60 Hours
Course Objectives:
1. The course aims to impart the lcarners, knowledge about the use of
managerial planning, control and decision making,

Course Learning Qutcomes:

After completing the course learners will be able to

Describe the concept of management accounting;

Prepare various budgets and to measure the performance of the business firm applving
budgetary control measures;

Compute standard costs and anal
Analyse cost, volume and
technique;

6. Use spreadsheets and Expert System for managerial decision making;
7. Analyse the role of ERP in Business Decision Making.

Course Content:

UNIT-I: Introduction

. Meaning, Objectives, and Scope of management accounting;
accounting and management accounting.
i

Cost control and Cost reduction; Cost management; Cost concepts used in managerial decision making.

financial, cost and other data/information for the purpose of

budl e i o]

yse production cost preparing variance report;
profit and to solve short run decision making problems applying marginal costing and Break-Even

(12 Lectures)
Difference between financial accounting, cost

UNIT-II: Budget and Budgetary Control
1. Concept of budget: different types of budgets; budgetin
limitations of budgetary control.
2. Budget administration; Functional budgets including cash budget;
preparation; Zero-based budgeting;
budgeting.

(12 Lectures)
g and budgetary control: meanin 2. objectives, merits, and

Fixed and flexible budgets: meaning and
Performance budgeting, difference between performance & fraditional

UNIT II1: Standard Costing (12 Lectures)
1. Meaning of standard cost and standard costing; Difference between budgeted cost and standard cost; advantages,
limitations and applications of standard costing.
2. Meaning of Variance and Variance Analysis —

material, labour, overheads and sales variances. Disposition of
Variances, Control Ratios.

UNIT IV: Marginal Costing
L. Meaning of Variable Costing, Absor
Profit Analysis, Profit/Volume ratio
2. Break-even analysis - algebraic and graphic methods. Angle of incidence and margin of safety,
3. Meaning and importance of Limiting/Key factor in budgeting; Decision making based on Marginal Cost Analysis

- profitable product mix, Acceptance or Rejection of special/export offers, Make or Buy, Addition or Elimination
of a product line, sell or process further, operate or shut down.

(12 Lectures)
ption Costing and Marginal Costing; uses of Marginal costing; Cost-Volume-

UNIT V: Software Based Managerial Decision Making (12 Lectures)

I. Managerial Decision-making using spreadsheets and Expert System for Management Accountants; Concept of
Enterprise Resource Planning (ERP) and its role in Business Decision Making.

Practical Exercise: The learners are required to:
1 Prepare monthly cash budget, expense budget, activity
college also purchase/production/sales budget for
specificf0b or function,
te Break Even Sales for small shops like Groce
vojdme, variable expenses and fixed expenses.
ed on the Break-Even Salcs, a report shall be
improvement in the performance.
Apply standard costing in factories/industries available in the locality.
Analyse and interpret case studies on unit 4.

budget, for a small retail shop, club, studenpa
a small factory. They shall also prepare ti

ry (kirana) store, pharmacy, etc. by finding

prepared and submitted to the proprietor siWegesting possible
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Reference Books:

1
2
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10
11

Homgren, C. T.. Sundem, G. L., Stratton, W. O., Burgstahler, D.. &Schatzberg, J. (2005). Introduction to Management
Accounting. New Jersey: Pearson Prentice Hall,

Atkinson, A. A, Kaplan,R. S, Matsumura, E. M., & Young, S
Making and Strategy Execution. London: Pearson Education.

Hilton, R. W., & Platt, D. E. (2011). Managerial Accounting: Creating Value in a Global Business Environment.
McGraw Hill Education,

Goel, R. (2013). Management Accounting. Delhi: International Book House Pvt. Ltd.
Arora, M. N, (2014). Management Accounting, New Delhi: Himalaya Publishing House Pvt. [td.
Maheshwari, S. N, & Mittal, S. N. (2017). Management Accounting-Principles & Practice, New Delhi: Mahavir Publications.

Singh, S. K., & Gupta, L. (2010). Management Accounting-Theory and Practice. New Delhi: Pinnacle Publishing House,
Khan, M. Y., & Jain, P. K. (2017). Management Accounting: Text, |

M. (2013), Management Accounting Information for Decision-

New York:

Problems and Cases. New Delhi- Tata McGraw Hill
Education.

Balakrishnan, N., Render, B,, & Stair, J. R. M. (2012). Managerial Decision Modelling with Spreadsheet. London: Pearson
Education,

J. Sonar & M. Kumar, Managerial Accounting, Agra (U.P.), Shiksha Sagar Publisher and Distributors.
George E. M. (2000). Man

agement Decision Making: Spreadsheet Modelling, Analysis, and Application, Cambridge:
Cambridge University Press.

Study Material of CA Course (New) Intermediate Level Paper 3: Cost and Management Accounting,

Implemented from Academic Session 2025-26 & onwards




FYUG COMMERCE NEP CURRICULUM

Iv. ADVANCED MAJOR COURSE- AMJ 1I:
FINANCIAL TECHNOLOGY AND ANALYTICS

| Marks: 25 (5 Attd. + 20 SIE: 1Hr) + 75 (ESE: 3Hrs) = 100 - © Pass Marks:

(Credits: Theory-04) 60 Hours
(Only for Hons Degree)
Course Objectives:
The course aims 10 impart the knowledge of financial technology revolution, and the disruption, innovation. and opportunity therein,
The course also aims to impart necessary skills to the learners which enable them to understand and analyse how advances and changes
in technology can be harnessed and adopted to create new business paradigms for the financial industry

Course Learning OQutcomes:

Atthe end of the course, the students will be oriented towards appreciating the link between d
He will understand the subject with the help various theoretical aspects of dem
aspects of population study and various demographic concepts and indices.

Course Content:
UNIT- I: Introduction

L. Evolution of technology in Financial Markets: FinTech for Entreprencurs, Investors, Consumer
Transformation in Financial Services.

2. The domains of FinTech; Fin Tech investments; FinTech T
and Startups.

emography and development of an economy.
ography. He will have a grasp of quantitative and qualitative

(12 Lectures)
s; FinTech and the

echnologies; Business Models in Fin Tech. FinTech

UNIT-II: FinTech Business Applications
I, Lending and Personal Finance; FinTech and the Online Lending Landscape - Rise of
2. alternate finance, future of SME lending.
3. Funding Ecosystem; Crowd-funding and business financing: payments and retail transactions.
4. Digitization of Financial Services (Retail Banking & Corporate Banking).

(12 Lectures)

UNIT-III: Digital Payments, Cryptocurrencies, and Blockchain (12 Lectures)
l.  Digital Payments & Innovations; Cashless society; Developing Countries and DFS: The Story of Mobile Money;
RTGS systems.
2. Crypto-currencies and Blockchain — Understanding of Blockchain technology, its potential and application —
overview of crypto currency, Legal and Regulatory Implications of Cryptocurrencies.

UNIT-IV: Tech in India
1. FinTech in India: Opportunities and challenges; Role of FinTech in Financial Inclusion and
2. Financial Integration; FinTech & Government Regulations.
3. Implications of FinTech Developments for Banks and Bank Supervision,
4.

Social Implications of FinTech Transformation. Case studies on Airtel Payments Banks. ATOM, BHIM, BillDesk,
Pay U, Zeta, PhonePe.

(12 Lectures)

UNIT-V: Analytics
I.  Artificial Intelligence and Machine Learning applications in Accounts and Finance:
enabling FinTech - and what constitutes a FinTech application.
2. Future of Al in Robo-Advice; RPA (Overview of
the financial services environment.
3. Data Analytics in Financial Services; Data Security, its overview.
4. Cyber security — Overview of cybersecurity; industry’s best practices and standards.

(12 Lectures)
Understanding the technology

Robotic Process Automation) Issues of privacy managemehign

Practical Exercises: The learners are required to:

1. Identify a FinTech startup, analyse, and present a repot on its business model.

2. Analyse and prepare a report on the functioning of online crowdfunding platforms in India

3. Identify a FinTech involved in SME lending business and analyse how they are contributing
SME lending landscape.

4. Analyse and prepare a report on the role of Digital India Project in building a Cashless s
achievements

5. Prepare a case study on growth of FinTech in India and China over a period of the last five y

6. Participate in simulation activity in class wherein learners are divided into groups. Each grou
as a FinTech dealing in Robo- Advisory investment services and present their business plan.

7. Analysé and interpret case study on Robo -Advisor at Accenture_— . W

resttucturing the
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Prepare a report on:

Increase in Mobile Banking Payments

2. Increase in FinTech deals in Indian Startups.
Reference Books:

I Akkizidis, I, & Stagars, M. (2015). Marketplace Lending, Financial Analysis, and the Future of Credit. New Jersey: Wiley.

2 Chishti, 8., & Barberis, 1. (2016). The Financial Technology Handbook for Investors, Entrepreneurs and Visionaries, New
Jersey:

3 Wiley. Chishti, S, Craddock, T, Courtneidge, R., & Zachariadis, M, (2020), The PayTech Book. New Jersey: Wiley.

4 Diamandis, P. H., & Kotler, S. (2020) The Future Is Faster Than You Think: How Converging Technologies Are Disrupting
Business, Industries, and Our Lives. New York:

5

Simon & Schuster. Hill, J. (2018). FinTech and the Remaking of Financial Institutions, London: Academic Press, Elsevier.

P
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OR  RESEARCH COURSES- RC 1: (In lieu of AMJ 1)
RESEARCH PLANNING & TECHNIQUES

Marks: 25 (5 Attd. + 20 SIE: 1Hr) + 75 (ESE: 3iirs) = 100 -

= =i Pass Ma.r.ks: Th (SIE + ESE) =40 |

(Credits: Theory-04) 60 Hours

(Only for Hons with Research Degree)
Course Objectives:

By the end of the course, learners will be able o:

Design a research plan aligned with appropriate objectives, hypothesis, and methodology
Understand and apply various tools and techniques for data collection and analysis,
Conduct fieldwork or secondary data-based studies usin £ correct research procedures.
Evaluate and interpret data using statistical and qualitative techniques.

Present research findings systematically and ethically using appropriate formats and tools.

@ -

Course Content
UNIT I: Research Planning and Design
l. Research proposal: Components and preparation steps
2. Formulating objectives, research questions, and hypotheses
3. Time planning and budgeting in research projects
4. Types of research designs: Longitudinal, cross-section al, case study, survey

UNIT II: Techniques of Data Collection

1. Types of data: Primary vs. sccondary

2. Primary data collection techniques:
a.  Observation (structured/unstructured)
b. Interviews (structured, semi-structured, unstructured)
¢. Questionnaire design and pilot testing
d.  Focus group discussions (FGDs)

3. Use of secondary sources: Government reports, academic journals, databases

UNIT I1I: Sampling Techniques and Field Procedures

Probability sampling: Simple random, stratified. cluster, systematic
Non-probability sampling: Convenience, purposive, snowball, quota, biased
Determining sample size: Concept and basic formulas

Fieldwork planning: Tools, scheduling, data validation techniques
Limitations and challenges in field-based research

P LR e

UNIT IV: Data Processing, Analysis and Interpretation

Editing, coding, and tabulation of data, Use of MS Excel/SPSS for basic data entry and analysis
Statistical techniques: Mean, median, mode, standard deviation, correlation

Hypothesis testing: T-Test, Z-Test, Chi-square Test

Qualitative analysis: Thematic coding, narrative analysis

Drawing conclusions and relating to objectives/hypotheses

bl B

UNIT V: Report Writing and Presentation Techniques

. Structure and format of a research report/thesis

Visual presentation: Use of tables, charts, graphs, and infographics

Oral presentation skills: Structure, time management, audience engagement

RS

=

ori-Ann B. Forzano Cengage Le:
Doing Your Research Project, Judith Bell, Open University Press

Statistics for Management, Richard Levin & David Rubin, Pearson Education

Han k of Qualitative Research, Norman K. Denzin & Yvonna 8. Lincoln, SAGE Publications
- Intgafluction to SPSS in Psychology, Darren Langdridge & Gareth Hagger-Johnson, Pearson Educatio

%~ 3

(12 Lectures)

(12 Lectures)

(12 Lectures)

(12 Lectures)

(12 Lectures)

Plagiarism, referencing, and citation tools (APA. MLA, Chicago styles)
- Use of digital tools: Mendeley, Zotero, Google Scholar, Turnitin
Suggested Readings
. Research Methodology: Methods and Techniques, C.R. Kothari & Gaurav GargNew Age International
- Social Research Methods, Alan Bryman, Oxford University Press
- Business Research Methods, Donald R. Cooper & Pamela Schindler, McGraw-Hill Education
. Research Methods for the Behavioral Sciences Frederick J. Gravetter & [ ami
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SEMESTER - VIII i

Minor from Vocational Studies/Discipline-2 (Banking, Law and Practice)

Major paper 19 (Disciplinaryflnterdisciplinary Major) (Advanced Statistical Analysis)

Major paper 20 (Disciplinaryflnterdisciplinary Major) (Financial Institutions And Markets)

Research Internship/Field Work/Project/Dissertation/Thesis
OR

2 (Disciplinaryﬂnterdisciplinary Major) (Artifi

Business)

nterdisciplinary Major) (Business Data Analytics)
OR

Skill based Job Oriented paper - 2 (Disciplinary
Skill based Job Oriented paper - 3 (Disciplinary

Advanced Major paper- cial Intelligence For

Advanced Major paper-3 (Disciplinary/I

/Interdisciplinary Major)
/Interdisciplinary Major)
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SEMESTER VIII

L MAIJOR COURSE- MJ 19
ADVANCED STATISTICAL ANALYSIS

Pass Marks: Th (SIE + ESE) = 40 i

(Credits: Theory-04) 60 Hours
Course Objectives:
The objective of this paper is to equip students with some of the import

ant statistical techniques for managerial decision making and to
provide ground for learning advanced analytical tools used in research

Course Learning Qutcomes:

Upon successful completion, students will have the knowledge and skills to:

Describe the rationale behind the formulation and components of a statistical model,
Compare and contrast statistical models in the context of a particular scientific question,
Communicate statistical ideas to a diverse audience.

Formulate a statistical solution to real-data research problems.
Demonstrate an understanding of the theoretical and computational unde
common classes of statistical models.

6. Utilise computational skills to implement various statistical procedures,

el o

rpinnings of various statistical procedures, including

Course Contents:
Unit I: Univariate Analysis —

(12 Lectures)
An overview of Measures of Central Tendency, Dispersion and Skewness.

Unit II: Correlation and Regression Analysis:

Simple, multiple, and partial correlation analysis. Rank correlation. Simple and Multiple linear regr
(involving up to three variables).

(12 Lectures)
ession analysis

Unit I11: Theory of Probability and Probability Distributions:
Approaches to calculation of probability. Addition, multiplication and Conditional probabilities, Bayes” th
Mathematical expectation. Binomial, Poisson, Hypergeometric, and Normal Distribution.

(12 Lectures)
eorem.

Unit IV: Sampling Theory and Test of Significance (12 Lectures)
Sampling concepts. methods of sampling. Concept of sampling distribution, Its expected value and standard error, Utility

of the Concept of Standard Error., Sampling distribution of means and Central Limit Theorem. Test of Significance for
Attributes, Tests of Significance for Large Sample, Test of

Significance for Small Samples, Student's Distribution

Unit V: Analysis of Variance
Introduction, Assumption, Uses and Technique of Analysis of Variance. F
square. Chi-square of Goodness of fit, Chi-Square test for Independence,
in the use of Chi- Square test

(12 Lectures)
-test of equality of variances. Overview of Chi-
Chi-Square as a test of homogeneity, Limitation

Reference Books:

Levin, R.I. and D.S. Rubin, Statistics for Management, Prentice-Hall of India

Aczel, Amir D, and Sounderpandian, J , Complete Business Statistics, Tata McGraw Hill Publishing.

3. Anderson, Sweeny and Williams, Statistics for Business and Economics, CENGAGE Learning, New Delhi
Kazmeir Leonard J., Business Statistics, Tata McGraw Hill Publishing Company, New Delhi

Vohra, N. D., Business Statistics, Tata McGraw Hill Publishing Company, New Delhi

Mrityunjay Kumar, Advance Statistical Analysis, Agra (U.P.), Shiksha Sagar Publisher and Distributors

Freund. J.E. And F. J. Williams, Elementary Business Statistics — The Modern Approach, Prentice Hall of India Private Ltd..
New Delhi,

[mplemented from Academic Session 2025-26 & onwards WW
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II.

| Marks: 25 (5 AUd. + 20 SIE: 1Hr)+75 (ESE: 3Hrs) = 100

MAJOR COURSE -MJ 20:
FINANCIAL INSTITUTIONS AND MARKETS

Pass Marks: Th (SIE + ESE) =40 |

Course Objective;

(Credits: Theory-04) 60 Hours

The course aims to impart the core body of knowledge in international business to the students. The course would mtroduce students to

the international trading and investment environment and
development in the context of international business.

creale awareness about emerging issues such as outsourcing and sustainable

After completion of the course, learners will be able to:

I.

2,
3,
4

SN

Analyse the process of globalization and its impact on growth of international business.
Evaluate the changing dynamics of the diverse international business environment.
Analyse the theoretical dimensions of international trade as well as intervention measures adopted.

Analyse the significance of different forms of regional economic integration and the role played by various international
¢conomic organisations. Summarize the concept of the Balance of Payments statement.

Evaluate the forms of foreign direct investment and analyse benefits and costs of FDI.
Create awareness about emerging issues in international business such as outsourcing and sustainable development.

Course Contents:

Unit I: Introduction
An introduction to financial system - components, inter-linkages between financial sy
financial intermediation, indicators of financial development (World Bank): capital

vis financial markets; evolution of Indian financial system since 1951; recent reform
system.

Unit 2: Financial Markets - 1: Money Markets
Financial markets - integration of Indian financial markets with global financial markets:

(12 Lectures)
stem and economic development,
allocation-financial institutions vis-a-
s and developments in Indian financial

(12 Lectures)
money market — functions,

organisations and participants; money market instruments; role of central bank in money market; role of Reserve Bank of
India in Indian money market; Fixed Income Money Market and Derivative Association of India (FIMMDA).

Unit 3: Financial Markets - II: Capital Markets

(12 Lectures)

Capital Markets - introduction, components, role and functions: equity market-methods of issue; debt market-concept,
significance and classification; capital market instruments; raising funds from global financial markets: primary and

secondary markets- concept, similarities, differences; stock exchanges in India - NSE, BSE:

Stock Indices: concept and

construction, Major stock indices - global (including Dow Jones and NASDAQ) and Indian (NIFTY and BSE-SENSEX);

concept of DEMAT account and depositories (NSDL. CDSL); SEBI and investor protection

Unit 4: Financial Institutions

Commercial Banking - Introduction, Classification, Role,

technology in banking sector; financial inclusion, recent developments in banking including restructuring,
MUDRA financing; Insurance -life and non-life insurance com

introduction and their role in capital market development, types of mutual fund schemes (open ended v
debt, hybrid schemes and Exchange Traded Funds (ETFs); Non-bankin
private equity, venture capital and hedge funds.

Unit 5: Financial Stability
Financial stability-importance and indicators (World Bank, IMF, RBI);
response: global financial crisis (2008); emerging challenges to financial stability.

Reference Books:

SeENOYN AW

(=]

(12 Lectures)
asset liability management, non-performing assets; role of

privatisation,
panies in India: public and private; Mutual Funds —
s close ended, equity,
g Financial Companies (NBFCs) - role and types:

(12 Lectures)
understanding financial crisis - causes and policy

Bhole L.M. and Mahakud J , Financial Institutions and Markets: Structure, Growth and Innovations (6th Edition).
Education, Chennai, India.

Bhole, L.M., Financial Markets and Institutions. Tata McGraw Hill Publishing Company
Frederic S. Mishkin and Stanley G. Eakins, Financial Markets and Institutions, Prentice Hall
Goel,S. Financial Markets, Institutions and Services PHI learning

Khan, MY, Indian Financial System ~Theory and Practice, Vikas Publishing House.

Kohn (2013). Financial Institutions and Markets. Oxford University Press,

Madura, J,, Financial Markets, and [nstitutions. Cengage

k, Bharati V., Indian Financial System: Markets, Institutions and Services, Pearson education, New Delhi, 2™ Ed 2008, <
unders. Anthony & Cornett, Marcia Million (2007). Financial Markets and Institutions (3rd ed.). Tata McGraw Hill.

Sharma, G.L, & Singh, Y.P,, Contemporary Issues in Finance and Taxation, Academic Foundation, Delhi,

Wmm Academic gssion 2025-26 & onwards N W
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III.  ADVANCED MAJOR COURSE- AMJ 2:
ARTIFICIAL INTELLIGENCE FOR BUSINESS

| Marks: 25 (5 Attd. + 20 SIE: 1Hr) - +75(ESE: 3Hrs) =100 galghs

Pass Marks: Th (SIE + ESE) = 40 |
~ (Credits: Theory-04) 60 Hours

(Only for Hons Degree)
Course Objectives:
I This course aims to equip the learners with the basic ideas and techni
Business. The course illustrates both the potential and current limitatio
applications.

Course Learning Outcomes:

Aftter the completion of the course, the learners will be able to:

I [dentify how the Al is being leveraged by start-ups as a success tool; Analyse and interpret the applicability of Al in HR
functions; Explain how algorithms is changing the board room landscape:

2 Discuss the customer services provided by various banks using Al; Demonstrate the role of Al in transforming the retail sector,
3 Develop case study on the success story of Al driven business processes.

ques underlying the usage of Artificial Intelligence in
ns of these techniques with examples from a variety of

Course Content:
UNIT- I: Introduction (12 Lectures)
1. Antificial Intelligence: Concept, benefits, and scope. Differences between Al, Machine Learning (ML) and Deep
Learning (DL) - Al applications, capabilities and competitive advantage; Industry drivers,

2. Al strategy for the enterprise - Considerations for an Al strategy, Al & Startups. Internet of Things (IoT),
Introduction to mobile computing and Cloud computing.

UNIT-1I: AT Led Strategic Interventions
1. Algorithm: New member in the boardroom, Accelerated
operational models in an organisation,
2. AL future of Al in HR, Talent sciences, Algorithms & Talent Acquisitions (TA), Al & transformation in Finance
& Accounting. CFO of tomorrow, Changing role of Chief Information Officer (CIO): Industry 4.0,

(12 Lectures)
decision making with real time analytics, Al in

UNIT- I1I: Al in Banking & Insurance (12 Lectures)
1. Redefined banking industry — adoption of Analytics, Al powered financial services, Fraud mitigation in banks

with Al, Reorienting customer retention, Risk management with Al,

2. Al driven transformation in Insurance, Digital based insurance model,

UNIT- IV Al in Retail
&

(12 Lectures)
Al interventions in Retail Outlets. Emerg

ence of smart customers, ad content predictions, Evolution of smart
retailers, Omni channel experience, Al in consumer packaged goods, Fluid supply chain transformation with Al

2. Al-Led marketing transformations, Data to Clusters - Ad content prediction - Al based Ad buy and CPC
optimization, Al driven campaign management.

3. Al for Sales: Data to Classes - Insides Sales Rep workflow automation

- Improved Lead, Opportunity Ranking
and Reminder.

UNIT-V: Exponential Technologies
1. Beating cyber-attacks with Analytics, Al in automotive industry:
extracting value and transforming business, Real time streaming ana

2. Cryptocurrency Analytics, Al for customer service-data to scores,
center rep automation.

(12 Lectures)
driverless cars and drones, loT Analytics;
Iytics.

Al for Portfolio Management. Chatbots. Call

Practical Exercises: Learners are required to:
I Identify a startup using AT and prepa

re a report on how it is leveraging Al for its business processes.

2. Analyse, interpret, and present key learnings of case study titled Making the business case for Al in HR (Altemeyer,

3. Participate in a simulation exercise of a hoardroom meeting with a robot,

4. Identify a bank providing Al powered services and prepare a report on the facilities available for the customers tixor gh A

5. The learners are givided into groups and each group to represent a retail brand. With the use of Al the group has thlshowe
how it has brouBht transformation in the business and customer experience,

6. Identify thpSuccess stories (at least five) of Al driven businesses (different sectors) across the globe and prepare a
on the huSis of your analysis of the same.

Reference

| ssell. S. 1., & Norvig, P, (2019). Antificial Intelligence: A Modern Approach, 3rd Edition. New Jersey: Prentice Hall. Akerkar.
(2018). Artificial Intelligence for Business, Basingstoke: Springer Nature

Dhanrajani, S. (2018). Al & Analytics: Accelerating Business Decisions. New Jersey: Wiley. Altemeyer, B. (2019). Making
the business case for Al in HR: two case studies. Strategic HR Review, 18(2), 66-70.
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IV.  ADVANCED MAJOR COURSE- AMJ 3:
BUSINESS DATA ANALYTICS

| Marks: 25 (S Attd. + 20 SIF: 1Hr) + 75 (ESE: 3Hrs) = 100

_ - Pass Marks: Th (SIE + ESE) =40

(Credits: Theory-04) 60 Hours
(Only for Hons Degree)
Course Objectives:

I The course aims to introduce the learners with the business intelligence and analytics, which include the use of data, statistical
and quantitative analysis, exploratory and predictive models.

u arni mes:
After completion of the course, learners will be able to:

Demonstrate skills for computation and ageregation of data using MS Excel;
Present data with the help of charts pivot tables:

1
2
3. Create Linear Regression Models using Excel and interpret the results;
4. Analyse data using R Studio Package and interpret the results;

5. Apply Textual data using Python and interpret the results,

Course Content:

UNIT- I: Introduction (12 Lectures)

I Data & Data Science; Data analytics and data Conclusion using MS-Excel, Classification of Analytics, Introduction
of Big Data, 5V of Big data, Big data as Solution in current business.

2 Traditional Business intelligence versus Big data technology, Challenges for big data analytics; Data driven
decision making.
UNIT-II: Analytical Tools

I Descriptive Statistics and Inferential Statistics:
Data Summarization and Visualization.

2 Machine learning Algorithms. Describing data using charts and basic statistical measures. Correlation.

(12 Lectures)
Advanced Analytical Techniques; Data Cleansing & Preparation;

UNIT-IIIL: Predictive Analytics
1 Simple Linear Regression; Coefficient of Determination;
2 Multiple Linear Regression; Interpretation of Regression

(12 Lectures)
Residual Analysis: Confidence & Prediction intervals.

Coefficients; heteroscedasticity; multi-collinearity.

UNIT-IV: Getting started with R (12 Lectures)
Introduction to R and R Studio

UNIT-V: Textual Data Analysis (12 Lectures)

I Basics of textual data analysis, significance, application, and challenges. Methods and Techniques of textual
analysis: Text Mining, Categorization, Entity Extraction, Sentiment Analysis, Deep Linguistics.
2 Introduction to Textual Analysis using Pvthon.

Practical Exercises: The learners are required to:

I Showcase their understanding of basics of excel: Organizing data with Excel -
and aggregations using Excel - Working with Summing and other Reporting functions in Excel - Working with
pivot tables and charts - Using Excel for Data Analytics: Power Query - Power Pivot - Power view - Power Map -
Building tips - Display tips - Keyboard shortcuts — Mouse shorteuts - Standardized layouts - Understanding table
based and spreadsheet-based layouts.

2 Showecase their understanding of data cleansing techniques using External Data - Searching and Combining Data
with Power Query: Getting started with Power Query - Know the Environment tabs and toolbars - Access new or
existing reports - Importing and combining data from databases, web, files - Splitting and aggregating data -
Discovering and Analyzing Data with Power Pivot: Database concepts - Loading Data into Power Pivot - Using
Power Query and Power map add-ins - Designing Pivot Table reports - Filtering data - Creating Custom functi
and formulas - Formatting Pivot Tables - Managing Power Pivol Data - Setting Connection properties - Mal

- Configuring Pivot Table Options, Preparation of Histograms - Pareto charts - Boxplots - Trée
rst charts

inear Regression Mode
1=collinearity.

ad datasets into R - Export data from R - Man ipulate and Process Data in R

emonstrate with a Case Study to perform basic analytics using R.

Use Python for analyzing textual data; Data loading into Python; P

TF-IDF (Term Frequency Inverse Document Frequency)

Performing simple computations

Is using Excel: Interpretation of results. Applying tests for heteroscedas city ahd

- Use functions and pack

re-processing and Text Cleanup; Gen ating
Matrix: Data Clustering: Visualization & Reporting,

i
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Reference Books:

e =TT, B O PYRE S

Alexander, M,, Decker, I, & Wehbe, B. (2014). Microsoft B

Kumar, D, U. (2017). Business Analytics: The Science of Data Driven Decision Making. N. Jersey: Wiley.
McKee, A. (2003). Textual Analysis: A Beginner's Guide. London: Sage Publication,

Motwani, B. (2019). Data Analytics with R. New Jersey: Wiley,

North, M. (2012). Data Mining for the masses, Athens, Georgia: Global Text Project,

Paul, T. (2011). R Cook book. New York: O Reilly Media’.

Frovost, F., & Fawceett, T, (2013). Data Science for Business. New York: O'Reilly Media.

usiness Intelligence Tools for Excel Analysis. New Jersev: W

iley.
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OR

| Marks: 50 (SIE: 25 Synopsis + 25 Viva on Synopsis: 1Hr) + 100 (ESE Pr: 6Hrs) + 50 (Viva) = 200

RESEARCH COURSES- RC 2: (In lieu of AMJ 2 & AMJ 3)
RESEARCH/ PROJECT DISSERTATION/ RESEARCH INTERNSHIP/ FIELD WORK

Pass Mar'kS = 86

(Only for Hons with Research Degree)

Guidelines to Examiners for Semester Internal Examination (SIE):

Evaluation of project dissertation work may be as per the following guidelines:

Project Symapsis =25 marks
Project Synopsis presentation and viva-voce = 25 marks

Guidelines to Examiners for End Semester Examination (ESE):

Evaluation of project dissertation work may be as per the following guidelines:

Project model (if any) and the Project record notebook = 70 marks
Project presentation and viva-voce = 30) marks

The overall project dissertation may be evaluated under the Jollowing heads:
*  Motivation for the choice of topic

* & & & & F " s =

Project dissertation design

Methodology and Content depth

Results and Discussion

Future Scope & References

Participation in an Internship programme with a reputed organization
Application of the Research technigue in Data collection

Repori Presentation

Presentation style

Viva-voce

Course Objectives & Lea rning Outcomes:

After completion of the course, the learner can be able to understand:
Learning Outcomes Upon successful completion of this course, students will be able to-

ol ol

Design and conduct an original rescarch project in order to answer your research questions.
Design a discipline-specific research methodology.

Apply humanities/social science/scientific writing skills (APA)

Participate in the peer review process

Analyze research and other topics with academics in your field

Research Project
Research project under a Supervisor of the Department/Institution may be allocated to the eligible and qualifying candidate.

Project Dissertation/ Research Internship/ Field Work

The students of Post-Graduation must work Thirty-Six (36) days as
Ranchi University, which may include Gov
NGOs etc.

Interns under Any Organisation having an MoU with the
ernment Organizations/judiciary/ Health Care Sectors/ Educational Institutions/

The nature and the place of working must be informed in writing, seeking permission from the head of the
department or the institution before undertaking the Project dissertation.

Submission of the Project Work

Each student has to submit two co

R

it
Topic

pies of the dissertation work duly forwarded by the HOD of Department concerned. The

Formation of Research Problem; research questions, objectives and hypotheses. .
Formation of Research Design, Selection of tools for data collection and description of Sample.
Collection of data. Coding and analysis of data. Conclusions and their Interpretations.
Presentation of project work in the seminar on the assigned topic & open viva there on.

At least one Research paper must be presented at a conference or may be published in a reputed journalf)

forwarded copies will be submitted in the Department/Institution for the evaluation at least Seven days before the senfinar.
The project will consist of
1. Field work/Lab work related to the project.
- Selection of Research Topic. Review or Survey of the related Literatures.

Project work related to the Industrial/socially relevant topics may be given.

NB;AStudents will select topics for the project work in consultation with a teacher of the deparyment.
Tht Seminar will be held in the respective P.G. Department. Ranchi University, Ranchi. V‘R i -
=5
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COURSES OF STUDY FOR FYUGP IN “COMMERCE” MINOR

ASSOCIATED CORE COURSE- MN A Either may be opted in Sem-I or Sem-II

ASSOCIATED CORE COURSE-MN A:
FUNDAMENTALS OF ACCOUNTING

| Marks: 25 (5 Attd. + 20 SIE: 1Hr) +75(ESE: 3Hrs) =100  Pass Marks: Th (SIE+ ESE) =40 |

(Credits: Theory-04) 60 Hours
Course Objectives

I Toacquaint learners with the foundational princi
2. To provide practical knowledge of recording bus
3. Tointroduce learne

4. Todevelop the abil

ples, concepts, and conventions of financial accounting,
mess transactions and preparing financial statements.
rs to essential tools such as journal, ledger, trial balance, and final accounts,

ity to apply accounting principles using both manual and computerized methods.

Learning Outcomes

Upon successful completion of this course, students will be able to:

Understand the basic framework and objectives of financial accounting,

Apply double-entry principles to record transactions in books of accounts.

Prepare trial balance and basic final accounts for a sole proprietorship,

Understand the methods of depreciation and reconcile bank statements.

Gain introductory knowledge of computerized accounting systems and generate financial reports,

i okl

Course Content
Unit I: Introduction to Accounting
1. Definition, objectives, and functions of accounting, Users of accounting information

2. Accounting principles: Concepts and conventions, Accounting standards and IFRS (overview)
3. Introduction to accounting cycle and system

(10 Hours)

Unit I1: Journal and Ledger
Double-entry system of accounting
Types of accounts: personal, real, nominal

Journal entries and narration, Ledger posting and balancing
Preparation of trial balance

(10 Hours)

Fo L20

Unit I11: Final Accounts of Sole Proprietorship
1. Meaning and components of final accounts
2. Adjustments in final accounts (closing stock, outstanding/prepaid expenses, elc.)
3. Preparation of Trading Account, Profit & Loss Account, and Balance Sheet
4. Rectification of common accounting errors

(15 Hours)

Unit IV: Depreciation and Bank Reconciliation Statement
1. Concept, causes, and need for depreciation
2. Methods: Straight Line Method and Diminishing Balance Method
3. Bank Reconciliation Statement — purpose and preparation

4. Causes of differences in cash book and passbook

(10 Hours)

Unit V: Introduction to Computerized Accounting
1. Basics of computerized accounting systems
2. Features and benefits of accounting software (Tally, Busy, Zoho Books — overview)
3. Recording transactions using software (demonstration-based learning)
4. Generating financial reports ( Trial Balance, P&L., Balance Sheet)

(15 Hours)

Suggested Readings

1. T.S. Grewal, Double Entry Book Keeping — Principles and Practice, Sultan Chand & Sons

R.L. Gupta & V.K. Gupta, Principles and Practice of Accounting, Sultan Chand & Sons
S.N. Maheshwari & S.K. Maheshwari, lntroduction 1o Accountancy, Vikas Publishing

. Shukla, T.S. Grewal & S.C. Gupta, Advanced Accounts — Volume I, S. Chand i
‘R. Monga, Financial Accounting: Concepis and Applications, Mayur Paperbacks vl 1
Tally Education Pvt. Ltd., Official Guide to Tally ERP 9, Tally Solutions _\_ﬁ ll '
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FYUG COMMERCE NEP CURRICULUM

MINOR COURSE-B

MINOR COURSE- MN B:
FUNDAMENTALS OF BUSINESS AND ENTREPRENEURSHIP

| Marks: 25 (5 Attd. + 20 STE: 1Hr) + 75 (ESE: 3Hrs)=100 Pass Marks: Th (SIE + ESE) = 40 |

(Credits: Theory-04) 60 Hours
Course Objectives

1. Tointroduce students to the fundamentals of business and various forms of business organization.
2. To provide an understanding of the entreprencurial mindset and the startup ecosystem.
3. To familiarize learners with the process of identifying business opportunities and creating business plans.

4. Todevelop basic competencies for managing small businesses and startups.
Learning Outcomes

Upon successful completion of this course, students will be able to
1. Understand the nature, objectives, and types of business activities,
Explain various forms of business ownership and emerging trends in business,
Recognize the qualities and functions of entrepreneurs,
Demonstrate the ability to generate business ideas and
Appreciate the role of innovation,
development.
Course Content
Unit I: Introduction to Business (10 Hours)
Concept and characteristics of business
Classification of business activities: industry, commerce, trade, auxiliaries
Objectives of business: economic and social
Business environment: internal and external factors
- Emerging forms: e-business, outsourcing, social enterprise
Unit II: Forms of Business Organisation
Sole proprictorship, partnership, joint Hindu family business
Joint stock company: features and types
Cooperative societies
Public vs. private enterprises
- Choice of suitable form of business
Unit II1: Introduction to Entrepreneurship
1. Meaning, nature, and importance of entrepreneurship
2. Entreprencur vs. manager
3. Types of entrepreneurs: economic, social, technopreneur,
4. Characteristics and functions of successful entrepreneurs
5. Role of entrepreneurship in economic development
Unit IV: Entreprencurial Opportunities and Business Plan
1. Identifying business opportunities and feasibility analysis
2. Market research for startups
3. Introduction to business planning and proposal writing
4. Components of a business plan: product, market, operations, financials
3. Legal requirements for starting a business
Unit V: Entrepreneurial Support and Innovation 14 Hours)
I. Startup ecosystem and incubators
2. Roleof government in promoting entrepreneurship: MSME, Startup India, Atmanirbhar Bharat
3. Financial institutions: SIDBI, NABARD, KVIC, PMEGP
4. Innovation and creativity in entrepreneurship
5. Challenges faced by entrepreneurs and miligation strategies
Suggested Readings
I, C.B.Gupta & N.P. Srinivasan, Entrepreneurship Development, Sultan Chand & Sons
Vasant Desai, The Dynamics of Entrepreneurial Development and Managemer
P. Saravanavel, Entrepreneurship Development, Ess Pee Kay Publishing
R. Sharma & Shashi K. Gupta, Business Organisation and Management, Kalyani Publishers
vid H. Holt, Entreprenewrship: New Venture Creation, Pearson Education
eports and Handbooks by MSME Ministry, Startup India, NABARD, and SIDBI

l e
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prepare a basic business plan,
government policies, and institutional support in entrepreneurship
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women entrepreneurs

(14 Hours)

i, Himalaya Publishing
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FYUG COMMERCE

NEP CURRICULUM

MINOR

COURSE-C

MINOR COURSE- MN C:
BUSINESS LAWS AND CORPORATE GOVERNANCE

Marks: 25 (5 Attd. + 20 SIE: 1Hr) +75 (ESE: 3Hrs) = 100

Course Objectives
I

2.

3

4.

Learning Qutcomes

To provide an understanding of the legal framework gov
To enable students to interpret and apply key pro
To familiarize learners with com
To instill awareness of ethical practices and the role

Upon successful completion of this course, students will be able to:
Understand the basic legal structure that supports commercial activitics.

SR LD

Interpret essential provisions of the Indian Contract Act an

Explain the key

Course Content
Unit I: Indian Contract Act, 1872

l.
2.
3.

Meaning and essentials of a valid contract

Pass Marks: Th (SIE + ESE) =40

(Credits: Theory-04) 60 Hours

erning business operations in India,
visions of business-related laws,
pany law and the concept of corporate governance,

of regulatory bodies in corporate compliance.

d other regulatory frameworks.

features of company law, including incorporation, management, and dissolution.
Appreciate the importance of corporate governance, ethics,
Identify the role of regulatory bodies like MCA, SEBI. and

and transparency in business practices,
the judiciary in enforcing legal norms.

(12 Hours)

Offer and acceptance, consideration, capacity to contract, free consent

Void, voidable and unlawful agreements, Performan

4. Remedies for breach of contract

Unit II: Sale of Goods Act, 1930

L.
2
3

Contract of sale — meaning and essentials

ce of contract and discharge

(10 Hours)

Conditions and warranties, Transfer of property and risk
Rights of an unpaid seller, Remedies available to buyer and seller

Unit I11: Consumer Protection and E-Com merce Laws

1
2
3
4,
S

Consumer Protection Act, 2019 — rights and duties of consumers

Consumer redressal mechanism

(12 Hours)

E-commerce and online contracts — basic legal implications

IT Act 2000 - digital signatures and cyber law provis

ions (overview)

Legal issues in digital transactions and consumer privacy

Unit 1V: Companies Act, 2013 — Basics

15
2,
3

Meaning and characteristics of a company

(13 Hours)

Types of companies, Incorporation of company and Memorandum & Articles of Association
Company meetings and resolutions, Role and responsibilities of directors

Unit V: Corporate Governance and Ethies

1
Z,
3

4.

iy

Meaning and principles of corporate governance

Regulatory framework in India: SEBI. Clause 49, Companies Act provisions

Role of Board of Directors and Independent Directors
Corporate social responsibility (CSR) and ethical busi

Whistle-blower protection and good governance practices

Suggested Readings

(=AY SOV

N.D. Kapoor, Elements of Mercantile Law., Sultan Chand & Sons

AvtapSingh, Business Law, Eastern Book Company
R.

"« Tulsian, Business Law, McCGraw Hill

M.C. Kuchhal, Business Law, Vikas Publishing House

N. Pillai & Bagavathi, Business Law, S. Chand Publishing

-K. Maheshwari & S.N. Maheshwari, Business Law. Himalaya P

(13 Hours)

ness practices

ublishing
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FYUG COMMERCE NEP CURRICULUM

MINOR COURSE-D

MINOR COURSE- MN D:
BUSINESS ECONOMICS

| Marks: 25 (5 Attd. + 20 SIE: 1Hr) +75 (ESE: 3Hrs) = 100 - Pass Marks: Th (SIE + ESE) =40 _

(Credits: Theory-04) 60 Hours

Course Objectives

I Toprovide an understanding of basic microeconomic and macroeconomic principles
2. Toenhance decision-making skills by applying cconomic concepts to real-world busi
3. To familiarize students with economic tools used in pricing,

4. Tointroduce the functioning of economic systems and polic

from a business perspective.
ness problems,
production, cost management, and market analysis.
ies affecting businesses and consumers.

Learning Outcomes

After completing this course, students will be able to:

Comprehend the economic environment in which businesses operate.

Analyze demand and supply forces and understand consumer and producer behavior,

Apply cost and revenuc analysis for decision-making in different market conditions.

Interpret macroeconomic indicators like GDP, inflation, and policy measures,

Assess the impact of government policies and economic events on business decisions.

gt ol v 8

Course Content
Unit I: Introduction to Business Economics

(10 Hours)
1. Meaning, nature, and scope of business economics
2. Difference between microeconomics and macroeconomics
3. Basic economic problems and role of price mechanism
4. Opportunity cost and production possibility curve
5. Roleofbusiness economics in decision-making
Unit I1: Demand and Supply Analysis (12 Hours)
1. Law of demand and law of supply, Determinants and types of demand
2. Elasticity of demand: price, income, and cross clasticity
3. Demand forecasting techniques (basic overview), Equilibrium price determination
Unit H1I: Cost and Revenue Analysis (12 Hours)
I Concepts of cost: fixed, variable, average, marginal, and total
2. Cost-output relationship in the short and long run, Economies and diseconomies of scale
3. Concepts of revenue: total, average, marginal, Break-even analysis and business application
Unit IV: Market Structures and Pricing (13 Hours)

1. Features of perfect competition, monopoly, monopolistic competition, and oligopoly
2. Price-output determination in different markets, Price discrimination,

3. Pricing strategies in business: skimming, penetration, cost-plus, and competition-based pricing
Unit V: Introduction to Macroeconomies and Business Environment (13 Hours)

1. Concepts of GDP, GNP, NNP, and national income

2. Inflation, deflation, and unemployment — types and causes

3. Monetary and fiscal policy — meaning and tools

4. Business cycles - phases and features, Role of gavernment in business regulation

Suggested Readings
. H.L. Ahuja, Business Economics, Sultan Chand & Sons
D.N. Dwivedi, Managerial Economics, Vikas Publishing House
P.L. Mechta, Managerial Econontics - 4 nalysis, Problems and Cases. Sultan Chand
dmuelson & William Nordhaus, Economics, McGraw Hill
iw N. Gregory, Principles of Economics, Cengage Leaming
- Agarwal, Business Economics, Galgotia Publishing
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FYUG COMMERCE NEP CURRICULUM

MINOR COURSE-E

MINOR COURSE- MN E:
PRINCIPLES OF MANAGEMENT AND ORGANIZATIONAL BEHAVIOUR

| Marks: 25 (5 Attd. + 20 SIE: 1Hr) +75 (ESE: 3Hrs)= 100

Pass Marks: Th (SIE + ESE) =40 |
(Credits: Theory-04) 60 Hours
Course Objectives
1. To impart knowledge of fundamental management principles and functions.

2, Todevelop an understanding of organizational behavior and its relevance to workplace management.
3. Toexplore individual and group dynamics in organizational settings.
4. Toenable leamners to apply behavioral principles to enhance managerial effectiveness,
Learning Outcomes
After completing this course. students will be able to:
I Understand the key functions and levels of management in organizations.
2. Apply management theories to real-world organizational issues.
3. Analyze how individual behavior, personality, perception, and motivation impact workplace outcomes.
4. Explain the dynamics of team behavior, communication, and leadership in organizational settings.
5. Ewaluate the influence of organizational culture, change, and stress on performance

Course Content
Unit I: Introduction to Management

(12 Hours)
1. Meaning, nature, and importance of management
2. Evolution of management thought: Classical, Neo-Classical, Modern theories
3. Functions of management: Planning, Organizing, Staffing, Directing, Controlling
4. Levels of management and managerial roles (Mintzberg)
5. Coordination as the essence of management
Unit II: Planning and Organizing . (12 Hours)
I.  Nature and significance of planning, Types of plans and steps in planning
2. Decision-making: types, process, and techniques
3. Organizational structure: types and span of control
4. Delegation of authority and decentralization
Unit ITT: Introduction to Organizational Behaviour (12 Hours)

Meaning and scope of organizational behaviour (0OB)
Individual behavior and personality traits

I

2.

3. Perception: factors influencing perception and perceptual errors

4. Attitudes and values - formation and effect on work, Learning and reinforcement

Unit IV: Motivation and Leadership (12 Hours)
1. Motivation: meaning and importance
2. Theories of motivation: Maslow, Herzberg, McClelland, Expectancy theory

3. Leadership: concept and styles, Theories of leadership: Trait, Behavioral, Contingency theories
4. Emotional intelligence and leadership effectiveness

Unit V: Group Dynamics and Organizational Culture
1. Group formation, types of groups, and group behavior
2. Team building and conflict management, Communication: process,

types. and barriers
3. Organizational culture and climate, Organizational change and stres

§ management
Suggested Readings

- Harold Koontz & Heinz Weihrich, Essentials of Management, McGraw Hill
Stephen P. Robbins & Mary Coulter, Management, Pearson Education

Stephen P. Robbins & Timothy A, Judge, Organizational Behaviour, Pearson Education
L.M. Brasad. Principles and Practice of Management, Sultan Chand & Sons

o
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K. Mdwathappa, Organizational Behaviour, Himalaya Publishing House ix /Krv"ﬂ
Exed Luthans, Organtzational Behaviour. MeGraw Hill
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FYUG COMMERCE NEP CURRICULUM

MINOR COURSE-F

MINOR COURSE- MN F:
FINANCIAL SYSTEM AND MARKETS

| Marks: 25 (5 Attd. + 20 SIE: 1Hr) + 75 (ESE: 3Hrs) =100 -

Pass Marks: Th (SIE + ESE) = 40 |

(Credits: Theory-04) 60 Hours
Course Objectives

I Toprovide a conceptual understanding of the structure and functions of the Indian financial system

2. Tointroduce the key financial institutions, regulators, and instruments.

3. Toexplain the role of capital and money markets in economic development.

4. To familiarize students with financial market operations, including recent trends and challenges.

Learning Outcomes
Upon completion of this course, students will be able to:
Understand the structure and components of the Indian financial system.

[dentify the roles and functions of financial institutions like RBI. SEBI, banks, and insurance companies.
Distinguish between money markets and capital markets.

Evaluate the functioning of stock exchanges, mutual funds, and primary/secondary market mechanisms.
Analyze the challenges and reforms in the financial sector.

M:h-!.-J!\J—

Course Content
Unit I: Overview of Financial System
1. Components of financial system: institutions, instruments, markets, and services
2. Functions and importance of the financial system in economic development
3. Structure of Indian financial system, Recent developments and challenges in Indian financial system

(10 Hours)

Unit I1: Financial Institutions and Regulators

(12 Hours)
. Reserve Bank of India (RBI): functions, role in monetary policy
2. Commercial banks and their role in credit creation
3. Non-Banking Financial Companies (NBFCs): types and significance
4. Securities and Exchange Board of India (SEBI): objectives and functions
5. Insurance Regulatory and Development Authority of India (IRDAI) - overview
Unit ITI: Money Market (12 Hours)
I, Meaning and features of money market
2. Participants in the money market
3. Instruments: Treasury bills, commercial papers, certificates of deposit, call money
4. Role of RBI in money market, Challenges and limitations of Indian money market
Unit IV: Capital Market and Stock Exchanges (14 Hours)
Meaning, features, and structure of caj

1. pital market, Primary vs, Secondary market
2. Stock exchanges in India: NSE, BSE — functions and listing procedure

3. Role of SEBI in regulating capital markets
4.

Overview of electronic trading and depositories (NSDL., CDSL)

Unit V: Mutual Funds and Other Financial Instruments (12 Hour:
1. Concept and types of mutual funds
2. Role and benefits of mutual funds in financial inclusion
3. SIPsand NAV concepts, Introduction to derivatives, bonds, and debentures
4. Credit rating agencies and their role in financial markets

Suggested Readings

I L.M. Bhole & Jitendra Mahakud. Financial Institutions and Markets, McGraw Hill
E. Gordon & K. Natarajan, Financial Markets and Services, Himalaya Publishing House
M.Y. Khan, /ndian Financial System, McGraw Hill

” ’
S Gurusamy, Indian Financial System, Tata McGraw Hill L | v
Bharati V. Pathak._ The Indian Financial System: Markets, nstitutions and Services, Pearson M [ gr\‘ —

Y B

V.A. Av““i- Investment and Securities Markets in India, Himalaya Publishing House

rd I\.
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FYUG COMMERCE NEP CURRICULUM

MINOR COURSE-G

MINOR COURSE- MN G:
DIGITAL MARKETING

| Marks: 25 (S Ad.+ 20 SIE: 1Hr)+75 (ESE: 3Hrs) = 100 ~ Pass Marks: Th(SIE + ESE) = 40 [

(Credits: Theory-04) 60 Hours
Course Objectives:

The course aims to provide knowledge about the concepts, tools, techniques, and relevance of digital marketing in the present changing

scenario. It also enables the learners to learn the application of digital marketing tools and acquaint about the ethical and legal aspects
involved therein.

Course Learning Outcomes:

After completion of the course, learners will be able to:

I Identify and assess the impact of digital technology in transforming the business environment and also the customer journey;
2. Explain the way marketers think, conceptualize, test continuously to optimize their product search on digital platforms: lllustrate
the measurement of cffectiveness of a digital marketing campaign;

3 Introduction of Al in Digital Marketing: Demonstrate their skills in digital marketing tools such as SEQ, Social media, and
Blogging for engaging the digital generation: Explain the need for regulatory framework for digital marketing in India

Course Content:
UNIT-1 Introduction

1. Concept, scope, and importance of digital marketing, Traditional marketing versus digital marketing.

2. Challenges and opportunities for digital marketing, Digital penetration in the Indian market. Benefits to the
customer; Digital marketing landscape: an overview.

3. Ethical issues and legal challenges in digital marketing. Regulatory framework for digital marketing in India.

(12 Lectures)

UNIT-II Digital Marketing Management (12 Lectures)

1. Digital-marketing mix. Segmentation, Targeting, Differentiation, and Positioning: Concept, levels, and strategies
in a digital environment; Digital technology and customer-relationship management.
2. Digital consumers and their buying decision process,

UNIT-HI Digital Marketing Presence

1. Concept and role of Internet in marketing. Online marketing domains. The P.O.E.M. framework.
and Domain name branding.

Search engine optimization: stages, types of traffic, tactics.
Online advertising: types, formats, requisites of a good online advertisement, Buying models.
Online public relation management.

Direct marketing: scope and growth. Email marketing, Facebook marketing. YouTube and Video marketing,
Twitter Marketing, Instagram Marketing: types and st rategies.

(12 Lectures)
Website design

Lhigs &3 b

UNIT-1V Interactive Marketing

I Interactive marketing: concept and o
social networks,
Blogging: types and role.
Video marketing: tools and techniques.
Mobile marketing tools.
PPC marketing. Payment options.

(12 Lectures)

ptions, Social media marketing: concept and tools. Online communities and

@

UNIT-V Artificial Intelligence in Marketing

(12 Lectures
L. Introduction of Artificial Intelligence in Marketing, how does Al Work, Benefit of Al in Marketile Aut! mations
Content creation with AL, Al Tools available for Digital marketing.
Practical Exercises: The learners are required to:

1 Prepare a report on the difference between the popularity of any brand using both digital
advertising as well as traditional
advertising tools.

2. Create a hypothetical advertising tools using Google Ads.

Prepare gA¢port on all the possible sources of digital marketing like, Facebook, Instagram, etc.

Implemepfed from AcadémicSession 2025-26 & onwards W T |
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Reference Books:
1. Chaffey, D., Chadwick, F. E., Johnston, K_, & May
New Jersey: Pearson Hall.
2. Fros,R.D.,Fox, A, & Strauss, J.
Tata McGraw Hill Education.

Kapoor, N. (2018). Fundamentals of E-Marketing. Delhi: Pinnacle India,
Kotler, P., Kartajaya, H., & Setiawan, |,

o

er, R.(2008). Internet Marketing: Strategy, Implementation, and Practice,

(2018). E- Marketing. Abingdon: Routledge. Gupta, S. (2018). Digital Marketing. Delhi:

(2017). Digital Marketing: 4.0 Moving from Traditional to Digital. New Jersey: John
Wiley & Sons.

5. Ryan,D., & Calvin, J. (2016
London: Kogan page.

6. Blanchard, O. A. (2011). Social Media RO
Indianapolis: Que Publishing,

7. Charlesworth, A. (2018). Di

I: Managing and Measuring Social Media E fTorts in Your Organisation.

). Understanding Digital Marketing: Marketing Strategies for engaging the Digital Generation.
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Add-on Certificate Course on Financial Accounting & Inventory Management

(Duration: 30 Hours)
Department of Commerce
St. Xavier's College (Autonomous), Ranchi

Course Co-ordinator and Convener: Dr. Narendra Singh (Head & Dean)

Full Marks: - 100 Pass Mark: - 40
About Course: - The course has been divided into Six modules. Each module contains
sections/chapter. And each section contains specific topics. After completion of each Module
assessment of candidate will be done through Question& Answer session. Only after passing final
assessment Certificate will be provided to successful candidates.

The duration of this course is Six Month. Classes will be held three alternate days in a week. Each
class will be of one hour. After successful completion candidates will have to go through industrial
exposure either with any firm or Company.

Objective: - This subject enhances the student’s knowledge in very specific area, which provides them
extra knowledge about computer accounting system, which is an essential part to today’s corporate
accounting system.

Course Eligibility: Open to all UG students for B.com. Semester | and 1l of St. Xavier’s College, Ranchi.

Syllabus (Module-wise)

Module-1 BASIC OF ACCOUNTING (2 Hours)

Introduction -Types of Accounts, Accounting Principles or concepts, Mode of Accounting, Rules of
Accounting, Double-entry system of bookkeeping, Introduction of Tally Prime, History of tally Versions of
tally,

Module-2 FUNDAMENTALS OF TALLY (2 Hours)

Creation / setting up of Company in Tally prime, Company Features & Configuration, Select Company, shut
company, Gateway of Tally (GOT), Components of Gateway, Period & Date Setting, Rules of Period & Date,
Closing & Exiting from Tally,

Module-3 ACCOUNTING MASTERS (3 Hours)
Group Creation, Multiple Group Creation, Ledger Creation, Multiple Ledger Creation, New Voucher Creation.
Advance Ledger creation,

Module-4 ACCOUNTING TRANSACTION VOUCHERS (6 Hours)

Voucher entry and Voucher Type - a. Payment, b. Receipt, ¢. Contra, d. Sales. e. Purchase f Debit Note, g.
Credit Note. h. Journal. Voucher Alteration & Deletion. Single and Double Mode Voucher Entry system, Non
Accounting Vouchers. Bill by Bill example.

Module-5 INVENTORY INFORMATION (9 Hours)

Inventory configuration & features, Inventory info. Menu, Stock groups, Stock categories, Stock item, Unit of
measurement, Locations / Godowns, Inventory voucher types, (Bill by Bill entry for Practice), Goods Receipt
Note, Delivery Note, Rejection Outwards, Rejection Inwards,

-

Module-6 ADVANCE ACCOUNTING AND IN VENTORY (8 Hours) S
Bill-wise details, Cost centers and Cost Categories, Order Processing, Recorder Levels, Batch-wise details, Bill

of Materials, Batch-Wise Details, Different Actual and Billed Quantities, Price Lists, Zero-Valued ntries, 9,%&
nterest calculation, TDS calculation, Multiple currencies, Security Control, " = -
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Add-on Certificate Course on Goods & Service Tax (GST) and Payroll Management
BASED on: Accounting Software — Tally Prime & Govt. Portal

(Duration: 30 Hours)
Department of Commerce
St. Xavier's College (Autonomous), Ranchi.

Course Co-ordinator and Convener: Dr. Narendra Singh (Head & Dean)

Full Marks: - 100 Pass Mark: - 40
About Course: - The course has been divided into Six modules. Each module contains
sections/chapter. And each section contains specific topics. After completion of each Module

The duration of this course is Six Month. Classes will be held three alternate days in a week. Each
class will be of one hour. After successful completion candidates will have to o through industrial
exposure either with any firm or Company.,

Objective: - This subject enhances the student’s knowledge in very specific area, which provides them
extra knowledge about computer accounting system, which is an essential part to today’s corporate
accounting system.

Course Eligibility: Open to all UG students for B.com. Semester IT and IV of St. Xaviers College,
Ranchi.

Syllabus (Module-wise)

Module-1 Introduction to GST (3 Hour’s)

Introduction to GST — Concept, Types (CGST, SGST. IGST), GST Structure, GSTN Portal Overview,
GST Registration — Types, Documents, Process. Composition Scheme, Regular vs Composition, GST
Terminologies — Supply, Place of Supply, Time of Supply, Exemptions, HSN & SAC Codes, GST
Slab Rates, [tem Classification in Tally, GST Setup — Enable GST. Company GST Configuration, GST
Details Setup.

Module-2 GST (Goods and Service Tax) (9 Hour’s)

Ledger Creation for GST - GST Ledgers, Party Ledgers with GST. Tax Ledgers (CGST/SGST/AIGST),
GST in Inventory — Stock Item GST Setup, HSN Codes, GST Applicable Settings, Sales under GST —
Sales Ledger Setup, GST Sales Entry Basics, GST Sales Transactions — With GST, With Discount,
With Multiple Items, Round Off, Sales Register, Interstate Sales & IGST Billing — B2B Supplies, 4
Consignment Level GST, E-Way Bill Requirements, Purchase under GST - Local Purchases, “ ).
Interstate Purchases, GST Ledger Linking, Purchase Transactions — Input GST with item-wise details, 13
Debit Notes for Purchase Returns, GST Credit/Debit Notes — Use cases, Creation, Adjustment, Mixed
Supply & Composite Supply — Billing & GST Calculations in Tally, GST Advance Receipts Entry —
Accounting + Adjustment During Invoice Generation, Reverse Charge Mechanism (RCM) - RCM
Ledger Setup, RCM Purchase Entry, GST Liability Posting, Import & Export Entries — Import of
Goods/Services with IGST, Export Sales, GST Adjustment Entries — [TC Adjustment, Reversal Entry,
Interest & Late Fees, E-Way Bill Generation — Rules, Tally Data Needed, Practical Explanation, GST
Payment Entry — Cash Ledger, Credit Ledger,

Module-3 Display and Print Report (2 Hour’s)
GST Payable Reports, Liability Posting, GSTR-1 in Tally — B2B, B2C, Credit/Debit Notes, HSN
Summary Report, GSTR2A/2B — Matching ITC, Understanding Auto-populated Purchase Data,

} 1\'ww i /
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GSTR-3B - Monthly Summary, Tax Liability, ITC Available/Utilized, Tally Reports, Complete GST
Return Filing Cycle — Sales + Purchase + ITC + Payment Workflow. GST Audit Reports — GST
Computation, Mismatch Reports, Verification,

Practical Case Study 1 — End-to-End GST Sales/Purchase with Returns + Payment, Practical Case
Study 2 — Mixed Supply. RCM, Interstate Supply, Adjustments, Final Revision — Full GST Cycle in
Tally: Entries — Reports — GST Return Output.

Module-4 Introduction of Payroll Accounting (3 Hour’s)
Introduction of Payroll Accounting, PF Contribution, ESIC scheme, steps to Payroll, how to maintain
Payroll in Tally Prime,

Module-5 Payroll Master and Pay Voucher (10 Hour’s)

Payroll Masters, Pay Head Creation, Employee Group, Employee Category, Employee master,
Summary, Assignments Pay Voucher, Attendance Voucher Entry, Payroll Voucher Manual Entry,
Payroll voucher Auto Fill, Summary, Assignments Pay Reports, Pay Slip, Pay Sheet, Payroll
Statement, Payroll voucher Register, pay summary, Employee pay Head break Up, Pay Head
Employee Break Up, Summary, Assignments

Module-6 Payroll Reports (3 Hour’s) )
Generation of Various Payroll Report, Salary Master Report, Headcount Report, Leave & Absenteeism N
Report, Incentive Report, Exit& Resignation Report, Overtime Report and Audit required Report.
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